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Wellcome  range 
of  insulins 

Soluble,  Nuso, 
Lente, 

Protamine  Zinc, 
Globin,  Isophane 

All  are  products  of  constant  strength 
and  the  highest  possible  standards 
of  purity  -  standards  essential  for  the 
control  of  diabetes. 

When  you  order,  specify 

Wellcome  insulins 

_w  *trade  mark 

Wellcome 

Burroughs  Wellcome  fcr  Co. 
(The  Wellcome  Foundation  Ltd.) 

Dartford,  Kent. 
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Vitamin  C  and 
colds — Nobel 
winner's  case 

A  far  larger  human  consumption  of  vitamin  C  could  control 
the  common  cold  almost  entirely  in  some  countries.  The  ideal 
daily  intake  is  from  0'25g  to  lOg,  claims  Nobel  prizewinner 
Linus  Pauling,  in  his  book  "Vitamin  C  and  the  Common 
Cold,"  to  be  published  on  March  15. 

He  also  contends  that: 


□  The  quantities  of  vitamin  C 
recommended  by  the  American 
health  authorities  as  minimum 
requirements  are  too  small. 

□  Humans  are  reported  to 
have  eaten  40g  of  ascorbic 
acid  per  day  for  a  month  and 
l()0g  daily  for  a  few  days  with- 
out untoward  effects.  Vitamin 
C  is  non-toxic. 

The  book  is  another  counter- 
attack in  the  battle  of  opinions 
on  vitamin  C.  It  lists  studies 
on  the  substance,  all  of  which 
have  used  small  doses,  and  dis- 
counts those  that  do  not  favour 
the  use  of  additional  vitamin. 
Pauling  maintains  that  far 
higher  doses  would  provide 
conclusive  evidence  for  his 
arguments.  He  suggests  that 
protection  from  colds  is  pro- 
vided by  vitamin  C  being  im- 
plicated in  the  synthesis  and 
activity  of  the  anti-viral  sub- 
stance interferon.  He  advocates 
the  use  of  pure  crystalline  vita- 
min C — opposing  tablets  on  the 
grounds  of  cost — and  multi- 
vitamin supplements,  and  re- 
grets the  American  Government 
moves  to  restrict  the  avail- 
ability of  vitamins. 

The  author  hopes  that  the 
arguments  presented  in  the 
book  will  lead  to  the  wide- 
spread use  of  ascorbic  acid,  at 
the  same  time  he  is  not  sure 
of  the  success  rate  that  the  re- 
gimen will  achieve.  (Vitamin 
C  and  the  Common  Cold. 
Linus  Pauling.  W .  H.  Freeman 
&  Co  Ltd,  58  King's  Road, 
Reading,  RG1  3  A  A.  Price: 
paper  £0-80,  cloth  £1'90). 

New  timetable 
for  NPU  election 

Because  of  the  postal  otrike, 
the  National  Pharmaceutical 
Union  has  changed  the  pro- 
gramme for  the  election  of  the 
Executive  Committee.  The  time- 
table will  now  be  as  follows : 
Nominations  received  up  to 
noon  Friday  March  26;  voting 
papers  issued  Monday  March 
29;  voting  papers  returnable 
up  to  noon  Tuesday  April  13; 
results,  Thursday  April  15. 


Chemist  gets 
two  years  for 
arms  offence 

James  Patrick  McFadden, 
chemist,  of  Paddenswick  Road, 
Hammersmith,  was  this  week 
sent  to  prison  for  two  years, 
after  being  convicted  by  an 
Old  Bailey  jury  of  conspiring 
to  procure  and  supply  arms, 
and  unlawfully  possessing  arms 
and  ammunition. 

The  Common  Serjeant, 
Judge  Mervyn  Griffiths-Jones 
told  him  that  the  sentence 
would  include  the  nine  months 
he  has  spent  in  custody. 

The  judge  added:  "I  accept 
that  you  are  an  exceptional 
man  with  an  exceptional 
character,  high  in  every  way. 

"But  you  took  a  part — and 
a  vital  part — in  a  conspiracy 
of  great  danger  to  the  public." 

Earlier,  Mr  John  Mortimer, 
QC,  defending,  had  told  the 
jury:  "McFadden  was  motiva- 
ted by  a  misguided  sense  of 
patriotism,  and  not  personal 
gain." 

Mr  John  Mathew,  prosecut- 
ing, had  said  that  police  found 
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A  self-contained,  pre  fabricated  operating  theatre,  the  Wellcome 
theatre,  is  now  being  supplied  by  Calmic  Ltd,  Crewe.  The  first 
unit  has  now  been  set  up  in  an  extension  to  the  Mile  End 
Hospital,  part  of  The  London  Hospital.  Design  features  include 
pvc-faced  steel  construction  with  bonded  joints,  low  maximum 
height  allowing  the  theatre  to  be  erected  in  existing  buildings, 
and  modular  flexibility.  The  theatre  illustrated  is  the  prototype 
at  Crewe. 


an  "arsenal"  of  rifles,  pistols 
and  ammunition  at  the 
chemist's  shop  in  Hammer- 
smith Grove.  London,  last  July. 

Mr  McFadden,  a  Catholic 
from  Belfast,  was  said  to  have 
told  police  that  he  had  seen 
what  was  happening  to  Ulster 
Catholics — and  "someone  had 
to  do  something  for  them." 

He  told  the  jury  that,  when 
a  dealer  asked  permission  to 
store  some  parcels  in  the  flat 
above  his  shop,  he  understood 
they  were  arms  for  patriots  or 
some  revolutionary  group  in 
any  part  of  the  world. 

He  agreed  with  Mr  Mathew 
that  he  had  received  a  letter 
from  a  friend  in  Belfast  which 
said:  "We  are  badly  in  need 
of   defence   to   meet   the  on- 


Equal  pay  in  industry 


A  new  national  survey  pub- 
lished this  week  in  Industrial 
Relations  Review  and  Report 
examines  93  different  pay  nego- 
tiating groups  employing  over 
8  million  manual  workers  to 
see  what  progress  has  been 
made  towards  equal  pay  for 
women  performing  equal  work 
since  the  1970  Equal  Pay  Act 
became  law. 

The  Act  requires  all  indus- 
tries to  equalise  payment  for 


equal  work  by  the  end  of  1975. 

The  research  team  present  a 
"league  table"  in  which  the 
lower  an  industry  appears  the 
bigger  the  pay  gaps  they  have 
to  close,  and  wage  differentials 
between  men  and  women  at 
February  9,  1970  and  Decem- 
ber 31,  1970,  are  compared. 
(Industrial  Relations  Review 
and  Report,  23  Bloomsbury 
Square.  London  WC  1.) 

The  following  is  an  abstract: 
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slaught  that  is  coming  from 
the  Paisley  faction."  He 
claimed  it  referred  to  medical 
supplies. 

Mr  McFadden  said  that  he 
had  obtained  only  two  guns 
from  a  man  called  Wilkinson, 
one  of  which  he  bought  for 
£30  and  had  sent  to  a  young 
invalid  in  Belfast  for  his  pro- 
tection. 

Asked  if  he  could  be  per- 
suaded to  provide  a  weapon 
for  Belfast  if  he  thought  the 
reasons  were  good  ones,  he 
said:  "Only  if  I  thought  the  , 
circumstances   warranted  it." 

Asked  by  Mr  Mathew  why 
Wilkinson  provided  him  with 
lists  of  weapons,  Mr  McFad- 
den replied:  "He  was  under 
the  impression  there  was  a 
market  available  in  Northern 
Ireland." 

"You  had  no  intention  or 
interest  in  supplying  any  other 
guns?"  asked  the  judge.  "He 
supplies  you  with  lists  of 
Thompson  machine  guns, 
Brens,  the  lot.  I  don't  under- 
stand why  you  should  ever 
have   taken  them." 

Mr  McFadden  replied:  "We 
used  to  talk  about  guns  and 
he  would  hand  me  the  list." 
He  said  he  thought  that  the 
arms  Wilkinson  asked  him  to 
store  were  going  to  rifle  clubs, 
and  possibly  to  some  type  of 
revolutionary  group. 

Drugs  Bill  clear 

The  Misuse  of  Drugs  Bill  com- 
pleted its  remaining  parliamen- 
tary stages  in  the  House  of 
Lords  on  March  9. 

A  number  of  drafting  amend- 
ments were  made,  but  otherwise 
the  Bill  is  as  it  left  the. 
Commons. 
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Growth  in  slimming 
foods  market 
is  predicted 


In  the  next  three  years  the  market  for  slimming  foods  and 
products  is  likely  to  grow  by  10-12  per  cent  a  year,  but  satura- 
tion point  will  not  be  reached  for  a  considerable  time  yet, 
states  a  report  in  Retail  Business. 
The    potential     market,  the 


report  points  out,  is  29  million 
people — half  the  population  of 
the  United  Kingdom  is  thought 
to  be  overweight. 

The   size   of   the  slimming 
foods  market  is  estimated  to 
be  in  excess  of  £34' 1m,  made 
up  as  follows: 
Slimming  breads  £21Tm 
Biscuits  £4'5m 
Artificial  sweeteners  £2-5m 
Drinks  £4'0m 
Other  products  £2'0m 

Dietary  preparations  such  as 
liquid  food  substitutes,  eg, 
Complan,  are  not  included. 
This  particular  sector  is  said 
to  be  the  only  one  that  has 
declined  (from  £2-5m  in  1960 
to  about  £750,000  by  1970). 

Pfizer  products,  with  42  per 
cent,  and  Bisks,  with  30  per 
cent,  have  the  major  share  of 
the  slimming  biscuit  market. 
Slimbix  has  16  per  cent. 

Of  artificial  sweeteners  the 
report  says  that  Saxin  remained 
the  one  and  only  branded 
sugar  substitute  on  the  market 
from  its  introduction  in  1897 
right  up  to  1950.  Although  no 
longer  brand  leader  it  is  still 
one  of  the  leading  brands, 
Sweetex  is  named  as  the  brand 
leader  and  it  is  still  growing. 
(Retail  Business  No  157. 
Economist  Intelligence  Unit, 
27  St  lames  Place,  London 
SW  1.) 


Retailers  ask 
for  end  of  SET 

The  Retail  Consortium  has 
submitted  to  the  Chancellor  ol 
the  Exchequer  a  memorandum 
urging  the  abolition  of  selective 
employment  tax. 

The  document  points  oul 
that  for  many  years  retailers 
have  laboured  under  a  sense  of 
grievance  that  Governmenl 
policy  has  deliberately  discri- 
minated against  them,  and  has 
favoured  manufacturing  indus- 
try without  regard  to  the  nature 
of  the  products  or  the  contri- 
bution they  make  to  the 
national  economy. 

The  memorandum  also  com- 
plains of  the  consistent  refusal 
of  governments  to  treat  shops 
and  other  retail  premises  in  the 
same  manner  as  industrial 
buildings  in  respect  of  depre- 
ciation allowances.  It  adds:  "So 
far  as  retail  premises  are  con- 


Slow-down  in  sales  rate 
of  toilet  preparations 


The  total  market  for  toilet  pre- 
parations —  including  those 
for  hair  —  is  probably  in  the 
region  of  £122m  in  the  United 
Kingdom. 

Of  that  total.  £110m  is  likelv 


Regulations  on 
NHS  charges 

Regulations  giving  effect  to  the 
increased  NHS  charges  an- 
nounced in  the  Chancellor's 
speech  last  October  were  laid 
before  Parliament  on  Wednes- 
day, and  become  operative  on 
April  1. 

The  new  basic  charge  per 
item  for  drugs  and  appliances 
supplied  by  chemists  and  medi- 
cal practitioners  is  to  be  £0'20. 
For  anklet,  knee-cap,  knee-leg- 
ging, legging,  thigh  knee-cap, 
thigh  legging  or  thigh  piece  the 
charge  will  be  £0'25  each;  for 
above-knee  stocking,  below- 
knee  stocking,  or  thigh  stock- 
ing, £0-50  each. 

Six-month  pre-payment  certi- 
ficates go  up  to  £2  00  and  12- 
month  certificates  to  £3"50. 


to  be  accounted  for  by  the  fe- 
male population. 

A  report  in  the  February 
issue  of  Retail  Business,  based 
on  material  contained  in  a  re- 
view of  the  pharmaceutical  in- 
dustry by  Hoare  &  Co,  Govett, 
stockbrokers,  says  that  after 
impressive  growth  during  the 
early  1960's,  the  value  output 
of  toilet  preparations  and  asso- 
ciated products  has  advanced 
at  a  much  slower  rate  in  recent 
years. 

Output  of  cosmetics,  etc. 
Total  Sales     UK  Sales 
£  m  £  m 

1963  79-2  68-7 

1964  89-4  78-1 

1965  950  83-4 

1966  112-4  99-0 

1967  1170  102-9 

1968  122-7  105-3 

1969  122-1  104-2 

In  1969,  exports  accounted 
for  nearly  15  per  cent  of  the 


cerned,  the  obsolescence  factor 
is  very  important,  in  these  days 
of  more  demanding  and  dis- 
criminating consumers,  and 
rapid  changes  in  distributive 
methods.  Many  retail  premises 
become  obsolete  long  before 
their  physical  structure  decays. 

"Retailers  understand  the 
need  for  improving  their  physi- 
cal equipment  in  step  with 
advances  in  industry,  but  they 
operate  under  the  extraordinary 
anomaly  that  expenditure  .  .  . 
is  not  allowable  for  tax  pur- 
poses." 

NHS  share  of 
UK  income 

Pharmaceutical  services  accoun- 
ted for  a  slightly  smaller  part 
of  NHS  expenditure  in  1969 
than  in  the  previous  year — 10T 
per  cent  against  10'2  per  cent — 
and  the  share  had  fallen  by  IT 
per  cent  from  the  high  level  of 
11  2  per  cent  reached  in  1966. 

These  figures  are  revealed  in 
an  information  sheet  issued  by 
the  Office  of  Health  Economics. 
It  also  shows  that  the  total 
NHS  budget  consumed  5'39  per 
cent  of  the  national  income  in 
1969.  Although  this  is  a  record, 
some  other  social  services  have 
out  on  bigger  rises. 

The  proportion  of  Govern- 
ment spending  going  to  the 
NHS  has  remained  at  about  10 
per  cent  over  this  period. 


total  production;  in  1963  the 
figure  was  1 3  per  cent.  The 
major  reason  for  the  decline  in 
growth  of  the  industry  between 
1968  tnd  1969  is  attributed  to 
the  increases  in  purchase  tax. 

Where  the  chemist  continues 
to  have  an  advantage  over  the 
grocers  as  a  distributor  for 
toiletries,  says  the  report,  is  in 
the  variety  of  items  offered. 
"The  chemist  still  remains  an 
important  outlet  for  deodor- 
ants, hairdressings  and  talcs." 

On  long-term  prospects  the 
report  says  that  for  the  smaller 
company's  and  the  industry  the 
outlook  is  "unfavourable  be- 
cause of  the  relatively  lower 
costs  with  which  the  larger 
company  can  promote  its  brand 
by  advertising  names  and 
ranges  of  products. 

The  forecast  output  of  toilet 
preparations  for  1972-75  is: 


Home 

Export 

Total 

£  m 

£  m 

£  m 

1972 

139-3 

23-2 

162-5 

1973 

1420 

25-7 

167-7 

1974 

146-8 

28-6 

175-4 

1975 

151  -9 

31  -5 

183-4 

New  rules  on 
animals' 
food  stuffs 

Extensive  changes  in  the  cir- 
cumstances in  which  antibiotics 
may  be  used  in  animal  feeds, 
are  brought  about  by  new  Re- 
gulations made  under  the 
Therapeutic  Substances  Act. 

The  Therapeutic  Substances 
(Control  of  Sale  and  Supply) 
Regulations  (SI  1971,  no.  303; 
HMSO,  price  £0/05)  brings  into 
part  II  of  the  Act  flavomycin 
from  March  1.  and  from  Sep- 
tember 1,  tylosin,  furaltadone, 
furazolidone,  nitrofurantoin, 
nitrofurazone  and  sulphani- 
lamide  and  its  derivatives  hav- 
ing any  of  the  hydrogen  atoms 
of  either  or  both  nitrogen 
atoms  substituted  by  an  equal 
number  of  univalent  atoms  or 
radicals. 

These  Regulations  also  re- 
voke the  1953  and  1954  mea- 
sures which  permitted  the  sale 
or  supply  without  prescription 
of  certain  animal  feed  supple- 
ments containing  aureomycin, 
penicillin  and  oxytetracycline. 

The  Therapeutic  Substances 
(Supply  of  Antibiotics  and 
Chemotherapeutic  Substances 
for  Agricultural  Purposes)  Re- 
gulations (SI  1971,  no.  304; 
HMSO,  price  £0*07^)  legalise 
the  sale  or  supply  without  pres- 
cription of  animal  feeding 
stuffs  or  supplements  contain- 
ing flavomycin,  virginiamycin, 
sulphanitran  or  sulphaquinoxa- 
line,  and  a  sulphanilamide 
wound  dressing,  in  accordance 
with  detailed  conditions  as  to 
the  concentration  of  the  sub- 
stance, the  use  of  the  finished 
product,  labelling,  etc. 

The  Regulations  also  legalise 
the  sale  and  supply  of  animal 
feeding  stuffs  and  diluents  con- 
taining a  much  wider  range  of 
therapeutic  substances,  against 
a  written  direction  of  a  regis- 
tered veterinary  surgeon  or 
practitioner. 

Parts  of  the  latter  Regula- 
tions are  effective  from  March 
1,  the  rest  from  September  1. 

Kodak  make  bid 
for  premises 

Kodak  Ltd  have  made  an  offer 
of  £525,000  for  the  freehold  of 
their  premises  at  61-63  Kings- 
way,  London  WC,  to  the 
Greater  London  Council. 

Kodak  House  was  built  by 
the  company  on  land  surplus  to 
the  Holborn-to-Strand  improve- 
ment scheme  under  which  the 
then  London  County  Council 
constructed  Aldwych  and 
Kingsway  at  the  beginning  of 
this  century. 
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COMPANY 
NEWS 

Smith  & 
Nephew 
success 

Smith  &  Nephew  Associated 
Companies  Ltd  increased  group 
taxable  profits  by  11 '4  per  cent 
in  the  year  ended  January  2 
compared  with  the  previous  53 
weeks.  The  profits  include  those 
from  Gala  Cosmetic  since  June 
22,  1970,  when  55  per  cent  of 
the  Ordinary  capital  was  ac- 
quired. Excluding  Gala  the  in- 
crease was  £510,000  or  81  per 
cent. 

Group  sales  for  1970  are 
£56i4m  (£42"47m  in  1969)  and 
profit  £7'02m  (£6' 30m)  includ- 
ing Gala  sales  of  £7"37m  and 
profit  £313,000.  Dividend  for 
the  year  is  20j  per  cent  against 
the  equivalent  of  18  6  per  cent. 

ICS  reshuffle 
divisions 

The  chemical  assets  of  ICI's 
Nobel  division  are  to  be  merged 
with  the  dyestuffs  division  to 
form  an  organics  division.  This 
will  deal  with  the  bulk  of  ICI 
business  in  fine,  colour  and 
miscellaneous  chemicals.  The 
dyestuffs  division  will  transfer 
its  nylon  polymerisation  assets 
to  the  fibres  division. 

The  heavy  organic  chemicals 
division,  which  will  be  re- 
named petrochemicals  division, 
will  absorb  the  chemical  side 
of  the  fibres  division.  The 
heavy  organic  chemicals  divi- 
sion will  also  take  over  the 
nylon  salt  assets  previously 
operated  by  the  dyestuffs  divi- 
sion. 

Cheerful  note 
from  Du  Pont 

The  long-term  outlook  for  the 
Du  Pont  Co  is  excellent  des- 
pite difficulties  experienced  last 
year,  Charles  B.  McCoy,  presi- 
dent, said  on  March  8  in  the 
company's  annual  report  for 
1970. 

The  growing  breadth  of  the 
company,  the  increasing  profit- 
ability of  its  operations  outside 
the  United  States,  progress  on 
new  ventures  and  the  antici- 
pated pickup  in  the  United 
States  economy  form  the  base 
for  the  optimistic  outlook. 

A  number  of  new  ventures, 


which  have  been  a  drain  on 
earnings,  are  moving  to  the 
commercial  stage.  New  and  ex- 
panded plants  will  be  coming 
on  stream  in  the  US. 

Consolidated  sales  of  E.  I. 
du  Pont  de  Nemours  and  Co 
in  1970  were  $3,6 18m  and  net 
income  $329m,  compared  with 
sales  of  $3,632m  and  net  in- 
come of  $356m  in  1969. 

The  average  total  investment 
during  the  year  was  $6,404m, 
6  per  cent  up  on  the  1969 
figure. 

Goodwin  sell 
Counterpoint 

Goodwin  Storefitters  Ltd  have 
disposed  of  their  interest  in 
Counterpoint  Store  Equipment 
Ltd,  to  R.  K.  Francis  Ltd, 
Littlehampton. 

Mr  J.  Harrod,  Counterpoint's 
sales  director  for  the  last  six 
years,  and  other  senior  Counter- 
point technical  and  sales  staff 
remain  with  the  company. 

R.  K.  Francis  &  Co  Ltd  are 
a  private  company  wfth  sub- 
sidiaries engaged  in  building, 
property  development  and 
joinery.  Counterpoint  Store 
Equipment  is  now  associated 
with  Francis'  joinery  division. 

No  final  for 
A  &  W 

Albright  &  Wilson  Ltd  made  a 
small  second-half  profit  bring- 
ing the  total  for  1970  to 
£1.638.000  against  £1,654.000  in 
1969  But  the  directors  say  that 
in  view  of  economic  uncertain- 
ties facing  the  country  they  do 
not  recommend  any  further 
Ordinary  dividends  so  the  2  per 
cent  interim  becomes  the  total 
for  the  year  (7  per  cent  in 
1969).  Sales  were  £128'95m 
(£120-55m). 

In  brief 

fnroerial  Chemical  Industries 
Ltd:  In  round  £  millions  the 
comnany's  pharmaceutical  divi- 
sion in  1970  had  sal^  of  £?«m 
(against  £25m  in  1969).  The 
trading  profit  was  £10m — the 
same  as  in  1969. 
United  Glass  Ltd  have  moved 
the  sales  and  administration 
offices  of  their  closures  and 
plastics  section  to  Astronaut 
House,  Hounslow  Road,  Felt- 
ham,  Middlesex  (telephone:  01- 
890  9051).  The  move  also  in- 
corporates the  transfer  of 
Armstrong  packaging  personnel, 
who  were  previously  situated  at 
Kingsbury,  London,  NW  9. 
Thomas  IMorson  &  Son  Ltd 
recently  held  a  15th  anniversary 
celebration  dinner  in  London. 
Among    the   guests   were  the 


president  and  vice-president  of 
the  international  division  of 
Merck  Sharp  &  Dohme.  whose 
parent  company  acquired  Mor- 
son  in  1957. 

Pan-American  Pharmaceuticals 

Ltd  are  moving  to  Ross  House, 
Burges  Road,  London  E  6,  on 
March  15  (telephone:  01-472 
2830). 

Creme  Simon  (Distributors)  Ltd 

have  moved  to  7  Lauderdale 
Parade,  Lauderdale  Road,  Lon- 
don W9  1LU  (telephone:  01- 
286-7509). 

Millipore  (UK)  Ltd,  Abbey 
Road,  London,  NW10:  the 
company's  telephone  number  is 
01-965  9611. 

Helena  Rubenstein  Ltd  have 
moved  to  31  Davies  Street, 
London  Wl  (telephone:  499 
7428). 

Unilever  Ltd  are  to  merge  two 
of  their  subsidiaries  —  British 
Oil  &  Cake  Mills  Ltd  and  Sil- 
cock  &  Lever  Feeds  Ltd  into  a 
new  co^-iny  called  BOCM 
Silcock  Ltd. 


Duphar  Laboratories  Ltd  have 
appointed  Mr  Alan  Paul, 
MPS,  their  new  product  mana- 
ger. He  joins  the  company  from 
Eucryl  where  he  was  respon- 
sible for  quality  control  and 
supervision  of  production. 

As  new  products  manager  of 
Duphar  Laboratories,  35-year- 
old  Mr  Paul's  responsibilities 
will  include  submissions  to  the 
Committee  on  Safety  of  Medi- 
cines and  technical  liaison. 

Qualifying  in  1958  from  Ply- 
mouth Mr  Paul  spent  a  short 
period  in  retail  pharmacy  be- 
fore joining  Roche  Products 
as  production  pharmacist.  Sub- 
sequently, he  spent  34-  years 
with  Eli  Lilly  as  development 
pharmacist.  He  is  a  committee 
member  of  the  Southampton 
branch  of  the  Pharmaceutical 
Society. 

Calmic  Ltd  have  apnointed  Mr 
Derek  Cripps  divisional  man- 
ager (UK  and  Eire)  of  the 
company's  service  division. 
J.  Grossmith  Ltd  have  appoin- 
ted Mr  L.  A.  Helps  their  sa'es 
manager  from  March  18.  He 
was  previously  for  five  years 
with  Shulton's  franchise  divi- 
sion. 

Alberto-Culver  Co  have  ap- 
pointed Mr  David  Davies  their 
first  national  field  sales  mana- 
ger. 

Obrig  Laboratories  (GB)  Ltd 

(a  subsidiary  of  Smith  & 
Nephew  Associated  Companies 
Ltd)    have    appointed    Mr  J. 


Smedley  their  commercial 
manager.  Until  recently  Mr 
Smedley  was  a  representative 
in  the  Southern  area  for  Smith 
&  Nephew  Pharmaceuticals 
Ltd. 

Crookes-Anestan  Ltd,  have  pro- 
moted Mr  Roger  Helmer,  from 
UK  marketing  manager  to 
European  marketing  manager. 

With  Mr  Helmer  in  charge 
of  European  operations,  Mr 
Leslie  Milton,  formerly  respon- 
sible for  all  international  mar- 
keting including  Europe,  is  the 
overseas  marketing  manager. 
He  will  be  concentrating  on 
the  markets  of  other  continents 
and,  with  Mr  George  Cum- 
mins, managing  director,  left 
Britain  for  South  Africa,  the 
first  of  many  stops  on  a  trip 
around  the  world. 
Beatson,  Clark  &  Co  Ltd:  Mr 
J.  F.  Beatson  Clark  is  to  be  ap- 
pointed marketing  director  on 
April  5,  1971.  Mr.  F.  Wragg 
relinquishes  this  position  on 
attaining  the  age  of  65,  but  will 
remain  as  deputy  chairman  and 
also  act  as  consultant  on  mar- 
keting matters. 

Department  of  Health  and 
Social  Security:  Miss  Mildred 
Riddelsdell  CBE,  at  present  a 
deputy  secretary,  is  to  be 
second  permanent  secretary  in 
succession  to  Sir  Alan  Marre 
KCB.  Mr  L.  Errington  CB 
and  Mr  N.  Jordan-Moss  CMG, 
have  been  appointed  deputy 
secretaries. 

Dana  Perfumes  (UK)  Ltd  have 
appointed  Mr  Peter  Gribble 
area  sales  manager  for  the  Mid- 
lands, Wales  and  Southwest 
England. 

Bristol-Myers  Co  Ltd:  Mr  Paul 

Stewart  has  been  appointed  to 
the  board  with  specific  respon- 
sibility for  the  Bristol-Myers 
products  and  Clairol  divisions, 
of  which  he  has  also  been  made 
managing  director.  Mr  Martin 
Ilsley  has  become  the  group's 
financial  director. 
Sangers  Ltd.  have  appointed 
Mr  H.  T.  Nicholson  their 
chairman  from  February  28. 
He  succeeds  Mr  L.  Renshell, 
who  became  chairman  in  1963 
to  reorganise  the  company's 
affairs,  and  who  has  decided  to 
retire. 

A.  C.  Nielsen  Co  Ltd  have 
appointed    Mr    Malcolm  H. 

Smyih,  4j,  to  a  newly-created 
position  of  deputy  managing 
director.  He  was  formerly 
sales  director,  and  is  cur- 
rently jointly  responsible  for 
the  company's  retail  index 
client  service. 

Mr  Smyth  joined  Nielsen  in 
1951,  becoming  an  associate 
director  in  1956  and  a  member 
of  the  board  in  1959. 
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Mr  Clifford  Pugh,  scientific 
controller,  British  American 
Cosmetics  Ltd,  has  an  unusual 
roving  commission.  Just  back 
from  Spain  and  Italy,  he  is 
off  again  on  another  lightning 
tour  to  the  United  States, 
Argentina,  Mexico,  China 
and  Australia.  He  often  travels 
over  50,000  miles  and  spends 
£5,000  in  fares  in  a  year. 

Mr  Pugh  was  group  tech- 
nical director  of  Yardley  & 
Co  until  early  in  1970,  then 
he  became  involved  in  not 
one  company,  but  six — 
Germain  Monteil,  Morny, 
Lentheric,  Tuvache,  and 
Scandia  as  well  as  Yardley. 
In  January  1970,  he  was  ap- 
pointed scientific  controller,  res- 
ponsible to  the  BAC's  board 
for  the  quality  of  all  products 
(over  3,500  separate  items) 
manufactured  by  these  firms. 
His  work  involves  collating  and 
assessing  new  methods,  new 
technical  "know-how"  and 
bringing  it  to  the  advantage  of 
all  the  companies  in  the  group 
in  whatever  field  it  is  required. 
Luke  O'Donnell,  15-year-old 
son  of  Mr  J.  P.  O'Donnell, 
MPSI,  a  former  president 
of  the  Pharmaceutical  Society 
of  Ireland,  was  awarded  first 
prize  of  £30  and  a  certificate  in 
the  junior  chemistry  section  at 
the  recent  Young  Scientists' 
exhibition  in  Dublin.  Luke,  a 
student  at  the  Fransciscan 
college,  Gormanston,  co  Dublin, 
chose  for  his  project  the 
analysis  of  protein  by  chromo- 
tography. 

Mr  David  Hussey,  planning 
manager  of  A.  Wander  Ltd  is 
the  author  of  a  business  book 
recently  published  by  Pergamon 
Press. 

Mr  Hussey 's  book  is  des- 
cribed as  a  complete  and  con- 
cise guide  to  the  introduction 
of  corporate  planning  into  a 
business,  and  the  improvement 
of  planning  in  businesses  where 
it  already  exists. 

Corporate  long  range  plan- 
ning, he  says,  is  not  a  technique 
but  "a  complete  way  of  run- 
ning a  business." 

Deaths 

Hickey:  Recently,  Mr  Bartholo- 
mew Patrick  Hickey,  Rush,  co 
Dublin,  aged  70.  Mr  Hickey 
was  president  of  the  Pharma- 
ceutical Society  of  Ireland  in 
1937-38.  He  was  also  an 
examiner  for  the  Society  for 


some  years.  A  former  member 
of  the  Irish  Drug  Association 
Committee,  he  had  been  active 
in  pharmaceutical  politics  since 
he  qualified  in  1931. 
O'Neill:  Recently,  Mr  Robert 
John  O'Neill,  118  Clonliffe 
Road,  Dublin,  aged  60.  Mr 
O'Neill  qualified  as  a  pharma- 
ceutical assistant  in  1935. 
O'Sullivan:  Recently  Mr  James 
O'Sullivan,  MPSI,  Fethard.  co 
Tipperary,  Eire.  Mr  O'Sullivan 
qualified  in  1914. 
Walsh:  Recently.  Mr  Francis 
Christopher  Walsh  MPSI,  1  St 
Mary's  Terrace,  Galway,  Eire. 
Mr  Walsh  qualified  in  1936 
and  opened  his  own  pharmacy 
in  Dominick  Street,  Galway,  in 
1944. 


□  The  Medical  Research 
Council  has  awarded  a  grant 
of  £4,942  to  the  University  of 
Glasgow  for  studies,  under  the 
direction  of  Professor  G.  M. 
Wilson,  department  of  medi- 
cine, Western  Infirmary,  of  the 
long-acting  thyroid  stimulator 
and  mode  of  action  and  metab- 
olism of  antithyroid  drugs  in 
man. 

□  Loughborough  University 
of  Technology  and  Warren 
Spring  Laboratory  are  organis- 
ing a  "particle  workshop"  from 
March  22  to  April  2.  Lectures, 
demonstrations  and  practical 
sessions  are  included,  partici- 
pants to  make  their  own 
selection.  Over  100  lectures  are 
included.  Fee  is  £50  per  week 
including  residence.  Attendance 
may  be  for  either  or  both 
weeks.  Details  from  Centre  for 
Extension  Studies,  University 
of  Technology,  Loughborough, 
Leics,  LE11  3TU. 

□  Australian  scientists  have 
successfully  tested  a  toxoid  that 
provides  immunisation  against 
the  sting  of  the  sea  wasp, 
which  has  claimed  a  number  of 
lives  on  Australia's  northern 
beaches.  The  toxoid  will  be 
administered  before  the  start 
of  each  swimming  season.  An 
anti-venin  for  use  after  a  per- 
son is  stung  is  already  avail- 
able. 

□  The  procedure  for  making 
complaints  involving  hospitals 
in  England  and  Wales  is  to  be 
completely  reassessed  by  a  new 
Government  committee.  It  will 
be  headed  by  Mr  Michael 
Davies  QC,  recorder  of  Derby 
and  chairman  of  the  Birming- 
ham mental  health  review  tri- 
bunal, and  will  provide  a  code 
of  principles  and  practice  for 
investigating  matters  that  go 
wrong,  affecting  patients. 


THE  XRAYSER  COLUMN 

Higher  mathematics 

With  commendable  enterprise,  if  not  complete  success,  the 
publishers  of  C&D  have  attempted  to  maintain  contact  with 
their  subscribers  during  the  difficult  weeks  of  the  postal  strike. 
It  now  looks  as  though  conditions  will  allow  for  the  resump- 
tion of  distribution  in  the  near  future,  although  normal  de- 
liveries may  take  some  time  to  re-establish.  Important  events 
have  taken  place  without  our  full  knowledge  and  the  double 
issue  of  February  13/20  indicates  that  a  vitally  important 
meeting  took  place  on  February  7  at  which  a  majority  decided 
to  accept  the  terms  offered  to  the  Central  NHS  (Chemist 
Contractors)  Committee. 

The  details  are  complicated  and,  as  I  recently  suggested, 
appear  to  give  something  with  one  hand  while  taking  some- 
thing back  with  the  other.  Negotiations  have  become  so  com- 
plex mathematically  that  one  can  do  little  more  than  accept 
the  view  of  those  most  closely  involved  that  what  has  been 
put  forward  is  the  best  interim  bargain  that  can  be  struck 
and  that  consequently  the  correct  course  to  follow  is  to  agree 
to  it.  There  was  a  natural  reluctance  on  the  part  of  a  number 
of  those  who  were  present,  but  a  majority  decision  has  to  be 
accepted. 

For  some  unexplained  reason,  decisions  of  this  kind  seem 
always  to  coincide  with  economic  difficulties  in  the  country, 
but  that  thought  may  have  arisen  because  there  seem  to  be 
few  occasions  when  we  are  not,  as  a  nation,  in  some  degree 
of  financial  stress. 

The  picture  is  made  less  sharp  by  the  impending  introduc- 
tion of  a  new  scale  of  charges,  designed  not  so  much  to 
act  as  a  source  of  revenue  as  to  limit  by  purse  the  use  of 
the  services.  The  overall  effect  is  that  the  pharmacist's  income 
is  quite  unpredictable,  as  is  the  changed  pattern  of  prescrip- 
tions which  will  inevitably  follow.  Welcome  as  it  may  be,  the 
increased  dispensing  fee  is  an  uncertain  quantity  if  doctors 
from  humanitarian  considerations  decide  to  temper  the  wind 
to  the  shorn  lamb,  by  doubling  the  amount  of  medicines  pre- 
viously prescribed. 

Cost-related  charges 

At  the  same  meeting,  representatives  heard  that  the  Central 
Committee  was  bitterly  opposed  to  the  idea  of  cost-related 
charges  and  five  reasons  were  put  forward  to  support  the  ob- 
jections. It  seems  unlikely  that  these  reasons  have  not  been 
considered  by  the  Ministers  responsible,  for  they  are  obvious. 
One  should  suppose  only  that  they  have  been  dismissed,  just 
as  so  many  of  the  high  principles  of  the  Health  Service  have 
been  ignored  and  trampled  upon.  There  are  still,  so  far  as  I 
have  seen,  no  details  of  the  cost-related  scheme.  At  this  stage 
the  most  important  message  is  that  from  the  Pharmaceutical 
Committee  —  that  contractors  will  have  nothing  to  do  with 
its  administration.  Essential  treatment  of  disease  and  cost 
bear  no  relation  to  each  other.  If  that  is  not  appreciated  at 
Westminster,  the  future  of  health  in  this  country  is  bleak 
indeed. 

Ups  and  downs 

I  derived  considerable  amusement  from  your  account  of  "The 
Flag"  at  meetings  of  the  Council,  but  from  my  knowledge  of 
Mr  J.  P.  Kerr  I  think,  perhaps,  you  did  him  less  than  justice 
when  you  suggested  he  was  a  trifle  naive  in  asking  how  that 
particular  form  of  chopper  chopped.  If  memory  serves,  it  was 
Miss  Rosa  Dartle  who  was  noted  for  asking  the  same  kind 
of  seemingly  artless  questions.  She  said  she  only  wanted  to 
know. 


— Chemist  Er  Druggist     March  13,  1971 


provide  the  nourishment  essential  for  good 
health,  which  is  so  often  lacking  in  a  dog's 
everyday  diet.  They  are  particularly  useful 
for  growing  puppies,  also  in  pregnancy  and 
lactation  and  during  convalescence. 

Canovel  is  available  in  canisters  of  200  and 
1 ,000  tablets  only  from  c 
veterinary  surgeons. 


Canovel 

Regd. 


Beecham  Veterinary  Products 

Beecham  House,  Brentford,  Middlesex.    Telephone  01  -560  51 51 
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For  baby 

Robinson's  two  introductions 

Robinson's  have  again  added  to  their 
Instant  Baby  Foods  by  introducing  two 
new  varieties  to  the  range.  Beef  Dinner 
(7ip)  and  Pineapple  and  Rice  (7ip)  are 
the  two  newcomers.  Thus  Reckitt  and 
Colman  Food  Division,  Norwich  NOR 
75A  bring  the  range  up  to  25  different 
varieties — 13  dinners  and  12  sweets.  Each 
packet  is  sufficient  for  between  three  and 
six  meals,  depending  on  the  age  and  ap- 
petite of  the  baby. 

New  in  children's  tableware 
British  Melamine  has  introduced  a  newly 
consolidated  children's  tableware  range 
to  replace  the  familiar  Gaydon  and  Mela- 
ware  brands.  It  incorporates  the  original 
Gaydon-designed  products  and  patterns 
depicting  Magic  Roundabout,  Sooty  and 
Pogles  Wood,  together  with  Melaware's 
Winnie  the  Pooh.  Latest  addition  to  the 
range,  is  a  colourful  new  Rabbits  pattern. 
It  is  BMTC's  only  children's  tableware 
decoration  which  does  not  portray  already 
well-established  television  or  nursery 
characters. 

The  children's  range  is  made  of  cough, 
melamine.  In  carry-home  window  packs, 
the  children's  tableware  comes  in  two-piece 
set*  with  a  beaker  and  feeding  dish 
(£0'82{)  and  in  larger,  four-piece  sets  in- 
corporating beaker,  feeding  dish,  deep 
bowl  and  tea  plate  retailing  at  approxi- 
mately (£1-65).  (British  Melamine  Table- 
ware Co  Ltd,  6  Commerce  Road,  Brent- 
ford, Middlesex.) 

Over-the-counter  medicinals 

Tranazine  completes  the  range 

Some  travellers  prefer  a  hyoscine-based 
remedy  to  combat  motion  sickness. 
Burroughs  Wellcome  &  Co  have  therefore 
launched  Tranazine.  The  company  state 
that  research  has  shown  that  the  dosage 
or  hyoscine  in  existing  tablets  is  higher 
than  the  dosage  required,  and  they  claim 
that  a  reduced  hyoscine  dosage  gives 
travellers  the  same  degree  of  protection 
against  motion  sickness  without  subjecting 
them  to  the  unpleasant  and  the  appar- 


ently unnecessary  side  effects  of  hyoscine. 

Tranazine  is  issued  in  an  Envopack 
containing  10  individually  sealed  tablets 
(£0'15).  Designed  as  a  safety  pack,  the  risk 
of  children  abusing  Tranazine  is  reduced 
to  a  minimum. 

The  tablet  is  orange  in  colour,  chewable 
and  virtually  tasteless.  Effective  for  up  to 
six  hours,  the  recommended  doses  vary 
from  half  a  tablet  for  children  aged  three 
and  four,  to  two  tablets  for  adults. 

The  pack  carries  warnings  against  ex- 
ceeding the  stated  dose;  against  taking 
Tranazine  and  alcohol  when  driving,  as 
this  may  cause  drowsiness;  and  against 
giving  tablets  to  children  under  three  years 
of  age  without  consulting  a  doctor. 
(Burroughs  Wellcome  &  Co,  Temple  Hill, 
Dartford,  Kent.) 

From  hospital  to  counter 

lust  launched  nationally  by  Johnson  & 
Johnson  is  Gramophen  surgical  soap  (7}p). 
Already  widely  used  in  hospitals,  Gamo- 
phen  surgical  soap  is  produced  for 
Arbrook  Products,  a  Johnson  &  Johnson 
subsidiary. 

Gamophen  is  a  hard-based  toilet  soap 
containing  hexachlorophene  which,  with 
routine  use,  produces  a  continuous  bac- 
teriostatic effect  and  it  is  especially  recom- 
mended by  the  makers  for  the  control  of 
cross  infection. 

The  product  is  being  supported  by 
national  advertising  directed  at  the  teenage 
market,  stressing  the  use  of  Gamophen  in 
the  treatment  of  acne.  (Johnson  &  Johnson 
Ltd,  Slough  Bucks.) 

Foods 

Natural  fruit  juices  from  Germany 
Pure  fruit  juices  are  consumed  on  the 
Continent  in  ever  increasing  quantities. 
Now  the  German  producers  are  intro- 
ducing these  drinks  to  Britain.  A  selected 
range,  including  apple,  blackcurrant  and 
grape  juices  is  now  available  in  the  Lon- 
don area. 


Vitamin  and  mineral  concentrations  and 
calorific  value  will  appeal  to  the  increas- 
ingly nutrition-conscious  customer  and  the 
slimmer,  say  the  makers. 


The  stringent  German  food  laws  con- 
trol the  manufacturing  process.  Fruit  is 
marked,  pressed  and  clarified.  No  preser- 
vatives may  be  added,  so,  in  order  to  pre- 
vent bacterial  growth,  pasteurisation,  fil- 
tration or  storage  under  carbon  dioxide  is 
employed. 

The  juices  are  marketed  in  24-fl-oz 
bottle  to  retail  from  £()"25.  Details  of 
brands  and  importers  from  German  Fruit 
Juice  Sales  Division,  7  Beeston  Place, 
London,  SW1. 

Cosmetics  and  toiletries 

New  formula  for  Body  Mist 

Body  Mist  has  been  reformulated  and 
repackaged  and  is  to  be  available  in 
squeeze  packs  of  32cc  (£0-24).  The  aero- 
sol packs  are  4oz  (£035)  and  6oz  (£0'45). 
These  are  three  perfume  variants  — 
Dawn  Fresh,  Rose  Bouquet  and  Wild 
Spring. 

Packs  have  been  extensively  tested  and 
in  the  most  important  respects  are  repor- 
ted to  have  performed  better  than  com- 
petitive brands.  (Beecham  Toiletry  Divi- 
sion, Great  West  Road,  Brentford,  Middle- 
sex.) 

Coty  Originals 

Added  to  the  range  of  Coty  Originals 
are  transparent  face  make-up  (£1-10) 
and  corrective  under  make-up  moisturiser 
(£1-25).  The  transparent  make-up  is  in 
six  shades  and  the  moisturiser  in  three 
shades.  New  Cremestick  lipsticks  (£0-45) 
recently  introduced  are  issued  in  bronze, 
gold  and  blush  shades.  (Coty  (England) 
Ltd,  Great  West  Road.  Brentford.  Mid- 
dlesex.) 

Now  a  bath  foam 

Latest  addition  to  the  Femfresh  range  is 
a  bath  foam  —  the  company's  first  non- 
deodorant  product.  Femfresh  bath  foam 
has  the  same  Fougere  fragrance  that  is  in- 
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corporated  in  their  vaginal  and  underarm 
deodorants  and  contains  vitamins  and 
natural  essences  that  pamper  the  skin  and 
gently  cleanse  without  the  use  of  soap. 

The  pack  for  the  new  Femfresh  bath 
foam  (£0'39)  is  a  leaf  green  box  with 
white  printing  containing  a  70g  white  poly- 
thene tube  printed  in  leaf  green  and  gold. 
(Crookes  Anestan  Ltd.  Rankine  Road, 
Daneshill  Estate,  Basingstoke,  Hants.) 

Cedar  Wood  anti-perspirant  spray 

The  new  Cedar  Wood  anti-perspirant  deo- 
dorant spray  replaces  the  old  deodorant 
spray  that  did  not  have  an  anti-perspirant. 
The  dryness  of  the  spray  makes  applica- 
tion more  satisfactory  in  every  way,  it  is 
claimed.  The  140g  can  (£0-45)  has  a 
paisley  design  on  it.  (Goya  Ltd,  161  New 
Bond  Street,  London  W  1.) 

Skin  Dew  Contour-Lift 

Skin  Dew  Contour-Lift  (£2-00)  is  a 
light,  readily-absorbed  preparation  con- 
taining plant  extracts  and  moisture  balanc- 
ing ingredients.  "The  effect  on  the  skin 
is  to  tighten  gently  and  to  firm,  so  fine 
lines  and  wrinkles  seem  to  disappear,"  say 
Helena  Rubinstein. 

Also  added  to  the  Skin  Dew  Range  is 
Skin  Dew  herbal  lotion  (£1-00).  It  does 
not  contain  alcohol  and  is  said  to  be 
specially  formulated  for  dry  and  sensitive 
skins.  (Helena  Rubinstein,  3  Grafton 
Street,  London,  W  1.) 

More  from  Maybelline 
Additions  to  the  Maybelline  price  list  in- 
clude 10  shades  of  eye  shadows  (£015), 
six  shades  of  Pearly  eye  gloss  (£025)  and 
four  shades  of  Cake  Eyeliner  (£(H5).  There 
are  also  four  types  of  eyelashes  (£0"75) 
and  adhesive  (£0  25).  The  new  accessories 
include  an  individual  applicator  (£0-15),  an 
eyeshadow  brush  (£0'22y)  and  an  eyeliner 
brush  (£0-25).  (Richards  &  Appleby  Ltd, 
Derby  Street,  Ormskirk,  Lanes.) 

In  a  new  bottle 

Personality  have  now  re-packaged  their 
Cream  Foam  Bath  in  a  new  easy-to- 
squeeze,  unbreakable  bottle  (£0'20).  Each 
bottle  contains  sufficient  Cream  Foam 
Bath  for  four  or  five  baths.  It  is  available 
in  pink,  blue,  yellow  and  turquoise.  (Dis- 
tributors :  Richards  &  Appleby  Ltd,  Derby 
Street,  Ormskirk,  Lanes.) 


Two  lipsticks  by  Yard  ley 
Richer  lipstick  shades  are  in,  say  Yardley, 
and  therefore  they  are  adding  two  new 
colours  to  their  Suki  Pearl  range.  Sugar 
Plum  Lustre  is  a  "deep,  soft  peachy  plum 
shade,"  and  Damson  Lustre,  a  "strong 
damson  red"  (£0-44).  Both  aim  to  comple- 
ment the  fashion  colours  of  the  moment. 

A  colourful  showcard  is  available  to 
draw  attention  to  these  two  new  Suki 
Pearls.  (Yardley  of  London  Ltd,  33  Old 
Bond  Street,  London  Wl.) 

Sundries 

90  Super  Philishave  range 
New  from  Philips  are  a  set  of  six  Phili- 
shaves,  the  90  Super  range.  All  90  Super 
shavers  give  a  50  per  cent  increase  in  shav- 
ing efficiency,  say  Philips,  because  the  num- 
ber of  their  catching  slots  in  each  shaving 
head  has  been  increased  from  60  to  90,  the 
heads  have  been  reshaped  and  new  techni- 
ques in  polishing  facilitate  the  entry  of 
hair  into  the  catching  slots.  Consequently, 
the  shaver  works  faster  but  more  smoothly 
and  comfortably  and  gives  an  even  closer 
shave. 

The  six  new  shaver  models  include  a 
new  Philishave  Compact  in  a  de  luxe 
presentation  case,  a  new  rechargeable 
model  which  features  a  special  counter  to 
indicate  the  number  of  shaves  taken  since 
the  last  recharge,  and  a  special  12  volt 
car  shaver  that  operates  from  the  car 
battery  via  a  cigar  lighter  socket.  All  the 
models  will  now  include  the  specially 
designed  90  Super  shaving  heads,  and  will 
be  finished  in  black  and  silver.  Illustrated 
is  the  Philishave  3  de  luxe  90  Super 
(HP  1122)  (£11-95),  others  in  the  range  are 
the  Philishave  Special  90  Super  (HP1129) 
(£10-50),  the  Standard  90  Super  (HP1123) 
(£8-50),  the  Compact  90  Super  (HP1214S) 
(£7-50)  and  the  Rechargeable  90  Super 
(HP1313)  £19-95)  together  with  the  Phili- 
shave Car  Shaver  90  Super  (HP1216) 
(£8  50).  Mains  models  are  dual  voltage. 
(Philips  Electrical  Ltd.  Century  House, 
Shaftesbury  Avenue,  London  WC  2H  8AS). 

Two  new  paper  products 

Bowater-Scott  are  launching  a  new,  im- 
proved quality  ScotTowels,  in  two-ply 
paper.  A  developing  consumer  preference 
for  the  softer,  higher  quality  towel  em- 
phasised by  the  success  of  Fiesta,  led 
to  this  new  formulation,  but  ScotTowels 
will  remain  in  their  original  popular  col- 
ours of  blue,  yellow  and  white.  As  with 
pink  and  green  Fiesta,  where  recent  re- 
search show  that  consumers  definitely 
prefer  the  two-roll  packs,  ScotTowels  will 
also  be  marketed  in  double  packs  only. 
The  new  wrapper  is  in  polythene,  with 
a  gay  and  colourful  design. 

Bowater-Scott  are  putting  strong  pro- 
motional backing  into  the  launch,  with  an 
on-pack  "give  away  6p  offer."  A  postal 
order  for  6p  will  be  sent  to  the  consumer 
in  exchange  for  one  wrapper  from  the 
double  ScotTowels  pack. 

Despite  the  swing  to  a  softer  two-ply 
quality  disposable  towel.  Bowater-Scott 
say  there  is  a  continuing  demand  for  a 
tough  quality  paper,  particularly  for  use 
for  the  heavier  household  and  outside 
cleaning  tasks.  Petal  kitchen  paper  towel 


is  therefore  being  introduced  to  meet  the 
need.  The  kitchen  paper  is  single-ply 
strong  and  absorbent  in  an  economy 
roll,  and  in  the  same  colours  as  Scot- 
Towels —  blue,  yellow  and  white. 

Display  material  is  available  for  both 
ScotTowels  and  Petal,  including  stack 
cards  and  headboards  showing  details  of 
the  6p  offer.  (Bowater-Scott  Corporation 
Ltd,  Bo  water  House,  London  SW  1.) 

Ear  protection 

To  protect  the  hearing  of  workers  operat- 
ing in  noisy  conditions,  Ardente  Industrial 
Services  are  offering  the  Bilsom  Ear 
Defender  (£2.87y).  The  protectors  are  worn 
as  ear-phones.  Each  ear  "defender"  is  an 
anti-noise,  fluid-filled  ear  cushion. 

Each  outfit  contains  replacement  ear 
cushions,  the  other  parts  of  the  "defender" 
are  said  to  be  virtually  indestructible,  over- 
coming any  servicing  problems.  (Ardente 
Industrial  Services,  Thames  Avenue,  Wind- 
sor, Berkshire.) 

Kleenex  and  Delsey  families 
The  national  launch  of  Kleenex  toilet 
tissue  begins  a  new  marketing  strategy 
bv  Kimberly  Clark  Ltd.  They  are  using 
the  brand  name  to  strengthen  their  posi- 
tion in  the  quality  disposables  market.  At 
the  same  time  they  are  creating  a  Delsey 
family  of  products  to  sell  alongside 
Kleenex  but  in  the  "economy"  sector  of 
the  market  using  the  theme  "Delsey — the 
first  family  for  value." 

Kleenex  toilet  tissue  is  in  white,  pink, 
yellow  or  blue.  During  its  manufacture 
some  talcum  powder  is  incorporated  and 
it  is  lightly  perfumed.  The  tissue  is  em- 
bossed and  two  rolls  are  wrapped  to- 
gether in  clear  polythene.  (Kimberly  Clark 
Ltd,  Larkfield,  Maidstone,  Kent.) 


PRESCRIPTION 
SPECIALITIES 


CANTIL  elixir 

Manufacturer  M.C.P.  Pharmaceuticals  Ltd, 
Alperton,  Wembley,  Middlesex,  HA0  4PE 
Description  Each  5ml  of  elixir  contains 
12-5mg  mepenzolate  bromide.  Cantil  elixir  is 
a  clear  cherry-red  liquid  with  a  cherry-like 
odour  and  flavour 

Indications  Any  condition  in  which  spasm  or 
hypermotility  of  the  gastro-intestinal  tract  is 
present,  including  irritable  colon,  mucous 
colitis,  spastic  colitis,  and  non-specific 
diarrhoeas 

Contraindications  Glaucoma;  sensitivity  to 
anticholinergics 

Dosage  Children  (6-12  years):  5ml,  3  to  4 
times  daily  before  food.  Adults:  10ml,  3  to 
4  times  daily 

Notes  Use  with  caution  in  prostatic  hyper- 
trophy 

Side  effects  Infrequently  dryness  of  mouth, 
blurring  of  vision  or  urinary  retention 
Storage  14  day  shelf  life  when  diluted 
Dispensing  diluent  Water 

Packs  Bottle  of  25ml  (£0  30  trade)  and 
100ml  (£0-76  trade) 

Supply  restrictions  Recommended  on  prescrip- 
tion only 

Issued  March  1971 
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Stock  now 


This  colourful  showcard  will  tell 
your  customers  that  with  every  purchase 
of  adagio  talc,  we're  giving  them  a  free 
sample  of  adagio  perfume. 

Imagine  what  this  offer  is  going  to 
do  for  your  sales.  And  your  profits  . . . 

It  starts  on  March  15th,  and  closes 


April  12th.  All  adagio  stockists  will  get 
further  details  of  this  fabulous  offer; 
non-stockists  can  obtain  information  by 
telephoning  Roy  Warwick,  Marketing 
Manager,  at  01-688  7131  or  writing:  adagio, 
by  fiona  sands,  Queens  Way, 
Croydon  CR9  4DL. 


TALC  OFFER 
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Your  opportunity 
to  try  the  glamourous 
long  lasting 
Adagio  perfume  given 
with  every  purchase  of 
Adagio  superfine  talc 


by  fiona  sands 


Vapona-stops  then 

1971  will  be  the  worst  year  ever  for  f  lie 
And  your  best  year  ever  for  PROFIT! 


More  money  in  it  for  you 

Vapona  leads  the  world  in  fly-killers. 
Backed  by  the  Shell  name,  Vapona  is  trusted 
by  millions. 

It  is  already  the  one  with  the  greatest 
turnover.  That  means  high  profitability  —  £2-70 
(£2.14.0d.)  profit  per  dozen. 

What's  more,  exciting  new  developments 
will  ensure  even  higher  sales. 


Get  the  new  size  they're  asking  for 

Research  shows  that  housewives  want  a 
more  convenient  size.  So  we've  packed  all  the 
power  of  Vapona  into  a  New  Super  Compact 
flykiller. 

It's  in  a  new  design  pack.  It's  in  a  new 
display  carton. 

It  takes  up  less  shelf  space. 
It's  easier  to  pick  up.  Sales  are  going  to  be 
tremendous. 

Powerful  new  advertising  for 
New  Super  Compact  Vapona  flykiller 

w  Dynamic  TV  campaign 

more  TV  support  than  ever  before. 

Hard  Hitting  magazine  campaign 

-  exciting  full  page,  full-colour  ads  in  major 
women's  magazines. 

Powerful  poster  campaign  in  key  areas 

1971  will  be  a  bumper  year  for  Vapona 

Stock  up  now  to  meet  the  extra  demand.  Cash  ir 
on  the  launch  and  watch  your  profits  grow. 


dead  in  their  tracks 


Super  Compact  VAPONA  f  lykiller 


290 — Chemist  &  Druggist    March  13,  1971 


Every  woman  who  knows 
about  Savlon  Liquid  has  reason 
to  believe  in  Mimospray. 


VTaginal  deodorants  are  now  widely 
advertised. Most  women  have  heard  about 
them,  but  many  are  still  confused  on  the 
subject. 

The  sort  of  questions  they  ask  themselves 
are— "How  do  I  know  if  I  need  one?" 

"Will  these  products  harm  me?" 

"When  am  I  supposed  to  use  them?" 

"We've  got  on  well  enough  without 
them  for  centuries,  are  they  a  real 
necessity  or  a  personal  extravagance?" 

These  are  not  the  sort  of  questions 
to  be  asked  over  a  shop  counter. 
But  we  have  been  able  to  discuss  them, 
openly  and  frankly,  in  our  Mimospray 
advertising.  And  research  has  revealed 
that  for  a  large  percentage  of  women, 
Mimospray  holds  the 
right  answers. For  a  start, 
Mimospray  is  not  a 
cosmetic.  It's  a  vaginal 
hygiene  spray  that 
reduces  the  level  of 
bacteria  in  this  delicate 
area  and  helps  prevent 
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irritations  and  discomfort.  By  reducing 
bacteria,  Mimospray  naturally  removes  the 
cause  of  vaginal  odour  as  well. 

Mimospray  contains  'Hibitane',  the  gentle 
but  effective  antiseptic.  The  Mimospray 
hygiene  story  will  be  told  to  millions  of 
.gl^  women  all  over  the  country,  from  the 
pages  of  Woman's  Own,  Woman's 
Realm,  Woman's  Weekly,  Woman  and 
Home,  She,  Vanity  Fair,Flair,Honey 
and  Good  Housekeeping. 

The  campaign  will  start  in  April  so 
make  sure  you  are  amply  stocked  up 
with  the  two  spray  sizes,  bathroom  size 
39P  and  travel  pack  2sp. 

Also  the  brand  new  unperfumed 
spray,  as  well  as  Mimettes  impregnated 
tissues,  especially  liked  by  women  for 
use  during  menstruation. 

And  Mimospray  talcum  powder  for 
use  all  over  the  body. 

If  you  would  like  to  know  more 
about  the  development  and  usage 
of  this  product,  before  recommending  it 
to  your  customers,  please  write  to 
Pigot  &  Smith  (Pharmaceuticals)  Ltd., 
Leigh  Street,  Wigan,  Lancashire  for 
the  Mimospray  leaflet. 

'Mimospray'  products  are  manufactured  by 
Pigot  &  Smith  (Pharmaceuticals)  Ltd.,  a  subsidiary 
company  of  Imperial  Chemical  Industries  Ltd. 
'Hibitane'  i,Chlorhe\idine)  is  an  ICI  trade  mark. 
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Promoted  only  through  the  retail  pharmacy. 


Coupon  exchange  scheme 
for  NPU  members 

NPU  Group  have  set  up  a  coupon  ex- 
change service  for  the  immediate  redemp- 
tion of  money-off  coupons.  It  is  hoped 
that  operations  can  commence  soon  after 
the  postal  service  returns  to  normal,  and 
the  NPU  invites  its  members  to  preserve 
their  coupons  safely  until  final  details 
have  been  announced  and  the  free 
stationery  issued. 

Discount  is  expected  to  be  on  the  usual 
commercial  rate  of  15  per  cent,  but  im- 
mediate reimbursement  direct  to  the  trade 
is  an  important  advantage. 

No  counting  or  separate  listing  of  cou- 
pons will  be  required;  all  the  member  will 
be  asked  to  do  is  to  frank  the  coupons 
with  his  name  and  address  and  include  a 
note  of  the  total  value. 

Mrs  P.  Silder  has  recently  joined  the 
senior  staff  of  the  Group  to  supervise  the 
new  operation. 

Extended  marketing 

The  success  of  new  Vaseline  Intensive 
Care  Lotion,  launched  on  test  market  in 
the  Harlech  TV  area  on  January  1,  has 
confirmed  the  need  for  a  lotion  specifically 
formulated  to  counteract  dry  skin  prob- 
lems, say  Chesebrough-Ponds,  Ltd,  Vic- 
toria Road,  London  NW  10. 

Distribution  of  Vaseline  Intensive  Care 
Lotion  has  already  been  extended  to  West- 
ward TV  areas  (Cornwall  and  Devon),  and 
went  into  Scotland  and  Southern  areas  on 
March  1. 

The  lotion  comes  in  two  sizes  120g 
(£0-39)  and  185g  (£0"49). 

Discontinued 

Eli  Lilly  &  Co  Ltd,  Basingstoke,  Hants, 
have  discontinued  the  1,000  pack  of 
Penicillin  V  Lilly  Pulvules  125mgm  (100 
and  500  still  available)  and  the  5,000 
rack  of  Seconal  Sodium  tablets  lOOmg 
(1,000  still  available). 

Redesigned  packs 

Winthrop  Laboratories,  Winthrop  House, 
Surbiton  upon  Thames,  Surrey,  have  re- 
designed their  over-the-counter  packs  of 
Actal,  both  24-tablet  (£0-13)  and  48-tab- 
let  (£0  27^)  packs.  The  emphasis  is  on  the 
speed  of  action. 


Free  dispenser 


A  plastic  dispenser  that  will  take  the  five 
sizes  of  Band-aid  washproof  plasters  is 
now  available  from  Johnson  &  Johnson 
Ltd.  It  is  ideal  for  use  in  busy  casualty 
and  accident  departments. 

The  dispenser  can  be  attached  to  any 
smooth  wall  surface  or  will  stand  freely 
without  support  on  any  flat  surface.  It  will 
hold  100  each  of  j  x  3in  and  1  x  3in 
strips;  llin  patch  and  iin  spot  and  50  of 
large  2  x  4yin  patch.  The  plasters  do  not 
have  to  be  removed  from  their  original 
boxes  before  being  loaded  into  the  dis- 
penser. The  dispenser  is  provided  free  of 
charge  if  one  pack  of  each  size  of  Band- 
aid  washable  plasters  is  purchased. 

Since  the  Surgine  disposable  face  mask 
was  launched,  the  company  has  had  many 
requests  to  design  a  dispenser  for  their 
pack.  That  has  now  been  done  and  from 
March  1,  Johnson  &  Johnson  Ltd  are 
offering  an  anti-static,  plastic  dispenser 
which  may  be  attached  to  any  smooth  wall 
surface  by  three  self-adhesive  pads. 

Details  of  both  dispensers  are  available 
from  Hospital  Division,  Johnson  &  John- 
son Ltd,  260  Bath  Road,  Slough,  Bucks. 

Moth  preventer 

Marshalls  Proprietaries  Ltd,  Purley  Way, 
Croydon  CR9  4BL,  issue  the  reminder 
that  at  the  first  sign  of  sunshine  and  spring, 
everyone  longs  to  shed  their  winter 
woollies  and  dress  in  lightweight  summer 
clothes.  Woollen  garments  need  protection 
from  moth  during  summer  storage,  and 
now  is  the  ideal  time  to  show  Petal  Dust 
moth  preventer  which  is  claimed  to  be  a 
thoroughly  effective  method  of  safeguard- 
ing woollens,  silks,  furs,  household  fur- 
nishings, etc,  against  moth  damage,  for  a 
nominal  cost  (3jp). 

Colourful  packs  of  Petal  Dust,  which 
have  an  eyelet  for  easy  hanging  in  cup- 
boards, are  cartoned  in  attractive  display 
outers  (containing  a  dozen  packs)  which 
take  very  little  counter  space. 

Errors  of  metabolism  charted 

A  detailed  chart,  visually  linking  40 
diseases  of  genetic  origin  with  the  enzymes 
primarily  associated  with  them,  has  been 
developed  by  Dr  D.  E.  Nicholson  of 
Leeds  University. 

Entitled  "Inborn  Errors  of  Metabolism," 
the  chart  is  basically  Dr  Nicholson's 
Metabolic  Pathways  Chart,  with  the 
names  of  the  diseases  printed  around  it, 
each  one  keyed-in  to  the  enzyme  whose 
deficiency  or  absence  is  responsible  for 
that  disease. 
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The  chart  is  available  on  request  from 
Koch-Light  Laboratories  Ltd,  Colnbrook, 
Bucks,  price  5s  including  postage  and 
packing. 

Spray  valve  for  Immac 

The  manufacturers  of  Immac  Aerosol, 
Anne  French,  11  Chennies  Street,  London 
WC  1,  have  fitted  a  new  press  button  valve 
(technically  a  360-deg  valve)  that  enables 
the  aerosol  to  be  used  at  any  angle.  They 
say  there  is  "no  need  for  arm  twisting,  leg 
bending  or  frantic  pack  shaking  to  make 
it  work  on  those  awkwardly  placed  un- 
wanted hairs." 

The  price  of  Immac  Aerosol  remains 
unchanged  (£1'25). 

New  aspirin  leaflet 

A  new  general  information  leaflet  on 
acetylsalicylic  acid  is  available  from 
Monsanto.  It  points  out  that  aspirin  is 
one  of  the  few  materials  that  is  com- 
pressible moderately  easily  in  conven- 
tional pharmaceutical  tabletting  machines 
without  recourse  either  to  "wet  granula- 
tion" or  to  "slugging,"  provided  the 
aspirin  is  available  in  free  flowing  form 
to  permit  tableting  machine  dies  to  be 
charged  uniformly  at  rates  that  allow  for 
full  output.  Flow  depends  on  particle 
shape  and  size  and  Monsanto  supplies 
grades  of  aspirin  covering  the  full  range 
of  particle  size  that  users  may  require  for 
various  types  of  tablet. 

Monsanto  are  the  world's  largest  pro- 
ducer of  aspirin.  Their  leaflet  is  available 
on  request  from  Monsanto  Chemicals  Ltd, 
10  Victoria  Street,  London  SW  1. 


Petal  Dust.  13  invoiced  as  12.  Marshall's 
Proprietaries  Ltd,  Croydon  CR9  4BL. 


C  &  G  Kearsley  Ltd,  71  Dartmouth 
Road,  London,  SE  23.  Welch's  original 
pills,  large  size.  14  invoiced  as  12. 


The  NCR  class  18-15  electronic  calcula- 
tor recently  launched  by  National  Cash 
Register  Co  Ltd,  206  Marylebone  Road, 
London  NW1  6LY.  The  machine,  which 
costs  £166  is  aimed  at  traditional  small 
retail  shops  and  the  larger  wholesale 
groups. 


c 
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'50  per  cent  extra'  deal  to 
relaunch  Body  Mist 

Beecham  Products  are  launching  their  new 
Body  Mist  antiperspirant-deodorant  with 
an  "added  value"  deal  of  a  type  that 
proved  the  most  persuasive  form  of  con- 
sumer offer  in  1970.  Both  sizes  of  aerosol 
will  be  available  in  promotional  packs 
containing  an  introductory  50  per  cent 
extra  fill,  but  at  the  normal  prices  for  the 
150g  and  lOOg  contents.  The  special  packs 
are  boldly  flashed  "Free  50  per  cent  extra." 

Backing  the  national  launch  will  be 
30-second  television  commercials  trans- 
mitted at  high  frequency  on  all  television 
stations  from  mid-May  onwards.  Press 
advertisements,  whole  pages  in  full  colour, 
will  appear  in  major  women's  weekly  and 
monthly  magazines  from  April  through 
to  September.  The  first  Press  advertising 
will  feature  the  new  packs  prominently; 
later  the  advertisements  will  link  with  the 
situations  depicted  in  the  television  com- 
mercials. 

To  provide  chemists  with  merchandising 
aids  to  generate  volume  sales,  point-of- 
sale  material  has  been  designed  to  link 
up  strongly  with  the  theme  of  the  tele- 
vision and  Press  advertising.  Dumpbin 
headboards  and  base  panels  feature  a  scene 
linked  to  the  advertising  and  the  yellow 
and  tan  colour  theme  is  repeated  in  pro- 
duct spotters,  shelf  talkers  and  other 
show  material  for  window,  counter  and 
free-standing  displays.  (Beecham  Toiletry 
Division,  Great  West  Road,  Brentford, 
Middlesex.) 

Limmits  go  for  simplicity 

Simplicity  is  the  theme  of  the  new 
Limmits  campaign  launched  through 
women's  magazines. 

Double-page  colour  spreads  will  be 
featured  both  weekly  and  monthly,  with 
the  main  strength  of  the  advertising  dur- 
ing the  immediate  pre-holiday  season. 
Several  of  the  27  Limmits  products  will 
be  shown  in  life-size  photographs,  in- 
cluding the  new  shortcake  which  were 
introduced  this  year. 

Selected  publications  are  Woman, 
Woman's  Realm,  Woman's  Weekly,  Vogue, 
Honey,  Petticoat  and  TV  times. 

In  addition  to  the  general  advertising, 
Limmits  are  mounting  a  special  joint  pro- 
motion with  Woman's  Realm  in  their 
issue  of  March  13  when  a  pocket  sized 
calorie  counter  will  be  given  away  free 
with  each  issue  of  the  magazine.  (Unicliffe 
Ltd,  Stonar,  nr  Sandwich,  Kent.) 

New  Trufood  booklet 

A  new  booklet,  "From  cradle  days  to 
family  meals,"  prepared  by  Trufood,  is 
being  distributed  with  the  current  issue  of 
the  Expectant  Mother  Information  Service 

gift  box. 

A  sample  of  Trufood  baby  milk  (usually 
a  can  but  sometimes  a  refund  voucher), 
with  a  bookmark  calling  attention  to  it, 
and  a  Spoonfoods  sample  are  also  included 
in  the  gift  box.  Both  packs  are  shown 


on  the  sides  of  the  box  and  the  booklet 
is  featured  on  the  lid. 

The  booklet  gives  detailed  advice  on 
feeding  babies  from  birth  to  the  end 
of  toddlerhood.  Carefully  written  selling 
copy  for  the  products  is  inserted  into  the 
relevant  general  advice  and  the  mother  is 
always  referred  to  the  chemist  as  her 
source  of  supply. 

It  will  also  receive  a  wide  distribution 
apart  from  the  gift  boxes.  (Tru- 
food Creameries,  Wrenbury,  Nantwich, 
Cheshire.) 

Gillette  campaign 

With  "Good  Morning  Face"  as  its  slogan, 
Gillette  have  launched  a  large-scale  ad- 
vertising campaign  for  their  Platinum 
blades  that  will  continue  through  the  rest 
of  the  year. 

The  campaign  centres  on  three  new 
30-second  commercials  but  it  will  also 
have  a  substantial  Press  back-up. 

To  support  retailers,  new  Gillette  Plati- 
num showcards,  mirror  strips,  stockist 
signs  and  peg  rack  headcards  have  been 
designed  in  line  with  the  "Good  Morning 
Face"  theme.  (Gillette  Industries  Ltd, 
Isleworth,  Middlesex.) 

Consumer  offers 

□  Fiona  Sands  offer  a  free  sample  of 
Adagio  perfume  with  every  purchase  of 
their  Adagio  talc  —  showcards  available. 
(Fiona  Sands,  Queens  Way,  Croydon 
CR9  4DL.) 

□  L'Oreal  are  banding  three  conditioning 
shampoos  to  packs  of  Recital  cream  hair 
colouring  during  March  and  April.  The 
shampoos  are  the  same  as  the  one  in- 
cluded in  the  Recital  kit,  and  are  intended 
for  use  between  applications  of  Recital. 
Recital  is  being  advertised  in  She,  Woman 
and  Home,  My  Home  and  Family, 
Woman's  Weekly  and  Woman  in  April  and 
May.  (L'Oreal,  Berkeley  Square  House, 
Berkeley  Square,  London  W1A  1BX.) 

OH  TV  NEXT  WEEK 

Ln  =  London;  M  =  Midland;  Lc  =  Lancashire; 
Y  =  Yorkshire;  Sc  =  Scotland;  WW  =  Wales 
and  West;  So  =  South;  NE  =  North-east;  A  = 
Anglia;  U  =  Ulster;  We  =  Westward;  B  = 
Border;  G  =  Grampian;  E  =  Eireann;  CI  = 
Channel  Islands. 
Anadin:  Ln,  M,  WW,  A 
Askit:  Sc 

Buttercup  Syrup:  Lc,  Y 
Silvikrin  shampoo:  WW,  We 


If  I  borrow  some  funds  personally 
for  injection  into  my  business,  which 
is  a  limited  company,  can  I  get  relief 
for  the  interest  which  I  shall  pay  ? 

Yes,  provided  that  the  money  is  used  by 
the  company  wholly  and  exclusively  for 
business  and  provided  also: 

a)  that  you  work  most  of  the  time  for  the 
business  and 

b)  have  a  material  interest  in  the  business 
when  the  loan  is  paid. 

/  have  an  insurance  policy  which  I 
took  out  on  purchase  of  my  house. 
It  is  a  combined  endowment  and 
income  benefit  policy  and  is  written 
in  favour  of  my  wife  under  the 
Married  Women's  Property  Act.  My 
circumstances  have  now  changed. 
Can  I  convert  this  to  a  straightforward 
endowment  policy  ? 

Yes,  provided  the  company  concerned 
agrees  and  the  policy  has  10  years  or  more 
to  run.  It  would  also  be  necessary  to  have 
your  wife's  consent. 

My  partner  died  very  recently  and 

left  a  will  in  which  his  share  in  the 

partnership  is  left  to  me.  His  wife 

was   the   sole   executor   and  the 

residue  was  left  to  her.  She  however 

died  a  short  while  before  him.  Who 

can  deal  with  the  estate  ? 

Where  there  is  a  will  but  no  executors 

willing  or  able  to  act,  the  following  persons 

may  be  granted  administration  with  the 

will  annexed  in  this  order: 

Residuary  legatees  or  devisees  in  trust 

Residuary  legatees  or  devisees  for  life 

Ultimate    residuary    legatees    or  persons 

entitled  on  an  intestacy 

Specific  legatees,  devisees  or  creditors 

Persons  having  contingent  interests 

You    seem  to  come    within    the  fourth 

category.   If  there  are  surviving  children 

who  would  take  the  residue  they  would  seem 

to  be  entitled  to  precedence  over  yourself. 

If  not  you  would  seem  to  be  the  obvious 

person  to  apply. 

We  are  manufacturers  of  a  number  of 
cosmetic  lines.  We  are  considering 
marketing  them  overseas.  To  do  this 
we  will  be  issued  with  a  considerable 
holding  of  shares  in  a  foreign 
company  that  is  at  present  in  low 
water.  We  shall  not  pay  for  the 
shares,  but  will  simply  provide  ex- 
pertise. A  national  of  the  foreign 
country  concerned  will  inject  some 
cash  into  the  company  for  shares  at 
par.  Will  this  involve  tax  conse- 
quences for  us  ? 

It  would  seem  that  you  will  be  selling 
"know-how."  At  least  the  income  tax 
authorities  will  endeavour  to  place  that 
construction  on  the  transaction.  If  they  do 
you  will  be  liable  for  tax  on  the  value  of  the 
shareholding  that  you  receive. 
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Now's  the  time  to  stock  up 
with  something  new  for  the 
little  aches  and  pains  so  natural 
to  babies  and  children. 

Analgesia  for  infants  under  one  year.     Junior  Aspirin  in  soluble  form. 


Angiers  is  well  known  to  mothers 
for  the  Junior  Aspirin  which  makes  precise 
dosage  control  for  children  possible. 

Recently  Angiers  added  to  their  Junior 
Aspirin  range  with  Angiers  Baby  Pain  Relief. 

This  pleasantly  flavoured  elixir* 
contains  paracetamol  and  provides  safe, 
soothing  relief  for  the  aches  and  pains  that 
are  an  inevitable  part  of  a  baby's  life 

When  mothers  consult 
you  about  their  baby's  pains 
(feverishness,  teething, 
post- vaccination  reactions) 
you  can  safely  recommend 
Angiers  Baby  Pain  Relief. 

*Paracetamol  Elixir,  Paediatric,  B.P.C. 

KECOMMENDED  DOSE: 

Under  1  year  -  5  ml. 
(lteaspoonful)4  times  daily. 

Over  1  year  -  10  ml. 
(2  teaspoonfuls)  - 
4  times  daily.  ... 


\  > 
■ 


Many  children  have  difficulty  swallowing 
tablets,  even  when  they  are  pleasantly  flavoured. 

The  controlled  dose  delivered  by  a  tablet 
is  essential  for  children  taking  aspirin, 

so  Angiers  have  introduced 
new  Angiers  Childrens 
Soluble  Aspirin*. 

It  is  especially  designed 
l  for  children  who  can't 
I   or  won't  swallow  tablets. 
The  well-known 
Junior  Aspirin  remains  to 
complete  the  range. 

*Each  tablet  contains  Aspirin  150  mg. 
Calcium  Carbonate  50  mc. 
Anhydrous  Citric  Acid  1 5  mg. 

RECOMMENDED  DOSE: 

1  to  2  years: 
Half  a  tablet. 

2  to  5  years: 
One  tablet. 

5  to  1 2  years: 
Two  tablets. 


Angiers 


The  name  mothers  trust. 


Silcot 
are  softer. 

And  stay 
softer  too. 


■ » 


!  ■  ! 


Silcot's 
bonus 


Everybody  knows  you  just  can't  beat  Ma» 
donald's  Top  Terms  profit  margins. 

And  the  way  they're  boosted  by  our  Sprir 
bonus  offers — well! 

But  this  year  we're  going  to  give  you  an  eve 
bigger  profits  boost.  We're  going  to  increa* 
your  Silcot  turnover  too.  By  frequent  full  coloi 
advertising  in  Honey,  19,  Petticoat,  Jacki 
Rave,  Hers  and  Fabulous  208 ...  an  audienc 
of  5|  million  girls  in  their  teens  and  twentie 
There  will  be  a  gently  persuasive  adver 
isement  something  like  once  every  ten  days 
The  Silcot  message  will  be  seen  an  esti 
mated  total  of  25  million  times! 

We're  advertising  to  a  wider  age  ranj 
too — 3|  million  readers  of  You  and  Woman 
Home. 

The  Silcot  Spring  bonus  profit  period  end 
April  30th.  Consumer  advertising  begins 
immediately  after  that. 

Be  sure  to  order  in  time — be  sure  to  lir 
up  your  displays! 


Dress  by  Mary  Quant 


Silcot  sanitary  towels  are  softer  and 
more  comfortable  because  they  conta.n 
more  pure  cotton  wool.  Much  more  m  fact 
Of  all  the  leading  brands  of  sanitary 
towels,  only  Silcot  are  compWdy 
cellulose  free.  Silcot  »I*^*f 
vet  don't  lose  their  softness.  You i  get 
another  kind  of  confidence  from  their 

light  deodorant  too. 
Look  for  the  pretty  pastel  packs. 


This  month  see  if 
you  agree  about 

Silcot  extra 
comfort 


'Contac400' 
for  12  months 
continuous  prof  it! 
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chromycin  (746  Lederle)  TS 
intramuscular  lOOmg  10 
6 

dcortyl  (1 1 67  Squibb)  TS 
in  Orabase 

dental  paste  lOg 
5g 

Iberto-Culver  (I437  ACC) 
V05  hair  spray  7Sg 
I30g 
220g 

Ikadonna  (228  Carlton) 
tablets  60 
500 
1 000 

llinson  (40  Allinson) 
dried  yeast  4oz 


Trade 
£-p 

0-82 


Tax 
£p 


starch  reduced  rolls 
white  or  brown 


15 
28 


Imay  (39  Almay) 
compact  make-up 
deep  mist 

moisture  cream 

night  cream 

shampoo 
dry  skin 

night  care  cream 
eye  liner  cake 
eye  liner  brush 
eye  shadow  brush-on 
face  powder 
hush  blush 
mascara 

nail  enamel  clear 
creme  glaze 
posted 

base  &  top  coat 
Imevax  (208  BW) 
rubella  vaccine  ampoules 
3 

.mbre  Soie  (525  Golden) 
duo-tan  aerosol 
home  tan  aerosol 
.nalgin  (90I  Norton)fDDI 
(distributors  1 545  Vestric) 
tablets  1 00 

ndre  Phillipe  (48  AP) 
bubble  bath 
bubble  bottle  25 
swan  dimple  3 
continental  35 
slim  diamond  14 
unicorn  16 
Cologne 

bubble  bottle  38 
Eau  de  Cologne 
dimple  bottle  37 
slim  diamond  24 
swan  dimple  23 
baby  six  36 
hair  lacquer  aerosol  1 1 
refill  12 
hair  spray  aerosol  17 
bath  salt  decanter  29 
bubble  bath  horse 

head  book  end  16 
hand  cream  5 
lacquer  removing 

shampoo  28 
nusol  (1310  WW) 
suppositories  12 
phrodisia  (446  Fl) 
Cologne  spray  1785 
quasan  (430  Eucryl) 
toilet  cleanser  refill 


0-48  — 


Retail 
£-p 

0-97 
—  D 


0-72 
—  D 


2-OSdz 
2-89dz 
4-22dz 

0-  19 

1-  37 

2-  63 

3-  65 
(3dz) 

3-72 
(3dz) 
2-l4dz 


I-I3dz  0-34 

1-  59dz  0-48 

2-  32dz  0-70 

0-07  — 


—  0-/21 


—  0-/21 

—  0-2/1 


_  —  0-581 

_  —  //2i 

_  —  0-821 

—  _  0-421 

—  —  0-971 

—  —  0-571 

—  _  0-321 

—  _  0-77+ 
_  _  0-77* 

—  _  /-37i 
_  —  0-771 

—  —  0-321 
_  _  0-461 
_  _  0-461 

—  —  0-32% 


2-85 
4-60dz 


—  4-28 

2-52dz  0-79 

—  —  D 


0-40        —  — 


I -87dz 
I  -87dz 
7-20dz 
3-40dz 
7-50dz 


0-687dz 

0-  687dz 
2-64dz 

1-  245dz 

2-  75dz 


29 

29 

121 

S2\\ 

IS 


l-67dz   0-92dz  0-29 


0-  72dz 
3-00dz 

1-  67dz 

0-  72dz 

1-  67dz 

0-  72dz 

1-  67dz 


395dz 

65dz 

92dz 

395dz 

92dz 

395dz 

92dz 


2-08dz 
0-48 
I • I6dz 


I2i 
S2i 
29 
121 
29 
I2i 
0-29 

—  D 

—  D 

—  D 


0-763dz  0-30 
0-265     I  05 
—  0-/4J 


Trade 

Tax 

Retail 

Op 

£-p 

£-p 

Arocin  (851  MHP) 

0-S3\ 

capsules  100 

4-60dz 

200 

8-45dz 



0-98k 

Arrowtabs  (1402  AL)  existing  entry 

Arrnwrahc  H  41*1?  Al  \ 

Arrowgards  2i  in  sq. 

CJ.4C. 

on 

4AJ 

ft.  "to. 

Arrowmoun  ts 

0- 1 1 

0-20 

Arrowsleeves 

4  in  X  5  in 

0-27 

ft.  An 

5  in  x  7  in 

0-33 

0'  SO 

8|  in  X  6|  in 

0-50 

0-75 

10  in  X  8  in 

0-60 

0-90 

Arrowtabs 

0- 10 

colour  slide  album 

dbmm 

10/ 



2-S0 

2i  sq. 

1  -o/ 



2S0 

Flashflector  umbrella 

O  .  17 
2*1/ 

— 

3-2S 

hand  movie  viewer 

std.  8 

1  -50 

— 

2-2S 

sup.  8 

1  -50 

— 

2-25 

lens  tissues  (50) 

0-07 

0- 10 

mini  viewer  M.P.  10 

0-22 

ft.  IO 

negative  storage  album 

35mm 

0-83 

2i  sq. 

0-83 

1  40 

photo  corners 

013 

q  .  Q5 

ft.  25 

plastic  r/mounts 

24  X  36mm  Jo 

f\ .  on 
U  zU 

0-30 

18  X  24mm  36 

U*  LI 

0-40 

01 c n  04 

43  sq.  xt 

U   J  J 



0-SO 

Protect-a-Print  leader 

std.  8 

0-27 



0-40 

sup.  8 

0-27 

— 

0-40 

Reel-Ups 

0-20 

— 

0-30 

transfer  movie  wipes 
1 

0-30 

0'45 

2 

0-30 

ft.4C 

Ascon  (311  C)  f 

suspension  200ml 

0-1925 

007 

0-36 

tablets  20 

0- 1042 

0  035 

om 

Askit  (69  Askit) 

powders  trade  dispenser 

30x3 

0-825 

0-285 

005 

Asmal  (901  Norton)  |sls4A 

(distributors  1545  Vestric) 

tablets  100 

0-33 

500 

1-32 

Athera(85l  MPH) 

tablets  40 

l-30dz 

0-48dz 

0\9i 

100 

2-80dz 

!  03 di 

0-42| 

500 

IO-70dz 

3-93dz 

\-m 

Becosed  (901  Norton)  fsls4A 

(distributors  1545  Vestric) 

elixir  500ml 

0-55 

21 

1-90 

Billesholm  (59  Ardente) 

0-14 

anti-noise  ear  protection 

009 

ear  defender 

2-16 

2-871 

Biobalm  (851  MHP)  4oz 

I-I0dz 

0-40dz 

0-/6i 

Bishops  (132  AB)  existing  entry 
Bishops  (132  AB) 

caffeine 


caffeine  citrate 


Carlsbad  salts 


gout  Varalettes 
lithium  citrate 


lOOg 

l-80dz 

0-66dz  0-2S 

200g 

3-IOdz 

I-I35dz  0-45 

500g 

6-25dz 

2-29dz  0-90 

lOOg 

1 -80dz 

0-66dz  0-25 

200g 

3-l0dz 

I-I35dz  0-45 

500g 

6-25dz 

2-29dz  0-90 

lOOg 

2-02dz 

0-735dz  0-30 

200g 

3-40dz 

l-245dz  0-S0 

500g 

6-30dz 

2-3ldz  1-00 

36 

l-80dz 

0-66dz  0-25 

90 

3-90dz 

l-43dz  0-62 

lOOg 

l-80dz 

0-66dz  0-25 

200g 

3-l0dz 

I-I35dz  0-45 

500g 

6-25dz 

2-29dz  0-90 

fpflp 


£p. 

s. 

d. 

£p. 

s.  d. 

001 

21 

0-SI 

10  21 

002 

5" 

0-52 

10  5 

003 

7 

0-53 

10  7 

0-04 

9! 

0-54 

10  91 

0-05 

| 

0" 

0-55 

II  0 

006 

j 

21 

0-56 

II  21 

007 

| 

5" 

0-57 

II  5 

0-08 

j 

7 

0-58 

II  7 

0-09 

| 

91 

0-59 

II  91 

0- 10 

!  2 

0" 

0-60 

12  0 

Oil 

2 

21 

0-61 

12  21 

0-12 

2 

5" 

0-62 

12  5 

013 

2 

7 

0-63 

12  7 

014 

2 

91 

0-64 

12  91 

015 

3 

0 

0-65 

13  0 

016 

3 

21 

0-66 

13  21 

0-17 

3 

5" 

0-67 

13  5 

0-18 

3 

7 

0  68 

13  7 

0- 19 

3 

91 

0-69 

13  91 

0-20 

4 

0 

0-70 

... 

14  0 

0-21 

4 

21 

0-71 

14  21 

C 
3 

I  A  C 

In  3 

0-23 

4 

7 

0-73 

14  7 

0-24 

4 

91 

0-74 

14  91 

0-25 

5 

0 

0-75 

15  0" 

0-26 

5 

21 

0-76 

15  21 

0-27 

5 

5 

0-77 

15  5 

0-28 

5 

7 

0-78 

15  7 

0-29 

5 

91 

0-79 

15  91 

0-30 

6 

0 

0-80 

16  0 

0-31 

6 

21 

0-81 

16  21 

0-32 

6 

5" 

0-82 

16  5 

0-33 

6 

7 

0-83 

16  7 

0-34 

6 

91 

0-84 

16  91 

0-35 

7 

0 

0-85 

17  0 

0-36 

7 

21 

0-86 

17  21 

0-37 

7 

5 

0-87 

17  5 

0-38 

7 

7 

0-88 

17  7 

0-39 

7 

91 

0-89 

17  91 

0-40 

8 

0" 

0-90 

18  0 

0-41 

8 

21 

0-91 

18  21 

0-42 

8 

5 

0-92 

18  5 

0-43 

8 

7 

0-93 

18  7 

0-44 

8 

91 

0-94 

18  91 

0-45 

9 

0* 

0-95 

19  0 

0-46 

9 

21 

0-96 

19  21 

0-47 

9 

5 

0-97 

19  5 

0-48 

9 

7 

0-98 

19  7 

0-49 

9 

91 

0-99 

19  91 

0-50 

10 

0 

1-00 

20  0 

magnesia  citrate  lOOg 
200g 
500g 

piperazine  citrate  lOOg 
200g 
500g 

pipermag  for  worms 

lOg 

potash  citrate  lOOg 
200g 
500g 

Urobishop  lOOg 
Vichy  salts  lOOg 
200g 
500g 

Vichy  Varalettes  150 
500 

Bisks  (1530  Fisons) 
cream  crackers 


1 

20dz 

0-44dz 

0-20 

2 

25dz 

0-82dz 

0-35 

4 

lOdz 

l-50dz 

0-70 

2 

50dz 

0-9l5dz 

0-36 

3 

90dz 

l-43dz 

0-62 

6 

30dz 

2-3ldz 

1-00 

0 

90dz 

0-33dz 

0-12 

2 

50dz 

0-9l5dz 

0-36 

3 

90dz 

l-43dz 

0-62 

6 

30dz 

2-3ldz 

1-00 

4 

lOdz 

l-50dz 

0-60 

2 

02dz 

0-735dz 

0-30 

3 

40dz 

1 -245dz 

0-50 

6 

30dz 

2-3ldz 

1-00 

2 

20dz 

0-805dz 

0-35 

6 

30dz 

2-3ldz 

1  -00 

2 

27dz 

0-231 

the  most  versatile  digitalis  glycoside 

LANOXIN  DIGOXIN 
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Trade    Tax  Retail 


£p 

£-p 

£-p 

Bronnley  (194  Bronnley) 

soap  oggs  0107 

0-30 

prc-make  up  0523 

0-  (6 

Brut  (446  Fl) 

deodorant  spray  5412 

A .  CQ 
U '  D7 

U  J  A3 

1  Jly 

old  pack 

Buto  (128  Biometica) 

hair  remover  24g 

l-39dz 

0.74dz 

0-23 

5lg 

1  -99dz 

l-06dz 

0-33 

super  with  D.I. A. 

3-4ldz 

l-82dz 

0-55 

Calsept  (901  Norton) 

(distributors  1545  Vestric) 

500ml 

0-45 





21 

1  63 





Camyna  (145  B)  entire  entry 

Canoe  (350  Dana) 

0-435 

0  233 

0-97J 

hand  cream  S5cc 

0  50 

0-275 

/  06 

Cerumol  (718  LAB) 

eardrops                 1  Iml 

0- 15 

0-20 

55ml 

0-32 

0  43 

old  formula 

^>na.pscicK        \  rvouins; 

1  .Qft 

1  [K 
1  Uj 

(A  dz) 

(A  dz) 

Combizym(l490  IAPS) 

dragees  30 

0-383 

0-141 

0-65 

Contusol  (1054  R  &  B) 

antiseptic  250ml 

018 

0  065 

0-34 

dp  500ml 

0-29 

dp  II 

0-53 

dp  21 

1-00 

lotion  250ml 

013 

0-20 

500ml 

0-20 

0-30 

II 

0-38 

0-57 

21 

0-73 

i -on 

Co-tabs  (331  C) 
Cremalgin  (117  BPL) 

balm  56-7g 
Crepe  de  Chine  (1551  PR) 

eau  de  Cologne  5601 

perfume  5108  &  5106 

spray  mist  Cologne 

4244S 

Crown  (1073  Robinson) 
corn  caps  6 
wool  felt  4680 
4681 

Crystapen  V  (518  Glaxo) 

tablets  I25mg 
CVK  (2  Abbott)  TS 

solution  I25mg  100ml 
Dalmaplast  (1595  AF)  existing 
Dalmaplast  (1595  AF) 
first  aid  bulk  packs 
assorted  gross 
\i  in  X  f  in  gross 
2i  in  X  |  in  gross 
3  in  X  $  in  gross 
cabinet  No  I 

144  dressings 
doctors  180  dressings 
eye  occlusion  shades 
elastic 
rigid 

patch  test  dressings  100 
waterproof  occlusive 
dressings  \  in  diameter 
100 

I-&-  in  diameter  100 
\\  in  X  I  in  100 
3  in  X  I  in  100 
3  in  x  2  in  100 
strapping 
I  in  X  I  yd 
I  in  X  1\  yd 
i  in  x  5  yd 

1  in  X  5  yd 

2  in  X  5  yd 

3  in  X  5  yd 

4  in  X  5  yd 
6  in  X  5  yd 

strip  dressings 
IJ  in  X  I  yd 
2\  in  X  I  yd 
3  in  X  5  yd 
vaccination  dressings 

child's 
adult's 

zinc  oxide  plaster 
i  in  X  5  yd 

1  in  X  5  yd 

2  in  X  5  yd 

3  in  X  5  yd 
}  in  X  10  yd 

1  in  X  10  yd 

2  in  X  10  yd 

3  in  X  10  yd 
Dee  Gee  (542  Griffin) 

baby  bottle  heater 
Delaminoph  (142  BML) 

tablets  1000 
Democracin  (1490  IAPS)  TS 
tablets  250 
500 
1000 


0-15  0-06 


0-31 

0-93 


0-74dz 

0-842dz 

0-842dz 


0-35 
entry 


0-41 
0-30 
0-46 
0-55 

0-50 
0-80 


0-27dz 


35dz 
30dz 


25 
46 
39 
59 
91 

47dz 
66dz 
72dz 
lOdz 
76dz 
42dz 
97dz 
92dz 

I9dz 
5ldz 
70dz 

23dz 
39dz 

86dz 
26dz 
08dz 
80dz 
26dz 
93dz 
28dz 
6ldz 

42 

68 

195 

38 

75 


0-51 


—  D 

J 

0-11 

0-09 
009 


_  0S3 


I -63        —  — 


2-40 
—  I 


Trade 
£-p 


Tax 


Dorothy  Gray  (385  DG) 
colour  swirls  0-66 
cream  rouge  0-28 
eyebrow  pencil  O  il 

eye  make-up  remover 

I2cc  019 
hand  cream  55cc  0-29 

lipsticks  0-27 
Perfemma  handbag  spray        0- 13 
roll-on  deodorant    55cc  0-27 
Young  and  Lovely 
lipstick  0-19 

Drapolene  (218  Calmic) 
cream  55g       l-60dz  — 

Eau  Neuve  (Lubin  (957  Perl))  existing  entry 

Eau  Neuve  (Lubin  (957  Perl)) 
eau  de  toilette 


atomiser 
soap 

Eiation  (385  DG) 
make-up 


365 
155 
06 

105 
16 
15 
07 
15 


Retail 
£p 

1-38 
0-59 
0-26 

0-38 
0-6/ 
0-57 
0-27 
0-57 


0105  0-38 
—  0-20 


309 

0 

95 

0-525 

/ 

95 

310 

1 

45 

0-80 

2 

95 

311 

2 

20 

1-21 

4 

45 

3100 

2 

20 

1-21 

4 

45 

320 

1 

65 

0-91 

3 

30 

316 

0 

35 

013 

0 

69 

blush-on  blusher  refill 

0 

38 

0-21 

0 

80 

eyeshades 

0 

54 

0-295 

1 

14 

eyeshadow  brush-on 

0 

45 

0-25 

0 

95 

face  glosser 

0 

35 

0- 195 

0 

83 

mascara  brush-on 

0 

46 

0-255 

0 

99 

refill 

0 

29 

0- 16 

0 

61 

nail  enamel  pearl 

0 

27 

0- 15 

0 

57 

skin  glossers 

0 

67 

0-37 

1 

41 

quatone  (301  Coty) 

balancing  freshener  4oz 

0 

47 

0-2585 

1 

00 

8oz 

0 

78 

0-429 

1 

65 

toner  4oz 

0 

47 

0-2585 

1 

00 

deep  cleansing  oil  4oz 

0 

59 

0-3245 

1 

25 

enriched    night  treat- 

ment 2oz 

0 

82 

0-451 

1 

75 

facial  cleansing  milk  4oz 

0 

42 

0-231 

0 

90 

8oz 

0 

71 

0-3905 

1 

50 

foaming    cleanser  con- 

centrate 3oz 

0 

59 

0-3245 

1 

25 

moisture  equaliser  2oz 

0 

66 

0-363 

1 

40 

moisture  multiplier  2oz 

0 

71 

0-3905 

1 

SO 

overnight    eye  cream 

0 

59 

0-3245 

1 

25 

tone-up  moisture 

mask  3oz 

0 

82 

0-451 

1 

75 

totally  soft  body  lotion 

8oz 

0 

94 

0-517 

2 

00 

Erythroped  (2  Abbott)  existing  entry 
Erythroped  (2  Abbott)  TS 
granules  for  suspension 
to  make  1 00m  I 

pro  infans  100ml 
forte  1 00ml 

Falcodyl  (901  Norton)  t 
(distributors  1545  Vestric) 
500ml 
21 

Famel  (690  Keldon) 
linctus  children's  fDDI 


inhaler 
syrup  -fDDI 


FDS  (1437  ACC) 

deodorant  aerosol 
Fecarb(l42BML) 

tablets  5000 
Feen-a-Mint  (133  WL) 

tablets  24 
Felsol  (181  Felsol) 

powders 


7  00dz  — 
5-00dz  — 
1-13  — 


0-50  — 
I  -65  — 


0  88 
0  53 
1-70 


100ml 

1 

89dz 

0 

21 

1 

2ldz 

0 

43dz 

0 

17 

small 

1 

63  dz 

0 

58dz 

0 

23 

large 

2 

48dz 

0 

89dz 

0 

35 

family 

4 

26dz 

1 

52dz 

0 

60 

2 

24dz 

1 

23dz 

0 

37 

dp 


12 

60 
90 


Fenjal  (1113  S  &  B) 

"Depth  Charge" 
sea  foam  bath 
Ferybar  (1091  Rybar) 
tonic  150ml 
1 15ml 

Fibrosine  (655  ICC) 

balm 
Finalgon  (145  B) 

(distributors  501  Geigy) 

ointment  20g 
Flambeau  (466  Fl) 

Cologne  spray  1785 
Flushette  (430  Eucryl) 

toilet  deodoriser 
Folex  (1091  Rybar) 

tablets  50 
500 

Froment  (600  J  H) 

6ioz 
l4oz 
28oz 

Gala  of  London  (876  MP) 

eye  liqui  tints 

mascara  liqui  lash 
Garlodex  (851  MHP) 

tablets  144 
Gelozone  (851  MHP)  2oz 
Gerber  (200  B  &  P) 

strained  foods 
fruits  4}oz 


10-25  — 


l-575dz  0-58dz  0-22A 
6-24dz  2-28dz  0  88i 
0-79        —  — 


5-65dz  2-07dz  008 
2  00dz   0-73dz  0-31 

[ -41 dz    0-52dz    0  20 


0-13 
0-48 

0-  48dz 

2-50dz 

1-  35 

006 

0115 

0-21 


005 
0-265 


0-24 
I  05 
006 
0-31 


009 

0-l7i 

0-31 


2-  35dz  l-295dz0-42 

3-  75dz  2065dz  0-67 

4-  50dz  l-65dz  0-68£ 
l-30dz     —        0-/4£  I 


0-59dz  — 


0-06 


Trade 

<S-P 


Tax 
£p 


Gerivin  (1091  Rybar) 
tonic  150ml 
I  15ml 

Goddards  (430  Eucryl) 
embrocation 


white  oils  cream 
Grisovin  (518  Glaxo)  TS 
tablets  500mg  25 
100 

Grosvenor  (547  GPC) 
gift  packs 


2-70dz    0-99dz  0-4: 


0-  78dz    0-285dz  0-1 

1 -  2l5dz  0-445dz  0-1 

I -865dz  0-69dz  0-2 


113  — 

4-33  — 


55 

A 

1  £  J— 

1 6dz 

0.72dz 

0-31 

cream  foam  gloss 

decanter 

56 

4 

80dz 

1 -74dz 

07. 

"London  Scene" 

bath  gelee 

57 

2 

I6dz 

0-78dz 

0-3 

Young  Miss  Grosvenc 

r 

66 

4 

20dz 

1 -98dz 

0-6' 

Fantasy  1  lb  bag 

1 

1 

02dz 

0-54dz 

0-1, 

li  lb  bag 

2 

1 

32dz 

0-72dz 

0-2 

Sportsmans  soap 

68 

1 

86dz 

0-66dz 

0-2' 

Big  Ben  Fantasy 

90 

2 

04dz 

1 ■ I4dz 

0-3, 

Chinese  lantern  bath 

delights 

92 

2 

28dz 

l-26dz 

0-3' 

Fantasy  white  opal  glass 

jar 

93 

5 

04dz 

7  76dz 

0-8. 

lalex  (1  l02Sanitas) 

toothbrushes 

bristle 

1 

60dz 

0-21 

Noddy 

0 

90dz 

0-1 

nylon 

0 

935dz 

0-1 

Noddy 

0 

735dz 

0  01 

carded 

0 

935dz 

0-/ 

Capri 

1 

60dz 

0-21 

smokers 

1 

60dz 

0-21 

twin 

1 

40dz 

o-/; 

junior  twin 

1 

20dz 

0-/J 

denture  brush 

1 

70dz 

0-2i 

Halina  (1 136  Silber) 
cameras  still 
500 

case 

la-Pen  (1490  IAPS)TS 
tablets  250  mg  250 
500 
1000 

Imuran  (208  BW)  |sls4A 
tablets  lOOmg  100 

Inecto  (1028  Rapidol)  existing 

Inecto  (1028  Rapidol) 
colour  creme 
creme  hair  lightener 
four-in-one  % 
Hair  Magic 
Hi-lift 

Hint  of  a  Tint 
Inecto  Rapid  t 

% 

Inectoset 

peach  nut  oil  conditioner 
shampoo 

bottle 
shampoo  hair  colour 

remover 
stain  remover 
Isoxyl  (1378  Con  Phar) 
Isoxyl  (1471  Con  Phar) 
Jackel  (1412  Jackel) 
combs  aluminium 
pocket  200 
medium  2I0GF 
225  &  252 
Johnsons  (672  Johnson) 
gauze  BPC  lyd 
lint  BPC  loz 
Joy-rides  (1178  Stafford) 

tablets  12 
Kodak  (711  Kodak) 
Instamatic 

colour  outfits  "33" 

"133" 
"I33"-X 

"233" 
"233"-X 

"333" 
"333"-X 

"304" 

colour  roll  films 
Kodacolor-X 

127;  120;  620 
828 
126—12 
126—20 
Ektachrome  high  speed 
120 

Ektachrome-X 

127;  120;  620 
126—20 

Kodachromell  828—12 
colour  miniature  film 

Kodacolor-X  135 

(12exp) 
(20  exp) 
(36  exp) 

Ektachrome  high  speed 
(20  exp) 


1-83 
3-55 
700 

11-34 
entry 

0-26 
0- 12 


•20 
•16 
•  15 
•46dz 
•20 
•50 
•54dz 
•lOdz 
■72 
(2dz) 
I  -66dz 


■15 
•07 
•  1 1 
•09 
•09 
■26dz 
- 1 1 
•27 
•30dz 
•6ldz 
•26 
(2dz) 
0  6ldz 


0 
0 
0 
0 
0 
0-0( 
0-4l 

/•o; 
o-oi 

0-/I 
0-0( 


0 

40 

0-22 

0 

40 

0-22 

0 

12 

0-045 

0 

13 

005 

0 

82dz 

0 

835dz 

1 

36dz 

2 

445 

1-345 

3 

955 

1  -95 

4 

015 

2-085 

5 

955 

305 

6 

165 

3-27 

12 

235 

6-485 

12 

81 

6-775 

8 

00 

4-205 

0 

27 

0-15 

0 

245 

0135 

0 

32 

0175 

0 

40 

0-22 

0 

44 

0-24 

0 

315 

0175 

0 

50 

0-275 

0 

62 

014 

0 

30 

0-165 

0-5J 

0 

365 

0-20 

0-6i 

0 

50 

0-275 

0-85 

0 

62 

0-34 

M 
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Trade    Tax  Retail 
£-p      £'p  £'p 


Ektachrome-X  1 35 

(20  exp) 

(36  exp) 
Kodachrome  II 

1 35-20 
135-36 

Kodachrome-X 

135-20 
135-36 
126-20 
lovie  films  (double  8mm) 
Kodachrome  II 

25ft  spool 
25ft  magazine 
for  Bolex  1 00ft 

Super  8  cartridge 
Super  8  double 

1 00ft  spool 
lovie  films  (16mm) 
Kodachrome  II 

50ft  spool 
50ft  magazine 
1 00ft  spool 
idex(7l8LAB) 
ilets  24 
s(I529CL) 
amin  C  powder  60g 
g  Hair  (1412  Jackel)  existing  entry 
lg  Hair  (1412  Jackel) 
stein  conditioner 
lampoo 


leans  (105  BTD) 
ithpaste  freshmint  or 
uoride  standard 

large 
economy 

giant 

sgular  and  spearmint 
thon  (98  Beales)  existing  entry 
athon  (98  Beales) 
e-way  nappies  (2  in  bag) 
andard 
rge 

cain  (179  BDH) 
poules  plain 

0-5%  I0mlx5 
0-25%  I0mlx5 
ivax  (208  BW)  VSO 
xine  250  dose  5 


0-50 
0-71 

0-275 
0-39 

0-89 
J -26 

0-  90 

1-  30 

0-265 
0-37 

1-36 
1-96 

0-  90 

1-  30 
0-90 

0-265 

0-37 

0-265 

1-36 
1-96 
1-36 

i  .nc 
1  *uo 

1  -30 

3-64 

1-25 

0-485 
1  •  145 
0-48 

1  -At 

2-06 
5-56 
2-00 

4-49 

1-545 

7-00 

1-  75 
207 

2-  96 

0-665 

0-  825 

1-  135 

2-  79 

3-  34 

4-  69 

1 -05dz 

0-39dz 

0-18 

0-45 

0-60 

0-21 
0-18 
0-30 


0-115 
0  065 
0-11 


0-44 
0-33 
0-55 


0-98dz 
I  -395dz 
I  -96dz 
2-495dz 


0-335dz 
0-475dz 
0  67dz 
0-85dz 


I7dz 
32dz 


83dz 
69dz 


0-/4 
0-/9} 
0-27} 
0-35 
—  D 
[D 
I 

0-38 
0-43 


70-50 


17 
93 
28 
30 

0 

■0 

5 


i3tdzSO'-75 
784dz  0-25 
47dz 
784dz 
■47dz 
708dz 
47dz 


0-15 
0-25 
0-15 
0-22\ 
0-15 


59-93 

t!et(l394  MWC) 

er  vinegar         1 3oz  — 

Igal  - 

Igal  — 

inegar  l3oz  — 

igal  - 

Igal  — 
zine  (208  BW)  ts7 

i lets  50mg  10  0-10 

100  0-56 
belli ne  (1377  R  &  A) 

1  gloss  pearly  l-SOda 
j  lashes  4-50dz  * 
Ihesive  l-50dz  0 
jliner  cake  0-90dz  0 
;liner  brush  I  -50dz  0 

2  shadow  single  0-90dz  0 
:  shadow  brush  I  -35dz  0 
jplicator  0-90dz  0 

nium  (1 15  Bengue)  existing  entry  D 
anium  (1 15  Benque)  / 

itment  I3g  0-10        —  013' 

500g  1-50        —  — 

wder  25g  010       —  013} 

lOOg  0-25       —  — 

»dex'(SI8  Glaxo) 

up  200ml  0-135      —  0-19 

400ml  0-255      —        0-35}  / 

500ml  —         —         —  D 

hum  (1520 IPM) 

iterica  cream  f  —         —  —  I 

iten  (1 176  Squibb) 

■lets  i  mg  25  —    —  D 

haks  (430  Eucryl) 

osols  l-56dz     —  019} 

ax  polish  l-68dz     —  0-21 
ol  (867  Movol)  %  I 

n  mould  remover  0-80dz     —  0-/0 
ito  (875  MPL) 
stributors  1282  VB) 
teclin  (1176  Squibb)  TS 


isules 
ilets 


ax  (851  MHP) 
>lets 

anes   8  sachets 
ure  Girl  (849  MML) 
xible  sandals 
iw  wedge  heel 
ogin  (227  Erba) 
)lets  250mg 


20 
16 
20 
16 


0-66  — 
0-66  — 


/ 

0-99 

—  D 
0-99 

—  D 


160 


■50dz 
•20dz 


l-65dz  0-68} 
—  013} 


2-l4pr  0-29pr  3-49 


12 
20 


0  65 


>lex  (147  Boots)t 
ctus  125ml 
pramine  (901  Norton)  t  s4B 
stributors  1545  Vestric) 
>lets  1000  3-50 


—  0  98 

—  —  D 


Trade  Tax 
£p  £p 


Retail 
£p 


l-40dz  0-5ldz  0-23 


Norsed  (901  Norton)  f  sls4B 
(distributors  1545  Vestric) 
tablets  100  0-40 

500  1-85 
Northands  (899  JND) 

gloves  for  men 
Nulogyl  (171  BLL) 
tablets  250mg  12  0-67 

120  6-25 

Nu-Soft  (903  NPU) 
kitchen  rolls  twin 

pack  l-43dz 
Nystan  (1 176  Squibb)  TS 
oral  tablets  28  0-92 

12  — 

Odormatik  (803  MMP) 

aerosol  dispenser  3-40dz 
Odo-Ro-No  (256  CPL) 

"Charme"  aerosol  I  -94dz 

Dri  Mist  anti-perspirant 

200g  3-54dz 
Oestredin  (901  Norton)  f  sls4A 

(distributors  1545  Vestric) 

syrup  500ml 
21 

tablets 


—         —  0-36 


Optimax  (220  CC) 
drinking  chocolate 

tablets  0-5g 


100 
500 

500g 
Ik 
100 
500 

1000 


Optone  (690  Keldon) 
eye  drops 

large 

Optrex  (690  Keldon) 
eye  lotion  small 
large 
family 

with  eye  bath  small 


masks 


6 

single 


4 

6< 
4' 
17 
30- 

I 

2 
I 

2 
4 
I- 
2 
0 
I- 
0 
0 
9- 


ointment 
baths 
lens  cloth 
ocular  syringe 
Orabase  (1 176  Squibb) 

paste  5g 
Orlane  (1 145  Sirex) 
gel-matin 

masque  transparent 
rosee  demaquillante 

tube 

Ortho-Novin  (922  Ortho) 

tablets  2mg  Dialpak 
Ovaltine  (1303  Wander) 

10  case  rates  minimum  order  di 


53 
10 
30 
15 

00 
00 
00 
50 
00 

77dz 
27dz 

63dz 
4ldz 
26dz 
77dz 
I9dz 
5ldz 
36dz 
44dz 
64dz 
20dz 


rect 
I7dz 
04dz 
5ldz 
43dz 
I3dz 


0-25 
2-29 


I  25 

11-66} 


0-  20dz  0-/7 

—  |-38 

—  0-42J 

1-  065dz  0-30 
l-95dz  0-55 


0-63dz 
0-8ldz 

0-58dz 

0-  86dz 

1-  52dz 
0-63dz 
0-78dz 
OI8dz 

0^06dz 


0-25 
0-32 


23 
34 
60 
25 
34 
08 
17 
07 
08 
15 


—  —  2-50 

—  —  2-25 

—  —  1-80 


l-30dz  — 

1-  30dz  — 
0-65dz  — 

2-  70dz  — 


4oz  I 
8oz  2 
l6oz  3 
instant  non-fat  milk  7oz  I 
l2oz  2 

Palmolive  (280  CP) 

shave  cream  lime 
Panda  (1 155  S  &  N) 

nursery  wool 
rolls 

balls  (150) 
pleated  (8ft) 

Panets  (690  Keldon) 

tablets  50 
Papier  Poudre  (935  Papier)  existing  entry 
Papier  Poudre  (935  Papier) 

books 

pomanders  No.  3 
No.  4 
sachets  lavender 


pot  pourri  5 
14;  15;  24 
4;  7;  8 
Parador  (430  Eucryl) 
air-freshener  block 
floral  disinfectant 
Paralgin  (901  Norton)  fDDI 
(distributors  1545  Vestric) 
tablets  100 
500 

Penicillin-V-Lilly  (413  Lilly) 

Pulvules  I25mg  1000 
Perutz(ll36  Silber) 
colour  negative  film 
126  I2exp 
20exp 

135  20exp 
Phazyme  (1 178  Stafford) 
tablets  100 

Plantoids  (430  Eucryl) 
large 

Polaroid  (989  Polaroid) 
cameras  Land 
Colorpack  II 
Colorpack  III 


0-11 

0-/9} 
0-34 

o-m 

0-20J 


015 
0-15 
0-07} 

0-30 


0-70dz 

0-385dz  0-13 

3-90dz 

2-l45dz  0-68 

4-50dz 

2-475dz  0-78 

J 

0-90dz 

0-495dz  0-/6 

M 

l-00dz 

0-55dz  0-19 

T 

0-95dz 

0-525dz  0-/8 

12 

l-65dz 

0-9ldz  0-30 

0-90dz 

0-495dz  0-/6 

1 -00dz 

0-55dz  0-/9 

1 -70dz 

0-935dz  0-33 

0-48dz 

—  0-06 

I-I6dz 

—  0-/41 

0-45 
2-10 


—  —  0-51 

—  —  0-6/ 

—  —  0-56 

9-90dz  3-63dz  1-40 


l-52dz  — 


019 


21-95 
24-95 


Trade 

£-p 

Proteiset  (1412  Jackel) 

styling  lotion  0- 19 

Prothiaden  (324  Crookes)  fS4B 

capsules  25mg  100  1-57 

600        9  03 

Q.A.  (430  Eucryl) 
tablets 


Tax 
£-p 


Retail 

£-p 


0-105  0-39 


100        0-9l5dz  0-335dz  0-16 


I3dz 
60dz 
45dz 
60dz 


OOdz 
40dz 
20dz 
80dz 
85dz 

45dz 
20dz 
95dz 


Rautrax  (1 176  Squibb) 
tablets  25 

Ravina  (1369  RW)  existing  entry 
Ravina  (1369  RW) 
Beedi  Bands 
elasticated,  wooden  beads 

med.  3  row  274  I 
small  3  row  276  I 
large  3  row  277  I 
small  5  row  278 
Alice  band,  wooden  beads 
5  row  424 

crochet  band 

Chennille  400 
Lurex  401 
hair  plaits  320 
pony  tail  holder  256 
string  tie  head  bands  312 
velvet  fashion  bow 
on  curl  clip,  small  521 
on  comb,      med.  533 
large  537 
velvet  fluff  fashion  bow 
on  comb,       large  540 
Raywarp  (1033  Ray  warp) 
bath  hats 

Froth  Cap 
hairnets 

B.I  I  — 
N.I5  — 
N.I  — 
headliners 

Bouffant  cap  — 
rainwear 
rain  hood  plain  — 
printed  — 
slumber  nets 
Lullabye  — 
515  — 
R.6  — 
Remington  (1044  R) 
toiletries 
after  shave  lotion  — 
powder  stick  — 
pre-shave  — 
shaver  saver  — 
Rimactane  (262  CIBA)  TS 
capsules  I50mg         100  15-27 
300mg         100  30-54 
Robinsons  (1449  R  &  CFD) 

barley  waters        251oz         l-33dz  0 
whole  fruit  drinks  25}oz        I  -2l5dz  0 
Royal  Sweden  (1412  Jackel)  existing  entry 
Royal  Sweden  (1412  Jackel) 
hair  brushes  ladies 


0-4ldz  0-/7} 

0-59dz  0-25 

0-53dz  0-221 

0-59dz  0-25 


400dz   0-55dz  0-55 


0-30dz 
0-29dz 
0-25dz 

0-20dz 
0-30dz 
0-40dz 


371 

55 

30 

12} 

25 


0-20 
0-30 
0-40 


3-30dz   0-45dz  0-45 


—         —  0-51 


0-03 
003 
0-03 

0-35 


30 
40 

06 
04 
06 


0-43 
0-43 
0-43 
0-38 

22-90} 
45-81 

29dz  0-/6} 
265dz  0-/5} 


I5III 

0-21 

0  075 

0-39} 

15505 

0-37 

0-135 

0-69 

1890;  1986;  1987;  15244; 

15431 

0-56 

0-205 

1-05 

15461;  1988 

0-67 

0-245 

1-25 

15471;  15472;  15473 

1-29 

0-48 

2-40 

501;  503 

1  -75 

0-64 

3-25 

507 

2-10 

0-765 

3-75 

hair  brushes  men's 

2059 

0-56 

0-205 

I  05 

2045 

0-80 

0-295 

1-50 

Rozalex  (1480  Izal)  existing  entry 
Rozalex  (1480  Izal) 
barrier  cream  No.  I 
tube  perfumed  45g 
tin  unperfumed     260g  I 
No.  8  tube  perfumed 

45g  I 
lanolin  skin  cream  tube 

45g  I 

Sanizal  (1480  lzal):t 

disinfectant  0 
Satura  (385  DG) 

cleaning  lotion  I70cc 

cleansing  cream 

freshener 

moisture  cream 


D 
I 


I70cc 
30cc 
55cc 


Saxin  (208  BW) 
tablets 


100 
200 
300 
500 
5000 

Seconal  (413  Lilly) 
sodium  tablets  lOOmg  5000 

Secret  of  the  Sea  (385  DG) 
Fashion  Touch  29cc 

Septex  (901  Norton) 
(distributors  1545  Vestric) 
cream  No.  I  454g 
Cream  No.  2.  454g 

Serenace  (1 121  Searle)  fs4B 
ampoules  3mg/ml  50 


75dz 
90dz 

75dz 

85dz 

99dz 

54 
31 
54 
38 
67 

06 
10 
14 

22 


0-72dz 
0-52dz 


0-25} 
0-25} 


0-72dz  0-25} 
0-76dz  0-27 
—  Oil 


295 

17 

295 

21 

37 


14 
6$ 
14 
80 
41 


0 
0 
0 
0 

1-84  — 


0-09 
0-15 
0-21 
0-33 
2-76 


0-58      0-32  f-23 


60 

75 


6-80 


—  10-20 


A 
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Trade 
£p 


Tax 
£p 


Silhouette  (1 385  GOC) 
sunglasses 
620;  628 
65l;656 
629;673 
626;  627;  63 1 
658 

66 1;  662 

668 

665 

666 

667 

Skels  (1 1 52  SK) 
diabetic  chocolate 

fruit  flavours  assorted 
instant  jelly  I  pt 

wafers 

Sketofax  (208  BW)  l7-5g 
Skin  Dew  (596  HR) 

contour-lift 

herbal  lotion 
Solabra  (1 67  Braun) 

sunglasses 
children's 


1-27 
(2dz) 
I -02dz 

0-  79dz 

1-  98 
(2dz) 
008 


0-28 
(2dz) 
0-225dz 


Retail 
£p 


3-  90 

4-  10 
4-30 
4-40 

4-  50 

5-  00 
S-10 
5-40 

5-  60 

6-  00 

0-081 


003 


Spray  Net  (597  HCL) 
(distributors  430  Eucryl) 
dial  standard 


14 
09 
II 


015 


671/2 

0-40dz 

— 

0-05 

1476/7 

0-64dz 

— 

008 

1478 

0-80dz 

— 

0-10 

661 

1  - OOdz 

— 

0- I2\ 

1 17/1 18 

1 ■ 1 2dz 

— 

0-14 

1 19 

1 -20dz 

— 

0-15 

675 

1 -52dz 

— 

0-19 

clip  on 

137;  138;  139;  140 

1 -84dz 

— 

0-23 

237;  238;  239;  240 

2-40dz 

— 

0-30 

438;  439;  440 

3-44dz 

— ■ 

0-43 

ladies' 

191 

1 -76dz 

— 

0-22 

309 

2 -OOdz 

— - 

0-25 

124 

2-24dz 

— 

0-28 

2310  M 

2-40dz 

— 

0-30 

880;  921 

2-80dz 

— 

0-35 

981 

3-20dz 

— 

0-40 

980 

4 -OOdz 

— 

0-S0 

2481 

5-20dz 

— 

0-65 

894;  1 180B;  I2I5B 

6-96dz 

— - 

0-87 

2101;  2I0D 

8 -OOdz 

— 

1-00 

81 10 

9-20dz 

— 

1-15 

916;  922 

10  OOdz 

■ — 

1-25 

3077 

IO-80dz 

— 

1  -35 

379;  380 

14-OOdz 

— 

1  -75 

men's 

546 

l-44dz 

— 

018 

569 

1 -52dz 

— 

019 

2339M 

2-56dz 

— 

0-32 

2521 M 

2-80dz 

— 

0-35 

1879 

3-04dz 

— 

0-38 

163;  927;879M 

3-60dz 

— 

0-45 

3417 

4-24dz 

— 

0-53 

990 

4-80dz 

— 

0-60 

1301 

5-20dz 

— , 

0-65 

1275 

6-40dz 

— 

0-80 

I30IM 

6<80dz 

— 

0-85 

895 

6-96dz 

— 

0-87 

2106;  2107 

7-20dz 

— 

0-90 

2200 

7-60dz 

— 

0-95 

436 

8-40dz 

_ 

1-05 

753;  917;  920;  923; 

5033;  5427 

10 -OOdz 

1-25 

370 

l4-40dz 

1-80 

ladies'/men's 

133 

l-60dz 

0-20 

956 

l-84dz 

0-23 

819;  655 

2 -OOdz 

0-25 

276 

2-48dz 

0-31 

700;  3252M 

2-80dz 

0-35 

3004M 

2-88dz 

0-36 

928 

3-60dz 

0-45 

1630 

4-40dz 

0-55 

1265 

6-40dz 

0-80 

299 

6-80dz 

0-85 

2568;  2572 

8  OOdz 

100 

7080 

9-20dz 

l-IS 

915;  2076;  5031;  5248; 

7056 

lOOOdz 

(•25 

teenage 

664 

1 • I2dz 

0-14 

>unglasses,  polarised 

ladies' 

809P 

IO-88dz 

1-36 

862P 

l3-20dz 

I-6S 

25I2P 

14-OOdz 

1-75 

men's 

96P 

l2-88dz 

1-61 

3I06P;  2604P;  897P 

14-OOdz 

1-75 

I436P 

l5-36dz 

1-92 

365P 

l5-6dz 

1-95 

I7I9P 

l9-60dz 

2-45 

ladies'/men's 

785P 

lOOOdz 

1-25 

786P;  826P 

IO-96dz 

1-37 

2I04P 

II  20dz 

1-40 

81 1 P 

I200dz 

1-50 

I265P;  I275P 

l2-80dz 

1  -60 

3I07P 

14-OOdz 

1-75 

I9P 

I600dz 

2-00 

l-83dz    l-Oldz  0- 


Stecsolin  (1 176  Squibb) 
tablets  500 

Sugaree  (1375  SACL) 
Demerara 

white  granulated 

coffee  crystals 

Sulphamezathine  (649  ICI) 
oral  suspension 

150ml 
II 

lOOg 
500g 
100 
500 
1000 
5000 
25 
10 
50 
200 
25 
100 

25 
100 


Trade 
£p 


4-  80 
(4dz) 

5-  75 
(4dz) 
3-85 
(4dz) 

ts4B 


Tax 
£p 


Retail 
£p 

-ID 
I 

0-l2h 

0-15 

0-10 


powder 
tablets 


ampoules  lg/3ml 
3g/9ml 
Sunerven  (851  MHP) 

Tablax  (208  BW)t 

Tabloid  (208  BW) 
aspirin  300mg 


24 
98 
50 
06 
35 
10 
15 


cascara  sagrada  I25mg 

25 

a  100 
300mg 

25 
100 

phenacetin  compound  25 
100 

Tannafax  (208  BW)  l7-5g 
Terpalin  (901  Norton)  t 
(distributors  1545  Vestric) 
500ml 
21 

Tetmosol  (649  ICI) 

soap  5%  tablets 
Tetralysal  (227  Erba)  TS 
capsules  1 50mg  16 
100 
1000 

Thermos  (1226  Thermos) 
vacuum  flasks  25 
25Q 
25i 
2525 
26 

105;  106;  226;  246 
cups  25J;  26 

vacuum  jugs  71 
7IQ 
67/1;  67/2 
jug  stoppers  adjustable 
71 
7IQ 

neck  rings  26 
Thicken  Hair(l4l2Jackel) 

Thompson's  (992  P  &  C) 
slippery      elm  food 
malted  or  unmalted  6oz 

Tidman's  (1235  Tidman) 
sea  salt  bath 


10-45 
2- 10 

l^75dz 
5-95dz 
008 
0-20 

004 
010 


—  0 

—  0- 

—  3- 

—  0- 


0-64dz 
2-l8dz 
0-03 
007 


36 
47 
75 
09 
53 
65 
3-23 
15-73 
3-15 
—  D 
0-26i 
0-90  i 
015 
0-37 


04 
10 

06 
20 
06 
14 


01 
04 

01 

04 

02 
07 
02 
05 


0? 
19 

07 
19 

II 
37 
II 
26 
II 


0  06      0  02 


0-68  _  _ 

2-60  —  — 

0-70dz  —  0-09 

0-  33  —  0-50 

1 -  95  —  2-93 
17-50  —  25-63 

—  —  0-57 
_  —  0-99 

—  —  0-52 

—  —  0-85 

—  —  0-49 

—  Z  0~03 

—  —  1-32 
—  I -69 


0-13 
0-15 
0-03 
0-/8 


2-70 
(2idz) 


1-485 
(2idz) 


l-70dz    —  o-m 


1 41b 
561b 
Icwt 
l2oz 
I /.lb 


1-  64dz 

2-  65dz 
6-30dz 
I  -88 

3-  36 
I -73dz 
I  -73dz 


table  sea  salt 
Mediterranean 
Tigress  (446  Fl) 

Cologne  spray  1785  0-48 
Tineafax  (208  BW) 

ointment  25g  0-10 

Tranazine  (208  BW) 

tablets  0-2  mg  10  0-10 

Tuamine  sulphate  (413  Lilly) 
Tussifans  (901  Norton)  t 
(distributors  1545  Vestric) 

500ml  0-38 
21         I -32 
Vacco  (1265  Vacco)  existing  entry 
Vacco  (1265  Vacco) 
vacuum  flasks 
de  luxe  VLP  — 

master  minor     VMSH  — 
standard  VMS  — 

major  VMSD  — 

family  VMSQ  _ 

best  buy  minor  VBBH  — 
standard  VBB  — 


0-60dz 
0-97dz 
2-3ldz 

0-  69 

1-  23 


0-265 
004 


0-23 

0-37i 

0-89 

3  03i 

S-33i 

0-19' 

0-19 

I  OS 

0- 19 

0  15 


0-4S 
0-47 


Trade 
£  p 


Tax 
£-p 


major  VBBD         —         —  ( 

family  VBBQ         —         —  C 

tea  flask 

standard  TF2         —         —  ( 

family  TFQ         —         —  ( 

refills 

master  minor  RM  —  —  £ 
master  and  tea  flask 

standard  RS  _  £ 

major  RG         —         —  C 

family  RF         —         —  C 

cups  and  lids 

VBBH  &  VMSH         —         —  fl 
l6oz,  27oz  &  36oz 

except  VLP         —         —  fl 
VLP         —         —  fl 
stoppers  8oz  &  l6oz  —         —  fl 

27oz  &  36oz  —         —  fl 

jar  JS         —         —  2 

refill  JR         —         —  I 

jug  tea/coffee  QJ  —         _  / 

Vapona  (1 155  S  &  N)  existing  entry 
Vapona  (I  155  S  &  N) 
fly  killer  strip  7-50dz 
moth  killer  strip  2-64dz 
Vaporole  (208  BW) 

aromatic  ammonia  6 
Vegetex  (851  MHP) 

tablets  160 
Vick  (1055  RM) 

lipwick 
Wella(l3l8  Wella) 

hair  spray  for  greasy  hair 


0-  12 
4-50dz 

1-  2ldz 


—  0 

—  0 

0-  04  01 

1-  65dz  oL 
0-44dz  0 


Wellcome  (208  BW) 
diphtheria  antitoxin 

2000 
10,000 
20,000 
40,000 
60,000 
gas-gangrene  antitoxin 
mixed  ampoule 
Wiberg  (994  P  8t  M) 
pine  essence  8801 
8802 
8803 
8804 
8805 
8806 

Wild  Fern  (1355  Yardley) 

talcum 
Woodhue  (446  Fl) 

Cologne  spray  1785 
XZ  (957  Perl) 

hair  nutrient 
Yardley  (1355  Yardley) 

eye  make-up 
Soul  Set  shadows 
palettes 

Yeast  Pac  (944  P  &  M)  existing  entry 
Yeast  Pac  (994  P  &  M) 
acne  treatment  sachet 


0-24  0-13 


0-24 

0-  64 

1-  24 

2-  36 

3-  34 

2-  80 

l-98dz 

3-  30dz 
5-40dz 

I0-80dz 
20-40dz 
34-80dz 

0167 

0-48 

9-50dz 


—  0 

—  0 

—  I 

—  3 

—  5 

—  4 

l-09dz  0 

1-  8l5dz  0 

2-  97dz  0 
5-94dz  I 
ll-22dz  3 
I9-I4dz  5 

0  09  0 

0-265  / 

5-225dz  / 


158 
308 


009 
0-165 


beauty  mask 
ready  mixed 


sachet 
sachet 
tube 
tube 


medicated 
Zal  (1480  Izal) 

pine  fresh  dustbin  powder 
Ulb 


0-62dz 
0-64dz 

0-  7ldz 
2-36dz 

1-  65dz 


1-48 
(lidz) 


0-225dz  0 
0-35dz  0 

0-  39dz  0 

1-  30dz  0 
0-6ldz  0 


—  0 


AMENDMENTS  TO  KEY  TO  SUPPLl 

1 89  BT  =  British  Tissues  Ltd.,  Brougham  Road,  Wor 

Sussex.  Worthing  38201. 
220  CC  =  Cambrian  Chemicals  Ltd,  Beddington 

Road,  Croydon  CRO  4XB.  01-689  0681. 
448  Parleys-- Farley's  Infant  Food   Ltd.,  Torr 

Plymouth.  0752  77621. 
596  HR  =  Helena  Rubenstein  Ltd.  31  Davies  Si 
London,  W.I.  01-499  7428. 
614  Hoechst^  Hoechst  Pharmaceuticals  Ltd.,  Ho 
House,  Salisbury  Road,  Hounslow,  Middlesex.  01-570 
867  Movol^Movol  Products  Ltd.,   I  Seafield 

Lytham  St.  Annes,  Lanes.  Lytham  6310. 
1089  RPD  =  R.P.Drugs  Ltd.,Units  75/77, Barkston  H 

Domestic  Street,  Leeds  LSI  I  9RT.  0532-41400. 
1375  SACL  =  Slimming  Aid  Co  Ltd,  7  Greenlaw  Gar 
New  Maiden,  Surrey.  01-942  2987. 
1385   GOC    Grafton   Optical   Co   Ltd,   I  Wo 
Street,  London,  E.C.2. 01-628  5841. 
1471  Con  Phar= Continental  Pharma  Ltd,  169  Ri 
Street,  London,  Wl  R  8HE.  01-734  7495. 
1529  CL=Chatfield  Laboratories,  345  Goswell  I 

London,  E.C.I.  01-370  4664. 


THIS  WEEK'S  CHANGES 


Acecoline  (1336  WJ  &  C) 
ampoules  lOOmg  8 

Achromycin  (746  Lederle)  TS 
intramuscular  lOOmg  10 

Acnaveen  (346  Dales) 

Acnaveen  (710  Knox) 

Actron  (843  ML) 

tablets  10 
100 


0-34  — 


0-97  — 


0SI 

l-4Sh  C 
D 
I 


0-97dz    0-34dz  015 


Aerophagyl  (1336  WJ  &  C) 

tablets  48  0-33 
Afdigyl  (1336  WJ  &  C)  fsl 

tablets                     50  017 

200  0-40 
Alepsal  (1336  WJ  &  C)  tsls4A 

tablets    lOOmg          20  0-13 

250  I -40 

50mg          30  0-13 

gr0-23       80  — 


012  0-i 

—  0-2 

—  0-i 

—  0-1 
_  2-1 

—  0-2 
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Trade      Tax  Retail 

£.p         £p  £p 

oeratine  (1 336  WJ  &  C)  fs4B  A 
ichets  8       0-20      0  07  0-37 

a  Cold  (843  ML)  Harlech  and  West  areas  only  C 
iblets  10        l-39dz   0-48dz  0I9£ 

fSrippine  Midy  (1336  WJ  &  C)  D 
oline  Chapoteaut  ( 1 336  WJ  &  C)  A 
ipsules  20        0-51       0-19  0-95 

noricaine  (1336  WJ  &  C)  A 
,wder  21b        0-59      0-22  MO 

101b        2-53      0-93  4-7/ 
eno  (346  Dales)  D 
leno  (710  Knox)  ' 
san  Specific  ( 1 336  WJ  &  C)  ts4B  A 

1 00ml        0  43 
:itrol  (1336  WJ&C) 
anules  0-38 
nuth  Terrial  (1336  WJ&C) 

10        I -29 
nuth  Tulasne  (1336  WJ  &  C) 

10  1-16 

ly  Mist  (105  BTD) 
iti-perspirant  aerosol 

4oz  2-25d 
6oz  2-895 
queeze  pack        32cc  1-545 
ild  packs  — 
line  Houde  (1336  WJ&C) 


anules 
[on  (26  A  &  W) 
rton 


50 
l2oz 


0-25 


(2dz) 
4-20dz 
IO-86dz 


2ilb 
71b 

bact  (1336  WJ&C) 
blets  80 
:hicine  Houde  (1336  WJ  &  C)  fs4B 
blets  40 
eine  (1336  WJ&C) 
kes 
anules 

ogenine  (1336  WJ&C) 
blets  0-5g  10 


0-21 


0-50 
0-50 

019 

cutine  Foulon  (1336  WJ  &  C)  t 
lis  50  0-23 

ibarres  (1336  WJ&C) 
ething  syrup  0-31 
aiase  (1336  WJ&C) 
blets  48  0-33 

ley  (702  KC) 

lease  rate  minimum  order  direct 
itchen  towels  I  -25dz 

oilet  tissues 

twin-pack  roll  I  -38 

(lidz) 

old  pack  — 

urotif  Riche/et  (1 336  WJ  &  C) 

chiens  (1336  WJ&C) 

rup  hemoglobin  0-90 

trane  (1336  WJ&C) 

blets  30  0-30 

uis  (1336  WJ&C) 

Is  30  017 

k  (545  Grossmith) 

ntan  oil  1 00ml        0  63 

(3dz) 

f>ne(l336WJ&C) 
half  lOcc  0-51 

ebuliser  0-84 
tnex  (I336WJ&C) 
3lets  50  0-21 

500        I -79 
rospasmyl  (I336WJ&C) 
nine  Vernade  (I336WJ&C) 

0-29 


1 00m  I 
res(l336WJ&C) 
:hets  12 
■aemia  (I336WJ&C) 
Mets  60 
250 
500 
1000 

nocarbine  (I336WJ&C) 
anules  naphtholated 
r  simple 

eki  Groins  de  Sonte  (I336WJ&C) 
ail  (I336WJ&C) 
xir  ts4B  200ml 
500ml 
II 
21 

irmula  2  200ml 
Jium  gentisate  60 
500 

up  pertussis  fs4B 

1 00m  I 
500ml 

of  London  (876  MP) 
n  bronzer  IGB2 
ophen  (672  Johnson) 
dicated  soap 


0-25 
013 


0  63 


0-48 


0-25 
0-48 
0-79 
I  -50 
0-25 
0-61 


015 
0-45 


0-825 
(2dz) 

leau  (I336WJ&C)  fsl 

'Sees  144  0-51 

itropme  (I336WJ&C) 

serine  (I336WJ&C) 

>scopalamine  (I336WJ&C)  fsl 

nules  60  0-45 

nt  de  Vals  (I336WJ&C) 

50  0-23 


0-16 

0-80 

A 

014 

0-71 

A 

0-47 

2-41 

A 

0-43 

2-17 

• 

1 -24dz 

0-35 

l-595dz  0-45 

0>85dz 

0-24 

— 

D 
A 

009 

0-47 



015 

A 



0-48 



1-25 

A 

008 

0-40 

A 

— 

0-69 

A 

0- 18 

0-93 

0- 18 

0-93 

A 

0-07 

0-36 

A 

— 

0-42 

A 

0-12 

0-58 

A 

012 

0  62 

0- I7dz 

0-14 

1 

— 

0-08$» 

— 

DO 

A 

0-33 

1-68 

A 

0-11 

0-56 

A 

006 

0-32 

0-34 

0-11 

1 

(3dz) 

A 

0-76 

1-26 

A 

008 

0-40 

0-66 

3-34 

D 

A 

Oil 

0-54 

A 

009 

047 

A 

005 

025 

0-63 

0-94 

I-S8 

A 

018 

0-90 

O 

A 

009 

0-47 

0- 17 

0-89 

0-29 

1-47 

0-55 

2-80 

009 

0-47 

0-92 

5-55 

006 

0-29 

016 

0-84 

l-755dz  0J7 

• 

• 

0-367 

0-07\ 

(2dz) 

A 

019 

0-95 

D 

D 

A 

016 

0-84 

A 

008 

0-42 

4-20dz    l-50dz  0-65 


Trade      Tax  Retail 
£p       £  p  £p 

Grossmith  (545  Grossmith)  / 
bath  crystals  809        2-45dz    I  •  3 1 dz  0-42 

perfumed  soaps  (3)  in 
acetate  drums 
toilet  soap  white  rose 
&  cucumber        206D        0-75dz   0-27dz   0  /2 
Gustins  Lithines  (I336WJ&C) 

0-35      0-13      0-65  A 
Hadensa  (I336WJ&C)  A 
pile  ointment  0-25      0  09  0-47 

Hai  Karate  (1552  UL)  London  and  South-east  only 

body  talcum  2-925dz  l-605dz  0-50  I 

Happy  Baby  (545  Grossmith)  I 
baby  powder         400g        2-50      0-89  0-20 

(2dz)  (2dz) 

Hematofer  Robin  (I336WJ&C) 

0-45      0-16      0-84  A 
Hydroquinidine  (I336WJ&C)  A 

tablets  20        0-79      0-29  1-47 

Hypon  (218  Calmic)  fDDI 

tablets  10  x  10  0-64      0-235     0-/2  A 

Hypotensive  Fraisse  (I336WJ&C)  D 
/odome/(s(l336WJ&C)  D 
Intrait  de  Marron  (I336WJ&C)  A 

25ml       0-39      0-14  0-73 
lodhema  Nativelle  (I336WJ&C)  A 
ampoules  2ml  10        0-40      0-15  0-75 

solution  50ml        0-32      0-12  0-60 

tablets  40        0-32      0  12  0-60 

lodobesin  (I336WJ&C)  D 
Iodine  Robin  ( 1 336WJ&C)  D 
hothionaidine  (I336WJ&C)  O 
Jean  Adaire  (1 149  Skuse)  D 
Jean  Adaire  (545  Grossmith)  I 
curlset  I50cc        0-50      0-27  0-09 

(3dz)  (3dz) 

lacquer  sachet  refill 

28cc  0-64  0-34  0-04 
(3dz)  (3dz) 

50cc  0-94  0-51  0  06 
(3dz)  (3dz) 

loeigares  ( 1 336  WJ  &  C)  D 
Kalmine  (1336  WJ&C)  D 
Kelocyanor(l336  WJ&C)  I 

ampoules  4-70       1-72  8-77 

Kleenex  (702  KC) 

10  case  rates  minimum  order  direct 
toilet  tissues  « 
twin  pack  rolls  1-68        —  0-/0 

didz) 

Kola  Astier  (1336  WJ  &  C)  A 
dragees  0-25      0  09  0-47 

granules  0-25      0-09  0-47 

Lacteol  (1336  WJ&C)  A 
ampoules  7        0-35      0-13  0-66 

tablets  45        0-28      0-10  0-5/ 

90        0-54      0-20      I -01 
Lemaire's  (1 149  Skuse)  D 
Lemaire's  (545  Grossmith)  / 
brilliantine  solid  1-50      0-81  0-09 

(3dz)  (3dz) 
eau  de  Cologne     255cc        I-I2dz   0-60dz  0-19 
eau  de  lavande      255cc        I-I2dz   0-60dz  0-/9 
Lichensa  (1336  WJ&C)  D 
Lumigerine  ( 1 336  WJ  &  C)  D 
Lysanthine  (1336  WJ&C)  A 

granules  0-36      0-13  0-67 

Margo  of  Mayfair  (798  Margolis)  D 
Margo  of  Mayfair  (545  Grossmith)  / 
baby  powder    85gx2dz        1-13      0-40  0-09 
I70gx2dz        1-65      0-59      0  13 
luxury         280gx2dz        2-63      0-94  0-22 
bath  cubes  (6)         4dz        2-26       1-21  010 
bath  salts       340gx2dz        1-42      0-76      0  1 3 
bubble  bath  sachets  3dz        0-96      0-34  0-05 
deodorant  "24  hour  call" 

84ccx2dz       2-50      1-36  0-2/ 

hair  lacquer 

sachet  refill  50ccx3dz        0-94      0-51       0  06 
crystal  clear  50ccx  3dz        0-94       0-51  0-06 
aerosol  standard 

84ccx2dz        1-85      0-99  0-/6 
grant  French 

280ccxldz        1-85      0-99  0-32 
spray  dispenser 

56ccx  Idz        0-70      0-38  0-/2 
hand  cream  "avante  garde" 

I50ccx2dz        1-85      0-99  0-/6 
"rose  drops" 

48ccxldz        0-40      0-21  0-07 


shampoos 
assorted  sachets 

20cc  x  2dz  0-35  0-12 
St.  Tropaz  cream,  egg 
&  lemon, 
medicated 

380cc  x  2dz  2-13  0-76 

herb        380cc  X  2dz  2-37  0-85 
talcum  giant  ovals 

340g  x  2dz  2-56  1-38 

Marion  Moore's  (545  Grossmith)  ( 

witch  hazel  jelly       30g  0-54dz    0-29dz    0  /0 
Medijel  (366  Dendron) 

tube  l-50dz     —        0-18  I 

pastilles  10  l-265dz  —  015  • 
Menopax  (894  Nicholas)  ts4B 

tablets  forte  60        0-21    o-3t  • 

100  _         _         _  o 


0-03 


015 
018 

0-23 


Trade      Tax  Retail 
£p       £p       £  p 

Mister  Smiths  (I  I57S)  Delete  existing  entry,  prices  on 

application  to  distributor. 
Mucinum  (1336  WJ  &  C)  A 

tablets  30        0-28      0-10      0  51 

Mycolactine  (1336  WJ  &  C)  fs7  A 
tablets  50        014      0-05      0-26  , 

250        0-51       0-19  0-96 
Natirose  Nativelle  (1336  WJ  &  C)f  DDI  A 

dragees  50        0-28      010  0-52 

Natisedine  Nativelle  (1336  WJ  &  C)tsls4A  A 
tablets  20        0-42      0-15  0-79 

100        I -85      0-68  3-46 
Nativelle  Digitaline  (1336  WJ  &  Qfsl  A 
ampoules  0-2mg  x  I  ml 

6        0-26        _  0-39 

solution  I / 1 000       10ml        0-36    0-54 

tablets  O  lmg  40        0  18    0-27 

200        0-51        _  0-76 
1000        2-45        _  3-68 
0-25mg  40        0-24        —  0-36 

200        0-94        _  1-41 
Nativelle  Digoxin  (1336  WJ  &  Qfsl  / 
tablets  0-25mg       1000        1-30        —  1-95 
5000        6-17        —  9-25 
Neostol  (1336  WJ  &  C)tsls4A  A 

tablets  100        0-58        —  0-87 

Neriol  Nativelle  (1336  WJ  &  C)  D 
Neurinase  (1336  WJ  &  C)fsls4A 
tablets  22        013        —       0-20  A 

250        1-40        —       2  /0  ■ 

solution  —      o 

Nevrosthenine  (1336  WJ  &  C)  D 
Norvic  (902  Norvic)  existing  entry  D 
Norvic  (902  Norvic)  / 
electric  blankets 
Carnation  quilt  60x30         —         —  8-47 
60x48         —         —  11-00 
Ferndown         60x32         —         —  6-51 
60x46         —         —  8-54 
Heather  Down  50x25         —         —  4-99 
50  x  43         —         —  7-46 
Heather  quilt     48x24  —  —  5-94 

48x44         —         —  8-66 
Old  Cottage  (545  Grossmith)  / 
bath  cubes  (6)  90        l-87dz    l-OOdz  0-32 

bath  dusting  powder 

73E        3-75dz   20ldz  0-63 

brilliantine  solid 

tin  80        l-43dz   0-77dz  0-25 

jar  77L        l-48dz   0-79dz  0-26 

compressed  blossoms 

7IS        0-50dz   0-27dz  0-09 
Cologne  stick  91         l-54dz   0-83dz  0-26 

perfume  20cc         73/1         l-98dz    l-06dz   0-33  I 
28cc         73/2        2-48dz    l-33dz   0-42  1 
36cc         73/3        3-l9dz    l-7ldz  0-55 
I25cc         73/5        4-73dz   2-54dz   0  80 
smelling  salts  79        l  -20dz   0-64dz  0-20 

soap  toilet  (3)         70/B       3  08dz    I-I0dz  0-48 
bath  (3)         70|B        5-22dz    l  -87dz  0-81 
talcum  73F        2  04dz    l-09dz  0-35 

Ouabaine  Arnaud  Nativelle  (1336  WJ  &  Qfsl  A 
ampoules  img  x  Iml  6        0-26        —  0-39 
tablets  2-5mg  40        0-36        —  0-54 

200        1-40        —        2  /0 
Ouataplasme  Langlebert  (1336  WJ  &  C)  D 
Panbiline  (1336  WJ  &  C)  A 

pills  50        0-28       I  10  0-51 

Perma-Sharp  (958  PS)  existing  entry  D 
Perma-Sharp  (585  HS)  / 
razor  blades 

dispenser  (5)        I  00      0-37  0-/7J 

(20pkts)  (20pkts) 

Petal  (153  BSC) 
25  case  rates  minimum  order  direct 
kitchen  towels  1-63       0-22  0-10 

(2  dz)      (2  dz) 

Philipa  (1 149  Skuse)  D 
Philipa  (545  Grossmith)  / 
hair  lacquer  sachet  50cc        0-94       0-51  0-06 
(3  dz)      (3  dz) 
refills  28cc        0-64      0-34      0  04 

(3  dz)      (3dz  ) 

lacquer  remover 

shampoo  52cc        1-27      0-68  0-07 

(3  dz)     (3  dz) 

Philips  (977  PE) 
Philishave  shavers  • 
3  de  luxe         HPII22        7-07      2-53  11-95 
special  HPII29        6-21       2-20  10-50 

standard  HPII23        5  03       I  -80  8-50 

compact  HPI2I4        4-37       1-59  7-50 

rechargeable  HPI3I3  11-80  4-22  /9-95 
car  shaver        HPI2I6        5  03       1-80      8- JO 

old  models  —  —    D 

Phul  Nana  (545  Grossmith)  I 

perfume  5cc         l-59dz    0-85dz  0-27 

Polysilane  (1336  WJ  &  C)  D 
Pommade  Midy  (1336  WJ  &  C) 

0-35  0-13  0-66  A 
Prove/nose  Midy  (1336  WJ  &  C)  D 
Prunagar  (1336  WJ  &  C)t  A 

tablets  50        0-15       0  06  0-29 

Quinicardine  Naitvelle  (1336  WJ  &  C)  A 

tablets  20        0-68       0-25  /-27 

Rectopanbiline  (1336  WJ  &  C)  A 

suppositories  10        0-45       0- 17  0-84 

Rhino  Lacteol  (1336  WJ  &  C)  A 

snuff  0-33      012  0-6/ 

Schoum  (1336  WJ  &  C)  A 
solution  60cc        0-33      0- 12  0-61 


6 


Supplement  to  the  Chemist  &  Druggist   March  1 3, 


71 


0-62  A 


0-91 
0-54 


06 
16 


95 
63 


95 
63 


Trade 

£  p 

Sebaveen  (346  Dales) 
Sebaveen  (710  Knox) 

shampoo  4oz  7-05dz 

Sophistique  (II57S)  Delete  existing 

application  to  distributor. 
Spasmocarbine  (1336  WJ  &  C) 

granules  048 
Stal-Kosal  (1336  WJ  &  C) 
Suppositories  Midy  (1336  WJ  &  C) 

0-33  012 

Sure  (509  Gibbs) 

anti-perspirant  aerosol 
handy  size  2-28dz  l-255dz0-36 

Syrup  Pertussis  (1336  WJ  &  C)ts4B 
100ml  015 
500ml  0-45 
Theophylline  Bruneau  (1336  WJ  &  C) 
suppositories  adult     12        0  51       o  iv 
infants     6        0-34  012 
with  butobarb  tsls4A 

12        0-51  019 
infants  6        0-34  012 

Thiodacaine  Midy  (1336  WJ  &  C) 

ampoules  20ml  4        0-97  0-36 

Thioderazine  Midy  (1336  WJ  &  C) 
ampoules  with  Bl 

5ml  x  6        0-65  0-24 
with  Bl  forte 
5ml  x  5 
drops  50cc 
perlingual  tablets 
Topnote  (I  1 57S)  Delete  existing  entry,  prices  on  appli- 
cation to  distributor. 
Toptan  (1 1 57S)  Delete  existing  entry,  prices  on  application 
to  distributor. 

Tricalcine  (  1336  WJ  &  C)  D 
Trinitrine  Cafeinee  (1336  WJ  &  C)ts7  A 

pills  60        0-21       0  08  0-40 

Trinitrine  Papaverine  (1336  WJ  &  C)sl 


Tax  Retail 

Trade 

Tax 

Retail 

£p  £p 

£  p 

£p 

£p 

D 

Cologne  stick 

615 

2  09dz 

1  • I2zd 

0-36 

/ 

cream  perfume 

616 

3-52dz 

l-89dz 

0-60 

2-58dz  108 

deodorant  roll-on 

619 

2  04dz 

1 -09dz 

0-3S 

entry,  prices 

on 

eau  de  toilette 

603 

3  08dz 

1 -65dz 

0-52 

hand  lotion 

612 

2  09dz 

I-I2dz 

0-36 

A 

perfume  3cc 

600 

2-48dz 

l-33dz 

0-42 

018  0-90 

6cc 

601 

4-74dz 

2-54dz 

0-80 

D 

I2cc 

602 

9-00dz 

4-82dz 

1-50 

talcum 

608 

2-25dz 

1 -2ldz 

0-39 

1-81 


121 


-  —  —  D 


pills  60        0-34       012  0-64 

Tulle  Gras  Lumiere  (1336  WJ  &  C)  A 

compress  lOx  10cm    10        0-45        —  0-68 
Uraseptine  (1336  WJ  &  C)  A 

granules  80g        0-31       01 1  058 

Vetaplasma  Langlebert  (1336  WJ  &  C)  D 
White  Fire  (545  Grossmith)  / 
bath  cubes (6)  605         I -93dz    I -03dz  0-33 

bath  dusting  powder  606  4  07dz  2  l8dz  0-70 
beauty  soap  (3)  604  2-97dz  l-06dz  0-46 
buttle  bath  oil         610        2-75dz    0-98dz  0-43 


AMENDMENTS  TO  KEY  TO  SUPPLIERS 

317  CS  =  Creme  Simon  (Distributors)  Ltd,  7  Lauderdale 
Parade,  Lauderdale  Road,  London,  W9  ILU.  01-286  7509. 

545  Grossmith=J.  Grossmith  Ltd,  54  Neasden  Lane, 
London.  NWI0  2UL. 

585  HS  =  Hayman  Sales  Ltd,  120  Cornwall  Road, 
London,  S.E.I.  01-928  9321. 


Stop  press 

AD70  (126  Biocos)  • 
elixir  100ml        0-30        —        0  50 

300ml        0-75        —        I  00 
Bislumina  (824  MCP) 
suspension  200ml        0-32       0-12       0  60  • 

500ml  —         —         —  D 

tablets  50        0-36      013       0-67  R 

Cantil  (824  MCP) 
elixir  25ml        0  30        —        0  45  • 

100ml        0-76        —  114 
tablets  50         I  -22        —        I  - 83  A 

500       1 1  04        —       16  -56 
with  phenobarbitone 
tsls4A  50        I -26       0-46  2-31 

Coty  (301  Coty) 
Originals 
corrective  moisturiser 

226        0-59       0-325     1-25  • 
transparent  face  make-up 

239        0-52      0-285     110  • 

Dactil  (824  MCP) 

tablets  50        0-84        —        I  -26  A 

Ethibute  (428  Ethigel)  fs46  • 
tablets    lOOmg        250        0-45        —  — 
500        0-85        —  — 
1000         1-50        —  — 


Trade 
£  p 


Tax 
£p 


Therapeutic — pharmacological  index 

The    following   products    to   be   added   under  the 
classifications  stated 
11(c)  Erythroped  forte 
13(k)  Orap 


200mg  250 
500 
1000 

Fe-cap  (824  MCP) 

capsules  2500 
Fe-cap  C  (824  MCP) 

capsules  30 
Fe-cap  folic  (824  MCP) 
capsules  30 
500 
2500 

Femerital  (824  MCP) 
tablets  50 

Gastrovite  (824  MCP) 
tablets  50 
250 

Kelferon  (824  MCP) 
tablets  100 
1000 
5000 

Kelfolate  (824  MCP) 
tablets  100 
1000 
5000 

Neo-Cantil  (824  MCP)  TS 
elixir  100ml 
tablets  50 
Palfium  (824  MCP)  tsIDD 
10 
100 
10 
100 
25 
100 


ampoules  5mg 
lOmg 

tablets  5mg 

Piptal  (824  MCP) 
tablets  5mg 


50 
500 


Piptalin  (824  MCP) 

elixir  100ml 

Saxin  (208  BW) 

solution  24ml 

Theonar  (824  MCP) 
tablets  50 

Tu amine  sulphate  (413  Lilly) 


15 


70  — 

35  — 

50  — 

62  — 


42  — 


38  — 

78  — 

66  — 

50  — 


24 
98 

20 
44 
40 

30 
26 
50 

08 
76 

56 
00 
66 
88 
44 
48 

58 
14 

54 

16 


32  — 


24 
0 

0 
5 
24 

0 

0 


—  2 

—  0 

—  7 

—  0 

—  8 

—  0 

—  2 

—  0> 

—  I 

—  0- 

—  6- 


428  Ethigel    Ethigel  Laboratories  Ltd.,  2  Crown  lie, 

Norwood,  S.E.I9.  01-670  0828. 
1555    PAP    Pan-American     Pharmaceuticals    I  i., 

Ross  House,  Burges  Road,  London,  E.6.  01-472  283 
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Look.  Profit  margins  up  to  60% .  The  minimum  qualifying  order  is 
only  3  cases!  and  orders  can  be  made  up  in  whatever  proportion  of 
size  1  and  size  2  you  like.  To  benefit,  your  order  must  reach  us  no 
later  than  April  30th. 


PROFIT 

TYPICAL  CASE  OFFER 
ORDERS 

COST 

FREE 
PACKS 

BONUS 
VALUE 

TOTAL  PROFIT 

(inc.  discount) 

60% 

20  cases 
(12  size  1  &  8  size  2) 

£97-68 

64 

£1024 

£5800 

55% 

15  cases 
(9  size  1  &  6  size  2) 

£75-42 

48 

£7-68 

£4134 

50% 

10  cases 
(6  size  1  &  4  size  2) 

£51-72 

32 

£512 

£2612 

46% 

5  cases 
(3  size  1  &  2  size  2) 

£2652 

16 

£256 

£1240 

41% 

3  cases 
(2  size  1  &  1  size  2) 

£1650 

8 

£1-28 

£6-80 

Only  Macdonalds  can  beat  Macdonalds  margins! 


SEE  YOUR  MACDONALD  REPRESENTATIVE 
FOR  DETAILS  OF  THESE  AND  SIMILAR  OFFERS  FOR  SILCOT  BELTS,  BRIEFS  AND  PANTIES, 

OR  WRITE  OR  'PHONE  FOR  FURTHER  DETAILS! 


MACDOIMALD  OF  MANCHE 


"ER 


PORTLAND  MILL,  ASHTON-UNDER-LYNE,  LANCS.  TEL.  061-330  4422, 

LONDON  OFFICE  01-743  9818 


J 
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The  4  month 
flykiller 

the  proved  spring  and 
summer  money-maker 

■  Over  half  million  sold  in  its  first 
year  - 1970 

■  Goes  on  killing  flies  and 
other  insects  for  4  months  '** 

■  Automatic  even-release 
of  insecticidal  vapour 

■  Each  unit  is  complete  in 
attractive  plastic  holder 

■  Stand  or  hang  -  use 
MAFU  anywhere 

■  Clean  &  easy  to  handle 

■  TWO  Sizes  MAFU  Strip  40 

covers  average  size  rooms  up  to 
1400  cu.  ft.  85prsp  MAFU  Strip  10 
covers  small  rooms  up  to  350  cu.  ft. 
40prsp 


Big  TV  Campaign 

in  all  these  regions 

LONDON  LANCS. 
ANGLIA  YORKS. 
SOUTHERN  TYNETEES 
WEST  &  WALES  MIDLAND 
WESTWARD  SCOTLAND 


Plus  exciting  point-of-sale  for  you  to  use 

STOCK  &  DISPLAY  MAFU 

and  get  your  share  of  the  profits! 

Order  now  from 

GERHARDT-PENICK  LTD.,  Thornton  Laboratories, 

24  Purley  Way,  Croydon,  Surrey.    Telephone:  01-684  4266 
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Merits  of  a  Review  Body 

"Doctors  and  dentists,  who  are  an  essential  arm  of  the 
NHS  have  the  right  to  receive  fair  treatment  and  to  know 
whether  they  are  receiving  it."  Those  words  were  used  by 
the  Pilkington  Royal  Commission,  whose  report  led  to  the 
establishment  in  1962  of  the  Review  Body  on  Doctors' 
and  Dentists'  Remuneration.  Now  the  Central  NHS 
(Chemist  Contractors)  Committee  is  seeking  talks  with 
the  Department  of  Health  to  see  if  chemists  should  have 
a  Review  Body  of  their  own. 

The  doctors'  and  dentists'  Review  Body  survived  until 
June  last  year  when,  its  recommendations  for  remunera- 
tion increases  having  been  cut  drastically  as  a  matter  of 
Government  policy,  the  members  unanimously  resigned, 
led  by  their  chairman,  Lord  Kindersley.  But  the  doctors, 
at  least,  still  want  a  Review  Body,  and  in  November  1970 
the  Government  announced  plans  for  the  setting  up  of 
three  new-style  organisations  ■ —  one  for  doctors  and 
dentists,  one  for  "top"  people  in  public  service,  etc,  and 
one  for  the  armed  forces  generally.  The  plan  envisaged  a 
common  secretariat  drawn  from  the  promised  Office  of 
Manpower  Economics  and  a  measure  of  "interlocking 
membership"  between  the  three  Review  Bodies  to  ensure 
"greater  uniformity  in  both  the  principle  and  methodology 
when  these  different  salaries  are  looked  at." 

Government  assurances 

Since  the  announcement  of  the  plans,  the  British  Medi- 
cal Association  has  fought  hard  to  obtain  certain  assur- 
ances from  the  Government,  and  among  other  things  has 
succeeded  in  changing  the  Government's  mind  against  the 
"interlocking  membership"  including  a  common  chair- 
man. It  has  also  won  assurances  that  the  terms  of  refer- 
ence will  be  the  same  as  for  the  old  Kindersley  Review 
Body,  and  not  subject  to  change  except  by  agreement  be- 
tween the  Government  and  the  profession;  that  the  Review 
Body  will  be  able  to  determine  its  own  method  of  work- 
ing, and  that  the  medical  profession  will  be  free  to  make 
whatever  submissions  it  wishes  by  way  of  evidence  to  the 
Review  Body. 

However,  one  point  on  which  the  BMA  has  been  un- 
able to  obtain  clarification  is  the  "compelling  reasons" 
which  the  Government  might  feel  bound  to  advance  in 
favour  of  rejecting  or  modifying  recommendations  of  the 
Review  Body.  This  then,  is  the  example  which  the  Con- 
tractors Committee  wishes  to  follow. 

What  would  it  achieve?  Probably,  the  first  sentence  of 
this  article,  derived  from  the  Pilkington  report,  gives  a 
clue  in  that  the  Review  Body's  recommendations  would 
presumably  be  published  for  all  to  see,  together  with  full 
documentation  and  evidence  and  with  the  full  weight  of 
independent  assessment  brought  to  bear.  Thus,  any  re- 
fusal by  the  Government  of  the  day  to  implement  the 
recommendations  would  fall  directly  and  visibly  on  the 
Government.  But  two  successive  Governments  have  shown 
that  they  are  not  deterred  by  this  prospect,  even  though 
the  medical  profession  calls  down  the  might  of  the  Press 
and  public  opinion  on  their  side.  How  much  less  note 
will  the  Government  take  of  the  pharmaceutical  profes- 


sion if  the  economic  climate  of  the  country  dictates  a 
particular  course  of  action? 

At  this  stage,  we  do  not  wish  to  oppose  the  idea  of  a 
Review  Body:  indeed  since  the  present  system  is  not 
achieving  for  chemists  their  just  rewards,  all  other  avenues 
of  settlement  must  be  explored.  But  the  costs  inquiry  and 
direct  negotiation  system  is  better  than  the  arbitrary  take- 
it-or-leave-it  system  that  went  before,  and  it  must  be  re- 
placed only  by  something  better.  There  is  nothing  magical 
about  the  words  "Review  Body";  no  Review  Body  will 
cure  pharmacy's  ills  overnight.  Contractors  will  do  well 
to  realise  that  their  best  interests  are  served  by  providing 
the  public  with  a  first-class  and  irreplaceable  pharma- 
ceutical service,  because  Review  Bodies,  even  more  than 
Governments,  are  prone  to  put  the  "public  interest"  before 
everything  else. 

As  others  see  us 

The  "interest"  of  the  pharmacist  is  a  mixture  of  pro- 
fessionalism and  commercialism,  and  while  we  may  differ 
in  our  opinions  on  the  balance  of  the  two,  each  member 
of  the  profession  knows  when  the  one  or  the  other  should 
hold  sway.  Yet  to  outsiders  there  is  but  one  image  —  and 
to  judge  from  some  remarks  made  in  the  committee  stage 
of  the  Misuse  of  Drugs  Bill  in  the  House  of  Lords,  that 
goes  for  organisations  in  pharmacy  as  well. 

Lord  Aukland  had  moved  an  amendment  to  compel 
the  Secretary  of  State  to  consult  with  affected  organisa- 
tions when  making  regulations  under  the  Act,  and  had 
referred  to  both  the  Pharmaceutical  Society  and  the  Asso- 
ciation of  the  British  Pharmaceutical  Industry. 

Lord  Redmayne  supported,  on  behalf  of  the  Pharma- 
ceutical Society,  but  Baroness  Summerskill  confused  this 
body  with  the  industry.  On  being  told  that  "while  the 
two  are  similar,  the  views  of  the  industry  and  the  Society 
do  not  necessarily  coincide,"  she  replied  by  asking  "should 
I  be  wrong  in  calling  them  close  relatives?" 

Interests  equated 

Thus,  in  the  mind  of  a  distinguished  Parliamentarian 
and  a  member  of  the  medical  profession,  the  professional 
interests  of  the  pharmacist  may  be  equated  with  the  inter- 
ests of  a  competitive  industry.  Indeed,  Baroness  Summer- 
skill  later  opposed  the  granting  to  pharmacists  of  two 
places  on  the  advisory  council,  saying  that  "the  practice 
of  pharmacy  and  the  pharmaceutical  industry  are  indeed 
fortunate  to  be  represented  separately  .  .  .  perhaps  we 
could  combine  these  two  and  have  one  representative 
only." 

For  retail  pharmacy  to  survive  in  its  present  form,  com- 
mercialism must  be  practised  professionally  by  the  phar- 
macist, and  he  must  submit  to  being  judged  upon  the 
composite  "image"  he  creates.  The  dangerous  confusion 
lies  in  the  recognition  of  the  pharmaceutical  industry  as 
"pharmacy"  —  when  in  almost  all  its  actions  it  must  be 
guided  by  commercial  needs.  Only  determined  activity  by 
the  Pharmaceutical  Society  to  show  up  the  differences  in 
viewpoint  on  important  issues  will  serve  to  demonstrate 
the  professional  motivation  of  its  membership. 
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PROFESSIONAL  NEWS 


Pharmaceutical  Society 
of  Great  Britain 


Council  holds  its  hand 
on  general  sale  list 

The  Council  of  the  Pharmaceutical  Society  will  not  submit  to  the  Medicines 
Commission  a  list  of  proprietary  medicines  it  considers  suitable  for  inclusion  in 
the  general  sale  list. 


At  its  meeting  last  week,  the  Council 
learned  that  the  general  sale  list  under  the 
Medicines  Act  had  again  been  considered 
by  the  New  Legislation  Committee.  The 
vice-president,  Mr  D.  E.  Sparshott,  re- 
ported that  the  Committee  had  considered 
Council's  resolution  at  its  February  meet- 
ing that  a  list  of  all  proprietary  medi- 
cines should  be  prepared  with  a  view  to 
deciding  their  suitability  for  inclusion. 

The  list  of  proprietary  medicines  ad- 
vertised on  television  had  again  been  con- 
sidered. Some  work  had  been  done  on  list- 
ing the  proprietary  medicines  and  their  in- 
gredients in  Martindale,  but  the  Commit- 
tee felt  that  was  an  unsatisfactory  ap- 
proach. The  chairman  pointed  out  that  in 
a  letter  to  the  Medicines  Commission,  the 
Council  had  not  been  committed  to  any 
particular  list  of  medicines. 

The  list  of  drugs  from  the  British  Phar- 
maceutical Codex  quoted  in  the  letter  had 
been  described  as  including  those  which 
"in  the  Council's  opinion  might  be  dis- 
cussed with  a  view  to  inclusion  in  the 
general  sale  list."  To  submit  a  list  of 
existing  proprietaries  not  considered  suit- 
able for  the  general  sale  list  would  imply 
that  Council  approved  of  all  the  re- 
mainder. The  Committee  felt  that  on  fur- 
ther consideration,  Council  would  agree 
that  the  approach  already  made  to  the 
Medicines  Commission  was  the  correct 
one.  It  was  recommended  that  no  list  of 
proprietary  medicines  considered  suitable 
for  inclusion  in  the  general  sale  list  should 
be  prepared. 

Prescription-only  fist 

The  vice-president  said  the  Committee 
had  also  considered  the  range  of  substances 
likely  to  be  included  in  the  list  of  "pre- 
scription-only" medicines,  with  particular 
reference  to  a  provisional  list  issued  by 
the  Council  of  Europe.  It  was  felt  that  no 
drug  should  be  included  in  the  prescrip- 
tion-only list  merely  on  grounds  of  tox- 
icity, unless  there  were  substantial  addi- 
tional medical  reasons  why  it  should  not 
be  available  for  sale  under  the  direct 
supervision  of  a  pharmacist. 

The  area  of  professional  discretion  left 
to  the  pharmacist  would  be  greatly  de- 
creased if  there  was  a  large  general  sale 
list  and  a  large  prescription-only  list.  The 
Committee's  view  was  that  the  Medicines 
Commission  should  be  told  that  the  pre- 
scription-only list  should  be  as  short  as 
possible.  The  Council  of  Europe  list 
should  be  accepted  subject  to  extensive 
exemptions  for  sales  by  pharmacists.  A 
letter  with  those  views  was  agreed. 

Council  gave  preliminary  consideration 


to  the  question  of  whether  or  not  the 
Society  might  be  registrable  under  the 
Industrial  Relations  Bill. 


'NP5  point  goes 
back  to  contractors 

The  chairman  of  the  Practice  Commit- 
tee, Mr  J.  C.  Bloomfield,  reported  that  the 
Central  NHS  (Chemist  Contractors)  Com- 
mittee had  accepted  the  Council's  propo- 
sals for  "NP"  labelling  with  the  exception 
of  the  suggestion  that  the  letters  "NP" 
should  be  printed  on  all  forms  EC  10. 
Several  members  of  the  Committee  ex- 
pressed the  view  that  it  was  in  the  interests 
of  pharmacists  that  an  indication  of  the 
prescriber's  wishes  should  appear  on 
every  prescription  form. 

Mr  Howells  said  that  the  labelling  of 
dispensed  medicines  was  a  professional 
matter  and  should  never  become  part  of 
the  NHS  contract.  This  might  happen  if 
the  letters  "NP"  were  printed  on  the 
forms.  Mr  C.  C.  Stevens  said  that  if  Coun- 
cil recommended  that  the  name  of  the  pre- 
paration should  appear  on  the  label  of  all 
dispensed  medicines,  unless  the  prescriber 
indicated  otherwise,  then  it  would  be  ac- 
cepted that  that  was  the  right  course  for 
every  pharmacist  to  follow. 

It  was  also  suggested  that  there  was  a 
possibility  that  the  Medicines  Commission 
might  recommend  that  regulations  should 
be  made  under  the  Medicines  Act  requir- 
ing pharmacists  to  include  the  name  of  the 
preparation  on  labels  of  all  dispensed 
medicines. 

The  consensus  in  the  Committee  was 
that  the  matter  should  be  resolved  by 
agreement  between  the  pharmaceutical 
and  medical  professions  rather  than  by 
legislation  and  that  it  was  in  the  interests 
of  pharmacists  that  an  indication  of  the 
prescriber's  intention  should  appear  on 
the  prescription  in  every  case. 

Council  agreed  that  the  matter  should 
be  discussed  further  with  the  Central 
Contractors  Committee.  In  the  event  of 
that  committee  confirming  its  decision  on 
the  letters  "NP,"  the  whole  question  would 
be  considered  again. 

The  Society's  position  relative  to 
courses  at  schools  of  pharmacy  whose 
students  were  prepared  for  Council  for 
National  Academic  Awards  degrees  was 
discussed  by  the  Education  Committee.  It 
was  recommended  that  the  Society  should 
continue  to  assume  responsibility  for 
those  aspects  of  degree  courses  pertain- 
ing to  approval  for  registration. 


The  procedure  by  which  the  recipient 
of  the  Harrison  Memorial  medal  is 
selected  was  discussed  in  the  light  of  the 
Society's  adoption  of  responsibility  for 
the  British  Pharmaceutical  Conference. 
The  existing  procedure  is  that  under  a 
trust  deed,  the  medal  is  awarded  annually 
by  a  committee  composed  of  three  mem- 
bers nominated  by  the  Council  of  the 
Pharmaceutical  Society  and  three  mem- 
bers nominated  by  the  executive  of  the 
British  Pharmaceutical  Conference. 

It  was  therefore  decided  to  ask 
the  Conference  Science  Committee  to  sub- 
mit to  the  Society's  Science  Committee 
names  of  candidates  for  the  award. 

The  Law  Committee  considered  Rule 
13(1)  of  the  Poisons  Rules,  which  pro- 
vides that  an  authorised  seller  of  poisons 
can  supply  a  Schedule  4  poison  in  an 
emergency  if  the  medical  practitioner  con- 
cerned undertakes  to  provide  a  prescrip- 
tion within  24  hours.  The  Committee 
decided  that  the  period  should  be  ex- 
tended to  72  hours,  but  that  as  the  Medi- 
cines Act,  1968,  would  soon  be  operative, 
an  approach  should  be  made  to  the 
appropriate  committee  under  the  Act, 
rather  than  to  the  Poisons  Board. 

Mr  Bloomfield  spoke  against  the  recom- 
mendation. He  said  that  as  the  BMA 
had  accepted  that  72  hours  was  a  reason- 
able time  to  receive  a  prescription  in  an 
emergency,  they  should  go,  with  the  BMA, 
to  the  Poisons  Board  and  ask  for  rule 
13  to  be  amended.  He  therefore  moved 
that  the  Committee's  recommendation  be 
not  accepted.  The  vice-president  seconded. 

Mr  J.  P.  Kerr  said  that  the  point  had 
been  made  in  the  Committee  that  the 
longer  one  gave  people,  the  more  likely 
they  were  to  forget  that  they  had  a  duty 
to  supply  a  prescription.  If  24  hours  was 
fixed  in  doctors'  minds,  they  would  feel  it 
should  be  done  immediately.  Council  re- 
jected the  Committee's  recommendation. 

Planned  service  move 

The  Committee  on  a  Planned  Pharma- 
ceutical Service  considered  further  the 
preparation  of  a  document  dealing  with 
the  provision  of  pharmaceutical  services 
in  areas  where  health  centres  and  group 
practice  premises  are  being  built.  It  was 
recommended  that  the  document,  as 
amended  in  the  light  of  discussion  at  the 
meeting,  should  be  sent  for  comment  to 
interested  parties.  It  was  hoped  that  the 
final  document  might  be  submitted  to  the 
Department  of  Health  in  May. 

Reports  from  the  Society's  inspectors 
on  allegations  that  Benzedrex  inhalers 
were  being  abused  had  been  received,  the 
chairman  of  the  Committee  on  Drug 
Dependence,  Mr  Bloomfield,  reported.  It 
was  clear  that  although  some  abuse  did 
occur,  it  was  not  widespread.  The  main 
areas  affected  were  in  Hampshire  and 
Sussex. 

The  degree  of  abuse  did  not  appear  to 
justify  further  action  at  present,  but  it 
was  agreed  that  the  situation  should  be 
kept  under  review. 

The  secretary  and  registrar,  Mr  D.  F. 
Lewis,  reported  that  20  nominations  had 
been   received  for   the  Council  election 

Continued  on  p  303 
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New  Tranazine  will 
give  your  profits  a  smooth  ride 
and  keep  your  business 
on  an  even  keel. 


Give  your  storoaeft 


»  J  BWffl*  ' 

"■t  M    M  M 


Burroughs  Wellcome  &  Co.  have  a  new  travel 
sickness  tablet.  It's  called  Tranazine.  We've 
introduced  Tranazine  to  help  your 
business.  And  to  give  you  bigger  profits. 
How  can  we  be  so  sure  of  this  ? 
Because  new  Tranazine  is  very  convenient. 
It  can  be  chewed  instead  of 
being  swallowed  whole.  And 
it's  easy  to  break  i  n  half  for 
the  children's  dose.  Tranazine 


has  minimal  side-effects  -  thanks  to  the 
new  medically  approved  hyoscine  base. 
We  know  Tranazine  will  be  a  great  success. 
So  we're  telling  the  public  all  about  it 
with  a  bright  new  advertising  campaign. 
You  can  see  two  of  our  press  ads  on  this  page. 
So  make  sure  you  get 
tranazine      stocks  in  now.  And  you'll  find 
your  profits  will  be  just 
plain  sailing. 


prevents 
travel  sickness 


Larodopa*:  just  one  bottle -occupying  one  space  on 
your  shelves  and  one  line  on  your  inventory- 
covers  the  whole  L-Dopa  dosage  range  with  500  mg 
tablets  double-scored  to  break  into  halves  (250 mg) 
and  quarters  (1 25  mg). 


<^roche) 

"Trade  mark  for  Roche  preparations  containing  I  —  t  -  3-  (3,  4-dihydroxyphenyl)  —  L  —  alanine  (Levodopa) 
Full  information  is  available  on  request  from  Roche  Medical  Information  Service/ Larodopa.  15  Manchester  Square,  London  W1M  6AP 
J328 
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The  reason  your  Clearasil 
stocks  are  getting  low. 


Because  thousands  more  teenagers  are  using  it. 


Have  you  checked  your  Clearasil  stocks  lately? 

Our  guess  is  you'll  find  them  a  lot  lower 
than  you  expected. 

Because  our  sales  of  Clearasil  have 
trebled  in  the  last  six  months. 

Several  factors  have  helped  this  rapid 
growth  trend  :- 

❖The  fact  that  we're  spending  twice  as 
much  on  advertising  as  the  competition. 

❖Then  again  it's  no  coincidence  that 
many  shops  have  recently  trebled  their 
Clearasil  sales:  they've  achieved  the  extra 
business  that  comes  from  offering  their 
customers  Clearasil's  unique  cosmetic  choice 
—  either  Skin  Tinted,  or  White  Vanishing 
cream  medication. 

❖More  and  more  young  people  are 
realising  that  Clearasil  will  help  solve  their 


skin  problems  more  effectively  than  ordinary 
acne  creams. 

We  expect  you'll  want  to  profit  from 
Clearasil's  rapid  growth  by  improving  your 
stock  position. 

Do  it  now!  Remember  all  the  factors  are 
in  your  favour. 


Clearasil  Cream  Medications 
-Just  two  types  and  one  tube  size 
to  save  you  space  and  make  you  money. 
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Rheumatism:  why  so 
few  new  drugs  ? 


Continued  from  p  298 
(last  week,  p  247).  There  had  been  seven 
nominations  for  auditors:  Alan  Hoyle 
Briggs,  Slinfold,  Sussex;  Harold  Treves 
Brown,  Pinner  Hill,  Middlesex;  John 
Capel  Hanbury,  Ware,  Herts;  Sir  Harry 
Jephcott,  Eastcote,  Middlesex;  Leslie 
Gerald  Matthews,  London;  Frederick 
John  Reynolds,  Birmingham;  Arthur 
George  Shaw,  St  Albans,  Herts. 

Following 
the  Flag 

by  MPS 

Did  we  detect  an  air  of  "the  unusual" 
outside  the  Council  chamber  last  Wed- 
nesday morning?  Clearly  they  did  not 
expect  us,  "the  public,"  and  there  was 
dark  talk  of  "extra  chairs."  We  had  been 
warned  that  the  public  session  was  no 
long,  drawn  out  affair,  but  it  would  be  an 
experience  —  and  had  not  the  C&D 
carried  that  bit  about  "the  Flag"  after 
the  Council's  last  meeting? 

They  had  asked  the  secretary  to  report 
on  the  matter,  and  he  is  not  a  man  to 
let  grass  grow  under  his  feet:  this  would 
surely  be  the  day.  And  his  report  would 
be  in  public  too,  because  the  request 
had  come  in  public,  as  had  the  debate 
that  preceded  it. 

Suddenly  the  call  rang  out:  "The  Presi- 
dent!" We  stood,  sat  as  he  sat,  and  were 
down  to  business.  A  chairman  of  com- 
mittee was  back  on  his  feet  to  inform 
us  that  item  six  of  his  report  was  a 
matter  of  report,  item  seven  carried  a 
recommendation.  The  President:  Agreed? 
Members :  Agreed.  Item  eight  .  .  . 

A  dose  of  salts  was  slow  physic  by 
these  standards,  but  we  were  obviously 
in  experienced  and  capable  hands.  Only 
now  and  then  did  a  member  interject, 
with  some  agility  we  thought,  as  the 
number  sequence  progressed. 

The  hypnotic  effect  was  shattered  when 
the  chairman  of  committee  asked  for  the 
Flag  —  this  was  what  it  had  all  been 
about,  we  reflected.  What  had  the  man 
to  hide?  A  furtive  glance  at  the  papers 
and  we  had  to  admit  the  subject  could 
hardly  have  been  declared  publicly  until 
a  third  party  had  been  contacted.  Better 
luck  next  time. 

Another  chairman  resumed  his  seat. 
This  must  be  it.  What  was  that?  Were 
our  ears  deceiving  us?  The  President 
seemed  to  be  saying  something  about 
"that  concluding  the  public  business." 
Surely  not  .  .  .  there  was  that  little  matter 
of  the  Flag.  But  no,  the  President  was 
moving  on  to  private  business  and  "the 
public"  was  obviously  not  welcome. 

We  took  our  departure  as  unobtrusively 
as  we  could,  feeling  perhaps  we  ought  to 
bow  out,  as  they  do  in  a  court.  But 
the  Council  was  no  longer  aware  of 
"the  public"  and  we  felt  the  effort  would 
have  been  wasted.  Then  we  were  outside 
and  it  was  all  over.  Behind  those  doors, 
perhaps  the  secretary  was  at  this  moment 
revealing  all;  we  could  not  know.  Per- 
haps it  would  all  be  in  the  official 
record  .  .  .  perhaps. 


Why  are  there  so  few  significant  advances 
over  the  now  traditional  remedies  for 
rheumatic  disease  of  aspirin,  paracetamol, 
phenylbutazone  and  indomethacin? 

The  answer,  suggested  by  Dr  L.  P.  J. 
Holt,  consultant  physician  and  lecturer  in 
medicine,  Royal  Postgraduate  Medical 
School,  when  he  spoke  to  the  Pharmaceuti- 
cal Group  of  the  Royal  Society  of  Health 
on  March  4,  is  that  it  is  highly  likely  that 
a  therapeutic  plateau  has  been  reached. 

The  sought-after  therapeutic  pathways 
of  the  drug  have  become  so  close  to  those 
for  the  survival  of  the  organism  that  it 
is  difficult  to  achieve  a  differentation 
between  beneficial  and  deleterious  effects, 
he  declared. 

Dr  Holt,  who  was  speaking  on  "Rheu- 
matic disease  as  the  clinician  sees  it,"  went 
on  to  suggest  that  it  was  also  possible 
that  methods  of  drug  testing  had  become 
stereotyped,  so  leading  to  useful  drugs 
being  missed.  Biochemical  tests  on  humans 
might,  he  thought,  yield  more  fundamental 
information  about  the  effectiveness  of  a 
drug  than  many  clinical  trials. 

Dr  Holt  also  thought  it  highly  probable 
that  existing  therapy  was  not  being  used 
to  greatest  effect. 

For  example,  it  had  been  shown  that 
giving  an  anti-inflammatory  drug  last  thing 
at  night  was  more  effective  than  giving  it 
during  the  day. 

Two  aspirin  tablets  taken  by  a  rheuma- 
tism sufferer  immediately  on  waking 
could  help  in  overcoming  morning  stiff- 
ness and  provide  greater  relief  than  tablets 
taken  through  the  day. 

At  the  Royal  Postgraduate  Medical 
School  benefit  had  been  obtained  by 
periarterial  perfusion  of  inflamed  joints 
with  cytotoxic  drugs.  High  local  drug 
levels  were  obtained  but  the  systemic 
effects  avoided. 

In  praise  of  aspirin 

Dr  Holt  spoke  highly  of  aspirin  both 
for  its  efficacy  and  its  low  cost.  Asked 
about  dosage  he  said  that  the  minimum 
effective  dose  was  eight  tablets  per  day. 
He  had  not  found  that  gastric  ulcers 
occurred  at  that  level. 

A  little  occult  blood  could  be  found  in 
the  stools,  if  tested  for,  but  he  considered 
that  a  small  inconvenience  in  comparison 
with  the  relief  obtained. 

Gold,  if  properly  used,  gives  the  most 
satisfactory  results  in  the  treatment  of 
many  types  of  rheumatoid  arthritis,  said 
Dr  Holt.  Most  side  effects  seen  with 
gold  therapy  were,  he  thought,  due  to  in- 
sufficient control. 

Describing  the  management  of  gold 
therapy  to  a  questioner,  he  said  that  there 
was  at  present  no  good  objective  method 
of  measuring  the  effectiveness  of  treat- 
ment. It  had  only  recently  become  possible 
to  monitor  blood  levels  of  gold  but  results 
obtained  did  not  correlate  with  the  thera- 
peutic results. 

He  criticised  the  routine  use  of  a  dose  of 
50mg  of  sodium  aurothiomalate  per  week 


for  which  he  said  there  was  no  good 
rationale. 

Patients  showing  toxic  reactions  were 
generally,  he  thought,  not  allergic  as  had 
been  alleged,  but  were  suffering  from 
relative  overdose. 

His  own  method  was  to  give  gold, 
starting  with  50mg  per  week,  until  there 
were  signs  of  toxicity  to  a  degree  that 
altered  blood  count,  produced  skin  rash 
or  proteinuria,  or  until  there  were  signs 
of  clinical  improvement  or  a  fall  in  blood 
sedimentation  rate. 

In  the  event  of  toxicity  occurring,  the 
treatment  was  temporarily  stopped,  to  be 
restarted  later  in  small  doses.  If  there  was 
clincal  or  biochemical  improvement  the 
dose  of  gold  was  reduced  either  to 
smaller  amounts  per  week  or  to  the  same 
dose  on  alternate  weeks  and  continued 
more  or  less  indefinitely.  Effective  doses 
had  varied  from  10  to  80mg  per  week. 

Controlling 
body  odours 

The  use  of  preparations  containing  enzyme 
inhibitors  instead  of  mixtures  of  anti- 
perspirants  and  bacteriocides  to  control 
body  odours  was  suggested  during  a  sym- 
posium on  "Appendages  of  the  skin"  or- 
ganised by  the  Society  of  Cosmetic 
Chemists  in  Eastbourne  on  March  9. 

The  suggestion  was  made  by  Dr.  M. 
Rodger,  Richardson-Merrell  Ltd.  He  be- 
lived  that  if  possible  it  was  better  to  have 
the  natural  body  function  unimpaired. 

Professor  F.  J.  Ebling,  Sheffield  Uni- 
versity, pointed  out  that  the  current  public 
approach  to  undesirable  odours  was  the 
result  of  social  custom  and  it  could  well 
be  that  in  other  or  future  societies  "under- 
arm and  vaginal  odours  could  come  back 
again."  It  might  well  be  that  instead  of 
concentrating  on  "personal  deodorants  for 
the  female,"  manufacturers  should  be 
investigating  sex  attractants.  Miss  M. 
Buttley,  Beecham  Products,  in  her  paper 
reviewing  the  measurement  and  control  of 
perspiration  reported  there  appeared  to  be 
no  anti-perspirant  material  which  was  any 
more  effective  than  aluminium  chlor- 
hydrate  whilst  possessing  the  safety  in  use 
characteristics  of  that  compound. 

In  the  first  paper,  "Does  the  pituitary 
gland  affect  the  secretion  of  sebum,"  Pro- 
fessor Ebling  said  the  activity  of  sebaceous 
glands  was  of  special  interest  because  of 
the  light  it  might  shed  on  the  problem 
of  acne  vulgaris.  The  response  of  the 
sebaceous  glands  to  steroids  appears  to  be 
mediated  at  the  target  site  by  one  or  more 
pituitary  hormones.  It  was  possible  that 
the  pituilary  hormone  either  affected 
steroid  dehydrogenase  activity  or  the 
balance  between  free  and  conjugated 
steroid.  "In  considering  the  possibility  for 
therapeutic  or  cosmetic  purposes,  of  con- 
trolling sebaceous  activity  by  steroids,  for 
example,  by  antiandrogens,  these  facts 
could  be  of  the  utmost  importance." 
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Talcum  powder:  a  healthy 
market  for  chemists 


by  A.  F.  L.  Deeson  MA  PhD  DSc 

There  are  no  authoritative  figures  avail- 
able on  the  talcum  powder  market  —  but 
it  is  certainly  a  sizeable  one.  Leading 
manufacturers  variously  estimate  it  to  be 
between  £6  million  and  £145  million  at 
retail  prices,  with  a  majority  opting  for 
a  retail  value  of  around  £9  million. 

According  to  the  Department  of  Trade 
and  Industry  £19"5  million  worth  of  talcs, 
toilet  powders,  hand  creams,  body  lotions, 
bath  preparations  and  deodorants  were 
sold  in  1969,  and  deducting  those  items 
for  which  specific  figures  are  available,  a 
£9  million  market  for  talcs  seems  about 
right.  As  long  ago  as  1963  the  Census  of 
Production  indicated  that  over  21,000,000 
lb  of  talcs  and  toilet  powders  were  manu- 
factured in  the  United  Kingdom  at  a 
manufacturers'  selling  cost  of  nearly  £6'4 


million,  but  this  calculation  ignored  both 
exports  and  imports. 

Accepting  £9  million  for  retail  sales, 
approximately  £2  million  is  thought  to  be 
accounted  for  by  baby  talc  —  although, 
of  course,  not  all  purchases  in  this  sector 
are  used  for  babies.  The  market  for  male 
talcs  is  even  more  difficult  to  assess.  Shul- 
ton,  who  should  know,  believe  it  to  be  at 
least  £3"8  million  and  perhaps  as  much  as 
£45  million.  This  seems  to  be  high, 
except  that  men's  talcs  tend  to  be  more 
expensive,  and  it  should  be  noted  here 
that  Shulton  put  the  total  market  at  £  14"5 
million  —  much  higher  than  most  other 
manufacturers'  estimates. 

At  present,  the  market  is  growing  in 
value  at  perhaps  5  per  cent  per  annum,  but 
real  growth  is  probably  not  more  than 


1-2  per  cent  and  some  manufacturers 
incline  to  the  view  that  it  is  static. 

The  Odhams  Cosmetic  Survey  for  1969 
showed  that  92  per  cent  of  a  sample  of 
4.199  women  had  used  talcum  powder 
during  the  last  seven  days,  compared  with 
85  per  cent  in  1965.  When  asked  if  they 
had  used  it  "yesterday"  the  proportion  of 
affirmative  replies  dropped  to  about  70 
per  cent. 

Thus  in  the  women's  sector,  more  or 
less  the  only  hope  of  any  expansion  lies 
in  persuading  users  to  be  more  frequent 
or  more  generous  in  their  usage.  In  this 
same  survey  14  per  cent  used  talcum  pow- 
der more  than  once  a  day,  51  per  cent 
"about  once  a  day,"  and  13  per  cent  three 
or  four  times  a  day  and  12  per  cent  once 
or  twice  a  week. 
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It  is  more  difficult  to  estimate  male 
usage,  but  Shulton  believe  that  40  per 
cent  of  all  men  use  talcs  regularly.  The 
IPC  Marketing  Manual  suggests  male 
usage  at  58  per  cent,  19  per  cent  being 
"heavy  users."  Either  way  the  figures  sug- 
gest that  this  is  the  area  where  we  have 
the  greatest  potential  for  growth. 

The  market  for  talcum  powders  is 
divided  into  four  major  sectors :  chemists; 
supermarkets;  door-to-door  sales;  and  de- 
partmental stores. 

Overall,  chemists  are  probably  respon- 
sible for  50  per  cent  of  total  UK  sales 
and  for  70-80  per  cent  of  the  more 
expensive  perfumed  talcs  retailing  at  £0'25 
or  more,  the  larger  part  of  the  remainder 
of  the  quality  market  going  to  department 
stores.  Generally,  the  chemist  is  pretty 
firmly  entrenched  in  this  market  with  no 
signs  of  losing  ground  in  the  middle  and 
more  expensive  ranges,  although  some 
manufacturers  report  that  department 
stores  are  growing  in  importance. 

Supermarkets  have  a  large  part  of  the 
lower  end  of  the  market,  specialising  in 
economy  packs  retailing  at  around  £0'15, 
usually  not  perfumed  or  famous-name 
branded,  and  rather  rougher  than  the 
more  expensive  products.  It  is  still  un- 
usual to  find  a  major  brand  being  sold 
in  the  supermarkets. 

Avon  and  other  direct  selling  com- 
panies account  for  about  30  per  cent  of 
the  total  sales.  Some  manufacturers  find 
ladies'  hairdressers  to  be  of  growing  im- 
portance. 

The  figures  for  men's  talcs  are  not  very 
different.  Shulton,  who  do  not  supply 
supermarkets,  estimate  that  chemists  sell 
about  45  per  cent  of  the  total  talc  output 
for  men,  percentages  for  other  outlets 
being:  direct  selling,  chain  stores,  depart- 
ment stores  10-15  per  cent  and  super- 
markets only  1-2  per  cent. 

Brand  leaders 

The  Odhams  Cosmetics  Survey  for  1969 
showed  the  following  usages  by  women 
interviewed: 

Avon  29  per  cent 

Johnson  &  Johnson  13  per  cent 

Yardley  10  per  cent 

Boots  6  per  cent 

Cussons  6  per  cent 

Hartnell  5  per  cent 

Coty  5  per  cent 

Max  Factor  4  per  cent 

Goya  2  per  cent 

Morny  2  per  cent 

These  figures  show  considerable  changes 
when  compared  with  previous  years.  In 
particular,  Avon  made  a  startling  leap 
from  12  per  cent  in  1965 — at,  it  would 
seem,  the  expense  of  Yardley,  Cussons, 
Coty,  Max  Factor  and  Goya.  Conversely, 
Johnson  &  Johnson  more  than  doubled 
their  share  in  four  years  —  6  per  cent 
to  13  per  cent.  Others  which  gained  in 
popularity  were  Boots  (1  per  cent  increase 
compared  with  1965)  and  Hartnell  (4  per 
cent  increase). 

These  figures  are  based  on  a  limited 
sample;  most  manufacturers  believe 
Avon,  Yardley,  Johnson  &  Johnson  and 
Coty  to  be  brand  leaders,  in  that  order. 
A  comparative  newcomer  to  the  popu- 
larity stakes  is  Dreamflower  by  Chese- 


brough-Pond,  which  is  sold  through 
both  chemists  and  supermarkets.  In  March 
1970  the  pack  was  redesigned,  and  since 
then  sales  have  increased  by  25  per  cent 
to  a  claimed  3  per  cent  share  of  the 
present  market. 

In    men's    talcs    the    IPC  Marketing 
Manual  suggests  the  following: 
Old  Spice  10  per  cent 

Avon  8  per  cent 

Cussons  7  per  cent 

Max  Factor  4  per  cent 

Yardley  4  per  cent 

Johnson's  BP  4  per  cent 

On  the  other  hand.  Shulton  believe 
they  currently  have  as  much  as  30  per  cent 
of  the  male  market.  Part  of  the  difficulty 
in  reaching  accurate  estimates  is  the  pro- 
liferation of  perfumes  by  one  manufac- 
turer —  it  is  not  always  clear  whether 
they  have  all  been  taken  into  account  in 
the  survey. 

For  example,  Shulton  have  Old  Spice, 
their  original  and  still  most  popular  line. 
Old  Spice  Lime,  Burley,  and  now  Oriental 
Spice.  Yardley  has  Flair,  Bond  Street, 
Reverie,  Caprice,  Prelude,  Lavender, 
Freesia,  April  Violets,  and  Red  Roses. 
For  men  they  offer  three  products  in  the 
'Y'  range  and  one  in  the  Cougar  range 
of  men's  toiletries.  Goya  offer  Cedar  Wood 
for  men  and  Piquant,  No  5.  Black  Rose, 
Gardenia  and  Aquamanda  for  women. 

Advertising 

Total  advertising  in  this  market  in  1969 
was  £165,000.  of  which  £108.000  was  spent 
on  television  and  £57.000  on  the  press. 
The  largest  advertiser  in  1969  was  John- 
son &  Johnson  who  spent  £109.000  during 
the  year,  £108,000  of  this  going  on  tele- 
vision and  £1.000  on  press. 

Goya  concentrate  most  of  their  adver- 
tising on  full  colour  advertisements  in  the 
women's  papers  and  black  and  white  ad- 
vertisements in  the  nationals.  They  attri- 
bute a  good  deal  of  their  success  with 
Aquamanda  to  their  advertising  on  Radio 
Luxembourg,  which  is  beamed  toward 
young  girls. 

Recently,  ICI  began  to  move  its  Savlon 
Babycare  antiseptic  toiletries,  including 
talcs,  against  the  Johnson  &  Johnson  near- 
monopoly  in  this  field.  The  launch  was 
backed  by  a  £60,000  campaign  in  women's 
magazines  and  the  products  are  being 
sold  through  chemists  only. 

In  this  field  below-the-line  support  is 
not  exciting.  Goya,  for  example,  offer 
only  a  limited  range  of  display  material, 
but  have  a  good  bonus  scheme.  Yardley 
have  recently  run  a  number  of  special 
offers  such  as  free  samples  of  Cologne 
and  larger  containers  at  standard  prices. 
This  applies  particularly  in  their  range  of 
talcs  for  men. 

On  the  other  hand,  while  Shulton  does 
some  advertising  on  television,  the 
majority  of  their  budget  goes  into  point- 
of-sale  material,  money-off  promotions  and 
window  competitions  which  are  run  in 
conjunction  with  chemists. 

Seasonal  demand 

Although  sales  of  women's  talcs  reach 
peaks  pre-Christmas  and  during  a  hot 
summer,  there  are  some  indications  of  a 
general  levelling  off.  This,  however,  is  not 


so  true  of  men's  talcum  powders,  and 
Shulton  estimate  that  at  Christmas  60  per 
cent  of  all  men  in  the  UK  receive  a  gift 
of  talcum  powder. 

As  one  would  expect,  women  buy  most 
talcum  powder  —  whether  for  themselves 
or  for  their  menfolk.  Surveys  indicate  that 
the  25-34  age  group  are  the  largest  pur- 
chasers, followed  by  19-24,  16-18,  35-44 
and  45-54,  in  that  order.  But  because  of 
the  generally  high  uptake  the  difference 
in  these  age  sectors  is  minimal.  Only  the 
oldest  age  group  of  women  surveyed  (55- 
64)  shows  a  notable  drop. 

While  it  is  generally  thought  that 
women  in  London  and  the  South  East  buy 
talcs  more  frequently  than  in  other  areas, 
at  least  one  survey  places  the  women  of 
the  North  West  as  the  largest  buyers  and 
most  frequent  users,  closely  followed  by 
the  North  and  North  East  and  the  South 
West  and  Wales.  Then  follows  London 
and  the  South  East  and  there  is  a  con- 
siderable drop  to  the  Midlands  and  Scot- 
land which  both  peg  level. 

The  same  survey  shows  that  the  largest 
market  for  door-to-door  products  is  in 
the  Midlands  and  the  South  West  and 
Wales.  If  these  figures  are  accepted,  the 
Midlands  are  decidedly  less  attractive  than 
any  other  area  for  over-the-counter  sales. 

Undoubtedly  women  buy  talcs  as  part 
of  a  general  range  of  toiletries  and  for  a 
compatible  perfume  —  a  point  worth 
bearing  in  mind. 

As  one  might  expect,  the  largest  usage 
is  among  women  of  the  AB  class  with 
other  socio-economic  categories  following 
along  in  order,  although  even  in  the  DE 
group  about  64  per  cent  of  women  use 
talcum  regularly. 

Because  a  large  percentage  of  men's 
talcs  are  bought  by  women  —  and  some 
women  use  them  themselves  (Goya  be- 
lieve their  Cedar  Wood  is  used  in  this 
way)  it  is  difficult  to  get  precise  details 
of  the  users.  The  IPC  Marketing  Manual 
places  major  usage  by  men  in  the  ABC1 
groups,  with  the  main  volume  of  sales  to 
"younger  men." 

Shulton  agree  that  talcs  are  more  popu- 
lar with  the  under-thirties  but  believe 
that  the  majority  usage  in  the  ABC1 
groups  is  only  marginal. 

Increasing  sales 

No  manufacturers  have  any  very  dynamic 
suggestions  for  increasing  sales,  although 
several  thought  that  the  size  of  this  market 
and  the  extent  of  the  chemist's  share 
warranted  more  vigorous  promotion  by 
bigger  and  better  displays  —  but  this  is 
the  old.  old  story. 

One  problem  facing  the  retail  pharma- 
cist with  limited  space  and  capital  is  the 
diversity  of  perfumes  offered,  and  their 
compatibility  with  other  toiletries  in  a 
manufacturers'  range  is  worth  studying. 
Here  sensible  recommendations  can  often 
make  a  sale  "on  the  back"  of  other  com- 
modities. 

Impulse  buying  by  men  —  both  for 
themselves  or  as  gifts  is  common  and  here 
help  is  often  welcomed. 

While  offers  and  bonuses  are  not  very 
numerous  in  the  talcum  powder  field,  they 
are  usually  worth  having  and  should  be 
used  to  full  advantage. 
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ir>e  Chemical 


The  British  Dyewood  Company  Ltd 

Head  Off ice,19  St.  Vincent  Place,  Glasgow  C1. 
Tel:  CENtral  4425 

1 0  Victoria  Street,  Liverpool  2. 
Tel:  CENtral  5272 


The  Triangle  Trust 
helps  people  of  the 
Pharmaceutical  Industry 


The  Triangle  Trust  1949  Fund  is  an  indepen- 
dent charitable  trust  administered  by  a  Board 
of  Trustees.  Its  primary  aim  is  the  relief  of 
hardship  or  distress  in  the  case  of  people  and 
their  dependents  employed,  or  formerly  em- 
ployed in  the  pharmaceutical  industry  in  Great 
Britain  and  the  British  Commonwealth.  Such 
relief  may  include  assistance  with  the  educa- 
tional expenses  of  children. 

The  Trustees  are  also  prepared  to  consider 
applications  for  financial  assistance,  beyond 
the  scope  of  an  employer's  responsibilities, 
with  education  or  training  in  general  or  special 
subjects,  including  music  and  the  arts. 


For  additional  information,  or  to  apply  for 
assistance,  write  to: 

The  Secretary,  Dept  CD 
The  Triangle  Trust  1949  Fund 
Clarges  House,  6-12,  Clarges  Street 
London  W1Y  8DH 


FULLY-FASHIONED  BABY  PANTS 


Packed  in  eye-catching  cellophane-pack  or  colourful  display-box.  Elastic 
or  taped  legs.  White,  pink,  blue,  yellow.  Small,  medium,  large,  extra- 
large.  Sample-  snd  price-list.  QUANTITY  QUOTATIONS.  (Mfr'd.  by) 

A.  &  H.  HEYMAN  ■  horndale  avenue  Tel: 

AYCLIFFE  INDUSTRIAL  ESTATE,  Co.  DURHAM  3307' 


f     Ethyl  Alcohol  ] 


James  Burrough  Limited 

Fine  Alcohols  Division 

60  Montford  Place  London  SE11 


STABILISED  PURE  WHEAT  GERM 

The  Family  health-giving  food  in  POPULAR  DEMAND. 
I           Packed  in  3  sizes:  Well  advertised:  Your  customers  will 
i               ask  for  FROMENT  -  make  sure  of  your  stock  ! 

JrBOMENT 

SOLE  MANUFACTURERS' JOHN  H.HERON  LTD..HOOK  ROAD  MILLS,  GOOLE.  TEL  2153/4  ^^^^^■J 

JeleH . 
original  pill 
ape  now 


Welch's  original  pills  are  highly  recom- 
mended for  relief  of  anaemia,  nervousness, 
tiredness,  loss  of  vitality  and  skin  blemishes — 
all  the  well  known  signs  that  point  to 
tired  blood. 

This  product  is  now  available  from 
the  usual  wholesalers  or  direct  from  C.  &  G. 
Kearsley  in  large  and  small  packs.  Large 
size  now  14  to  the  dozen. 


For  further  information  contact: 

C.  &  G.  Kearsley  Limited,  71  Dartmouth  Road,  Forest  Hill, 
London  S.E.23.       Telephone:  01-699  6205. 
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Contractors  ask  for  a 
'review  body'  to  set 
remuneration 

First  steps  towards  getting  a  "review  body"  procedure  to  determine  chemists' 
remuneration,  have  been  taken  by  the  Central  NHS  (Chemist  Contractors)  Com- 
mittee. 


A  letter  has  been  sent  to  Sir  Phillip 
Rogers,  Second  Permanent  Under  Secre- 
tary of  State  at  the  Department  of  Health, 
inviting  him  to  meet  representatives  of 
the  Committee  to  discuss  the  possibility 
of  setting  up  a  review  body  similar  to  the 
one  planned  for  doctors'  and  dentists'  re- 
muneration. 

The  Committee  considered  that  would 
be  the  most  satisfactory  solution  to  the 
negotiating  problems  confronting  both 
sides  and  would  be  directly  relevant  to 
Sir  Keith  Joseph's  suggestion  about  out- 
side experts  giving  authoritative  assistance 
in  reviewing  chemists'  remuneration. 

Minister  told  of  "disappointment" 

It  was  reported  to  the  Contractors'  Com- 
mittee meeting  on  February  23  that  a 
letter  had  been  delivered  to  Sir  Keith 
Joseph  drawing  attention  to  the  disap- 
pointment and  concern  expressed  at  the 
conference  of  Pharmaceutical  Committee 
representatives  about  the  Department's  re- 
muneration offer.  The  letter  made  it  clear 
that  the  decision  to  accept  was  reached 
only  because  of  the  Minister's  assurance 
that  the  increase  in  the  notional  salary 
for  1971  would  be  regarded  as  an  interim 
increase,  and  on  the  understanding  that 
the  Department  and  the  Contractors'  Com- 
mittee would,  during  Che  next  few  months, 
with  the  help  of  any  outside  experts  or 
bodies  who  could  give  authoritative 
assistance,  embark  on  a  general  review  of 
all  the  factors  that  ought  to  be  taken  into 
account  in  assessing  the  level  of  profit. 

A  letter  had  also   been  sent  to  the 
Department  about  the  resolution  passed 
at  the  conference  on  the  discounting  of 
net  ingredient  costs.  The  letter  referred 
to  the  large  number  of  complaints  re- 
ceived   by    the    Committee    about  the 
mounts   being   deducted   from  pharma- 
cists' monthly  accounts.  The  Department 
had  been  reminded  that  the  discount  scale 
was  constructed  to  recover  a  fixed  amount 
based  upon  the  results  of  the  ingredient 
costs  enquiry  held  in  1963. 
It  was  also  pointed  out  that  the  evidence 
vailable  indicated  that,  because  of  the 
ncreased  prescription   numbers   and  the 
ncrease  in  net  ingredient  cost  since  the 
iiscount  scale  was  introduced,  the  amount 
Deing   deducted   was    in    excess    of  the 
imount  the  scale  intended  to  recover. 

A  further  factor  was  the  changes  that 
lad  taken  place  in  the  discounts  allowed 
y  manufacturers.  Manufacturers  had 
Mther  reduced  the  amount  of  discount  it 
vas  possible  to  receive,  or  had  consider- 
bly  increased  the  value  of  the  order 
equired  to  qualify  for  a  discount.  The 
etter  stressed  the  need  for  an  immediate 
nd  substantial  reduction  in  the  amount 
f  discount  being  deducted. 


Sir  Keith  Joseph  had  been  informed 
of  the  conference's  unanimous  resolution 
instructing  the  Central  Committee  to  in- 
form him  that  chemist  contractors  would 
have  no  part  in  the  collection  of  cost- 
related  prescription  charges. 

It  was  reported  that  discussions  and 


correspondence  with  the  Department  of 
Health  about  the  increase  in  the  container 
allowance  and  the  timing  of  the  1971 
container  inquiry  were  progressing  satis- 
factorily. 

After  a  lengthy  discussion  on  the  Phar- 
maceutical Committee  vote  on  name  label- 
ling of  dispensed  medicines,  it  was 
resolved  that  the  Council  of  the  Pharma- 
ceutical Society  be  informed  that  the 
Central  Committee  could  not  agree  to  the 
proposal  that  NHS  prescription  forms 
should  have  the  letters  "NP"  printed  on 
them.  However,  with  that  exception,  the 
committee  was  prepared  to  recommend 
that  contractors  should  adopt  the  pro- 
cedures proposed  in  the  Pharmaceutical 
Society's  document  on  the  subject  dated 
June  4,  1970. 


New  image  for  private  pharmacy 


No  one  outside  retail  pharmacy  will  solve 
our  problems  for  us,  Mr  J.  Wright,  NPU 
Group  director,  will  be  telling  South  Afri- 
can pharmacists  on  March  15. 

In  an  address  to  the  annual  conference 
of  the  South  African  Retail  Chemists'  and 
Druggists'  Association  in  Johannesburg,  he 
says  that  the  trend  of  Government  think- 
ing for  years  has  been  against  monopolies, 
restrictive  practices  and  "feather-bedding 
the  inefficient." 

Mr  Wright  sets  NPU  efforts  to  protect 
members  and  further  their  interests 
against  the  background  of  pharmaceutical 
practice  in  Britain,  involving  pharmacy 
closures,  commercial  competition,  move- 
ments of  doctors,  etc. 

The  NPU  Group  is,  he  says,  the  most 
comprehensive  organisation  of  its  kind  in 
the  world,  with  a  staff  of  220  in  20  de- 
partments. Since  its  foundation  in  1922, 
the  insurance  company  had  issued  nearly 
17,200  policies  to  about  7,400  members, 
and  its  premium  income  last  year  was 
over  £250,000.  The  Chemists'  Sickness  and 
Provident  Society  has  over  3.000  members 
and  assets  totalling  £1,140.000. 

The  information  department  deals  with 
about  650  queries  from  members  each 
week. 

Mr  Wright  draws  attention  to  the  in- 
troduction of  the  correspondence  course 
compiled  by  the  Pharmacy  Assistants' 
Training  Board — and  reports  that  the  first 
12  enrolments  have  been  made,  the  postal 
strike  having  held  up  further  progress. 

Turnover  in  business  aids  has  increased 
over  the  past  five  years  from  £3  a  day  to 
over  £300  a  day,  achieved  by  finding  out 
what  equipment  members  need — or  should 
be  provided  with — and  offering  it  in  the 
best  quality  at  the  best  prices  that  can  be 
negotiated.  Following  the  changeover  to 
metric  dispensing,  55,000  metric  weights 
and  13,000  conical  dispensing  measures 
were  supplied. 

Decimalisation  provided  another  oppor- 
tunity to  commission  new  equipment,  re- 
sulting in  the  supply  to  members  of  5.000 
training  kits,  7  million  new  price  tickets 
and  1,500  decimal  discount  calculators. 

In  addition,  cash  register  sales  are  close 
to  topping  the  £jm  mark,  with  adding 
machines  accounting  for  nearly  £100,000 
of  the  total. 


Mr  Wright  says  there  is  a  "hidden  bene- 
fit" to  members  from  these  sales,  because 
the  commission  received  has  had  the  effect 
of  enabling  the  NPU  subscription  to  be 
kept  low. 

Finally,  Mr  Wright's  paper  deals  with 
NPU  Marketing  Ltd — which  now  offers 
275  items  in  35  product  groups.  Through 
it,  the  Union  is  helping  members  to  abo- 
lish "the  image  that  retail  pharmacy  has 
of  being  a  source  of  dear,  or  dearer,  mer- 
chandise as  compared  with  the  multiples 
and  supermarkets. 

"In  its  place  must  be  created  a  cor- 
porate image  that  private  retail  pharmacy 
offers  value  for  money.  This  will  take 
time,  considerable  time  perhaps,  and 
effort,  on  the  part  of  headquarters  and 
members." 


Year  Book  of  Drug  Therapy  1970.  Edited 
by  Dale  G.  Friend.  Year  Book  Medical 
Publishers,  Inc.  In  Great  Britain  from 
J.  Wiley  and  Sons  Ltd,  Baffins  Lane, 
Chichester,  Sussex.  1\  x  5in.  Pp  611. 
122s  (£6-10). 

Containing  abstracts  taken  from  papers 
on  many  different  aspects  of  drug  therapy, 
this  edition  has  been  produced  by  a  new 
editor,  and  an  introduction  on  the  prin- 
ciples and  practices  of  good  drug  therapy 
has  been  added. 

Modern  Merchandising — principles  and 
practices.  Ralph  G.  Towsey.  Self  Service 
Times  and  Modern  Marketing,  110  Fleet 
Street,  London  EC  4.  8i  x  5i  in.  Pp  118. 
30s  (£1-50)  limp  binding;  42s  (£2-10) 
hard  case  binding. 

The  book  discusses  in  its  opening 
chapter  the  meaning  of  merchandising  and 
its  place  in  modern  distribution.  Chapters 
2  to  6  deal  with  the  selection  and  presenta- 
tion of  goods,  sales  promotion  and  pricing. 
Stock  control  and  merchandise  manage- 
ment are  discussed  in  the  last  two 
chapters.  The  book  contains  a  number  of 
illustrations  including  interior  views  of 
some  of  the  branches  of  Boots  Ltd  and 
of  a  London  Co-operative  Society 
pharmacy. 
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MARKET  NEWS 

Brazil  floods  hit 
menthol  prices 

London,  March  10:  The  severe  floods  in 
certain  areas  of  Brazil  have  seriously  dis- 
rupted communications.  One  effect  of  this 
has  been  a  sharp  rise  in  both  Brazilian 
menthol  and  peppermint  oil.  The  latter  is 
quoted  at  £221kg  spot  and  £2-20,  cif 
when  menthol  rose  to  £5'50kg  from  £25 
Buchu  leaves  on  the  spot  were  dearer; 
new-crop  offers  are  still  awaited  from 
origin.  Mombasa  chillies  on  the  spot  are 
quoted  at  £475  per  metric  ton;  at  the  end 
of  1970  business  was  being  done  in  them 
at  around  £260.  Cape  aloes,  Cochin  ginger, 
Costa  Rican  ipecacuanha  and  pepper  were 
easier  for  shipment.  Dearer  were  valerian 
and  lobelia,  having  been  depleted. 

Chinese  citronella  oil  is  valued  at 
£  1 "  1 6kg  on  the  spot  and  lemongrass  at 
£2T0.  Like  Brazilian  pepermint  both  were 
dearer. 


Pharmaceutical  chemicals 

Adrenaline:  (Per  g).  Synthetic  1  -kg  lots,  £0  059, 
500  g  ( £0  •  067) ;  acid  tartrate,  1  kg  ( £0  •  044) ;  500  g 
(£0  05). 

Atropine:  (500-kg  lots  per  kg)  alkaloid  and  metho- 
nitrate  £65-20;  methylbromide  £64-20;  sulphate 
£52-90. 

Barbitone:  50-kg  lots  £2-60  kg;  sodium  £2-60. 

Bemegride:  BPC  £16  kg. 

Benzocaine:  50-kg  lots  £1  -48  kg. 

Brucine:  ( 1  -kg  lots)  alkaloid  £21-75;  sulphate 

£17-50. 

Butabarbital :  5-kg  £5-63  kg;  sodium  £6  25. 
Butobarbitone :  £4-68  kg  for  5-kg  lots. 
Cantharidin:  £75  per  100  g. 
Cinchocaine  hydrochloride:  £42-50  kg. 
Cocaine:  Alkaloid  £222  kg;  hydrochloride  £202-75. 
Subject  to  DDA  Regulations. 
Cyclobarbitone :  5-kg  lots  £4  kg  ;  calcium  £4. 
Ergometrine  maleate:  (Perg)  5g  £9-41;  £9  06. 
Homatropine:     (500-g)    Alkaloid     £59-10  kg, 
hydrobromide     £46-75;     hydrochloride  £55-30; 
methylbromide  £48-65;  sulphate  £57  -25. 
Hyoscine  hydrobromide:  £314-25  kg. 
Isoprenaline  sulphate  :  5-kg  £16-  50  kg. 
Opiates:  (per  kg)  subject  to  D.D.A.  Regulations. 

Under 
1  kg 


Codeine 

alkaloid   

hydrochloride  

phosphate   

sulphate   

Diamorphine 

alkaloid   

hydrochloride  

Ethylmorphine : 

alkaloid   

hydrochloride  

Morphine 

acetate   

alkaloid   

hydrochloride  '  141 

sulphate    141 

tartrate  I    1  68 


£ 

161-50 
1 40 • 00 
123-10 
140  00 

185-05 
169-05 

185-35 
159-90 

147-  20 
181-10 

148-  65 
148-65 
176-75 


Paracetamol:  1,000-kg  lots  £1  -1U  kg;  10,000  kg 
£1  -064  kg. 

Paraffins:  (In  6-drum  lots  per  long  ton)  Liquid  BP 
£1 27  25  ;  light  £1  09  ■  1  5.  Technical  white  oils ;  £93  65 
to  £1 13  - 15.  Soft;  white  BP  £99-25  and  yellow  £75. 
All  in  non-returnable  barrels. 

Pentobarbitone:  5-kg  lots  £4-76  kg  for  acid  and 
£5  •  05  for  sodium. 

Pethidine    hydrochloride:    Subject    to  D.D.A. 
regulations  1  00-g  lots  are  £29  75  kg. 
Phemitone:  25-kg  lots  £3  -93. 
Phenobarbitone :  50-kg  lots  £3  ■  60  per  kg  ;  sodium 
£4-10. 

Pholcodine:  1-kg  £165-30;  7-kg  £156  kg;  60-kg 
£150. 

Phthalylsulphathiazole:  50-kg  lots  £1  90. 
Physostigmine :   (100-kg   lots  per  kg);  salicylate 
£686-70;  Sulphate  £878-70 

Pilocarpine:  1-kg  lots  hydrochloride  £87-50; 
nitrate  £86-25. 

Quinalbarbitone :  Sodium  and  acid  £5-15  per  kg 
for  25-kg  lots. 

Quinidine:  Alkaloid  (5-kg  lots)  £42  kg;  sulphate 
(50-kg)  £35  kg. 

Quinine:  (per  kg  for  85-kg  lots)  alkaloid  £24-40; 
bisulphate  £19-25;  dihydrochlonde  £23-75;  hydro- 
chloride £23-50;  sulphate  £19-40;  hydrobromide 
(15-kg)  £25-70. 

Salicylic  acid;  Per  metric  ton  5-ton  lots  £405; 
1-ton  £425;  250-kg  £470. 
Sorbitol:  Powder  £335  metric  ton. 
Sulphacetamide :  Sodium  BP  £2 ■  98  kg. 
Sulphadiazine:   (per  kg),  25-kg   £3-78;  50-kg 
£3-65. 

Sulphadimidine :  250-kg  lots  3-34  kg;  sodium 
£3-44. 

Sulphaguanidine:  BPC  in  250-kg  lots  £2-13  kg. 
Sulphamerazine :  in  50-kg  lots  £3  ■  1 2J  per  kg. 
Sulphamethizole :  BP  50-kg  £4.  per  kg. 
Sulphanilamide:  50-kg  lots  £1  03  kg. 
Sulphaquinoxaline :  B  Vet  C  in  50-kg  lots,  acid 
4  07i  kg;  sodium  £4-50. 

Sulphathiazole:  100-kg  £2-025  per  kg;  50-kg 
£2- 074. 

Theobromine:  Alkaloid  £13-50  kg  delivered. 
Theophylline:  (50-kg)  BP  anhydrous,  hydrate  and 
ethylenediamine  (aminophylline)  £2-13  kg. 
Zinc  carbonate:  BPC  25-kg  sacks  £0  ■  26  kg. 
Zinc  chloride:  granular  96-98%  £125  metric  ton. 
Zinc  sulphate:  monohydrate  £62  per  1,000  kg; 
heptahydrate  £37. 

Crude  Drugs 

Aloes:  (metric  ton)  Cape  primes  £260;  £245,  cif. 
Curacao  spot,  £780;  £750,  cif. 
Buchu  :  rounds  £1  ■  62J  lb  spot;  shipment  nominal. 
Cardamoms:  Alleppy  greens  No.  1,  £1-10  lb,  cif. 
Chillies:  Mombasa  spot  £475  long  ton;  Zanzibar 
£350,  cif. 

Cinnamon:  Seychelles  bark  £250  long  ton  spot; 
£21 0,  cif.  Ceylon  quills  four  O's  £890  long  ton. 
Ginger  :  (long  ton)  Cochin  £341 ,  cif.  Jamaican  No.  3 
£900,  cif.  Nigerian  peeled  £350  spot;  £290,  cif; 
split  £190;  £180,  cif. 

Ipecacuanha:  Matto  Grosso  £3-40  lb  spot,  £3-30. 
cif.  Costa  Rican,  spot  £3  -  35 ;  £3  ■  20,  cif. 
Lobelia:  (lb)  Dutch,  nominal.  American  £0-45,  cif. 
Menthol:  (kg)  Chinese  spot  £6-89;  shipment 
£6  -83,  cif.  Brazilian  spot  £5-50;  £5-40,  cif. 
Pepper:  (long  ton)  Sarawak  white  £435  spot; 
£410,  cif:  black  £420;  £390,  cif. 
Seeds:  (long  ton)  Anise:  China  star  £165,  cif. 
Spanish  green  £247-50  spot.  Caraway:  £280,  cif. 
Celery:  Indian  £380  spot;  £300,  cif.  Coriander: 
Rumanian  split  £72-50  metric  ton,  cif;  Moroccan 
£81-50  long  ton,  £82,  cif.  Cumin:  Syrian  £265 
spot;  £280,  cif.  Dill:  £132-50,  cif.  Fennel: 
Chinese  for  shipment  £105,  cif.  (metric  ton).  Fenu- 
greek: Moroccan  £57-50,  cif.  Mustard:  £3-£6 
spot  as  to  quality. 

Senega:   Canadian   spot   £1-55  lb;   £1-50,  cif. 
Japanese  £1  -65  kg,  spot  and  cif. 
Senna:  (lb)  Tinnevelly  No.  3  faq  leaves  £0-08; 
Valerian:  (metric  ton)  Continental  £270;  £260,  cif. 
Indian  £220  spot;  £210,  cif. 


COMING  EVENTS 


Monday  March  15 
Harrow     Branch,     Pharmaceutical  Society, 

Clinical  Lecture  Theatre,  Northwich  Park 
Hospital,  at  8  pm.  Mr  K.  A.  Lees  (a  mem- 
ber of  the  Society's  Council)  on  "Formulation 
and  therapeutic  response." 
Plymouth  Branch,  Pharmaceutical  Society, 
Board  Room,  Greenbank  Hospital,  Plymouth, 
at  8  pm.  Mr  M.  G.  Leakey  (chief  pharmacist. 
Torbay  Hospital)  on  "Hospital  pharmacy  and 
some  of  its  problems." 
Tuesday  March  16 
Ayrshire  Branch,  Pharmaceutical  Society, 
Savoy  Park  hotel,  Ayr,  at  7.45  pm.  Reception 
and  dinner. 

Durham     County     Branch,  Pharmaceutical 

Society,  Three  Tuns  hotel,  Durham,  at  8  pm. 
Speaker:  Mr  W.  A.  Beanland  (a  member  of 
Council). 

Isle  of  Thanet  Branch,  Pharmaceutical  Society, 

Endcliffe  hotel,  Cliftonville,  at  7.45  pm.  Annual 
meeting,  followed  by  Det  Sergt  Darnell  (East 
Kent  Drug  Squad)  on  "Drug  addiction." 
Leicester  and  Leicestershire  Branch,  Pharma- 
ceutical Society,  Postgraduate  Medical 
Centre,  Leicester,  at  8  pm.  Mr  J.  Ferguson  on 
"Pharmacy  within  the  NHS." 
South-east  Metropolitan  and  West  Kent 
Branches,  Pharmaceutical  Society,  Medical 
Centre,  Lewisham  High  Street,  London 
SE13,  at  8  pm.  Professor  E.  F.  Scowen 
(Committee  on  Safety  of  Drugs)  on  "The 
Medicines  Commission." 

Sunderland    Branch,   Pharmaceutical  Society, 

Rosedene  hotel,  Sunderland,  at  7.30  pm. 
Dinner  and  address  by  Mr  Frank  Atkinson, 
(director,  North  of  England  Open  Air 
Museum). 

Wednesday  March  17 

Bristol  Branch,  Pharmaceutical  Society,  Dyr- 
ham  Lodge,  Clifton  Park,  Bristol,  at  7.45  pm. 
Mr  H.  Steinman  (treasurer  of  the  Society)  on 
"The  finances  of  the  Society." 
Colchester    Branch,    Pharmaceutical  Society, 
Red    Lion    hotel,    Colchester,    at   7.30  pm. 
Annual  dinner  and  dance. 
Glasgow  and  West  of  Scotland  and  Lanark- 
shire    Branches,     Pharmaceutical  Society, 
Nurses'  Recreation  Hall,  Strathclyde  Hospital,! 
Motherwell,  at  8  pm.  Speaker:  Mr  W.  M.j; 
Darling  (president  of  the  Society). 
Hounslow,    Wembley    and    West  Middlesex!) 
Branches,    Pharmaceutical    Society,  Osterleyi] 
motel,  Osterley,  at  7.30  pm.  Tripartite  dinner- i 
and  dance. 

Thursday  March  18 

West  Metropolitan  Branch,  Pharmaceutical 
Society,  Kensington  Palace  hotel,  London  W  8, 
at  7  pm.  Dinner  and  dance. 

Advance  Information 

Society  of  Cosmetic  Chemists  and  Pharmaceu- 
tical Society  of  Great  Britain,  Imperial  Col-I 
lege,  London  SW7,  September  29-30. 
Symposium  on  "Microbial  control  in  pharma- 
ceutical and  cosmetic  preparations."  Details 
from  Pharmaceutical  Society  of  Great  Britain, 
17  Bloomsbury  Square,  London  WC1A  2NN. 


lalas  Laboratories  Limited 


s»3 :  SS I 


Thorp  Arch  Trading  Estate, 
Boston  Spa,  Yorks. 
Tel:  Boston  Spa  2695 


Offer  modern  manufacturing  and  laboratory  control 
facilities  for  contract  work. 

Wholesalers  supplied  at  competitive  prices: 

SYRUP  B  P.    CODEINE  LINCTUS  B.P.C.  PHOLCODINE 

LINCTUS  B.P.C.    PHOLCODINE  LINCTUS  STRONG  B.P.C. 
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nspnu  ipponmnns 


IRON  ORE  MINING  COMPANY  IN  LIBERIA 
WEST  AFRICA 

REQUIRES  A  MALE 

Analytical  Chemist 

at  least  24  years  old  with  minimum  qualifications, 
of  O.N.C.  and  three  years'  laboratory  experience. 


Salary  offered  is  United  States  Dollars  550  per 
month  less  United  States  Dollars  100  per  month 
for  board  and  lodging  while  on  single  status. 

Free  family  housing  available  for  married  man  after 
initial  period  on  single  status. 

Three  months'  home  paid  leave  on  completion  of 
two-year  contract  renewable  by  mutual  agreement. 
Free  medical  facilities,  low  income  tax. 

Please  reply  with  full  personal  details  including 
education  qualifications  and  career  to  date  to 

BOX  NO.  1731 


BARNET     GENERAL  HOSPITAL, 

Wellhouse  Lane,  Barnet,  Herts. 
Pharmacy  Technician  I  required  for 
modern  Group  Pharmacy.  Whitley 
Council  Salary.  Apply  to  Group 
Pharmacist. 


SITUATIONS  VACANT 

PHARMACIST  MANAGER.  Near 
Walton  on  Thames.  Required  for 
busy  privately  owned  dispensing 
business.  Retail  experience  essen- 
tial. Keenness  and  effort  will  be  well 
rewarded  minimum  bookwork,  no 
rotas.  Salary  £2,500  plus  generous 
commission.  Box  No.  1730. 

DISPENSER  REQUIRED  by  three 
Doctors.  New  purpose  built  surgery 
with  large  dispensary  designed  by 
dispenser.  Two  receptionists. 
Please  contact  Doctors  Mills,  Tip- 
lady,  James,  Ramsbury,  Nr. 
Marlborough,  Wilts. 


AGENTS 


WANTED 


WE  WILL  PURCHASE  for  cash  a 
complete  stock  of  a  redundant  line, 
including  finished  or  partly  finished 
goods  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our 
representative  will  call  anywhere. 
Write  or  telephone  Lawrence 
Edwards  &  Co.,  Ltd.,  6/7  Welling- 
ton Close,  Ledbury  Road,  London, 
W  11.  Tel.  Park  3137-8.       C  140 


AGENTS 

Commission  men  with  good 
connections  with  chemists 
and  stores  required  for  the 
following  areas: 

North  London 
Herts 
Beds 
Bucks 
Essex  and 
East  Anglia. 


Apply  in  writing 
other  agencies. 


stating 


M.  &  R.  Norton  Ltd., 
155/7  Merton  Road, 
London,  S.W.18. 


SOUTH  WEST  WALES  HOSPITAL  MANAGEMENT 
COMMITTEE 

WEST  WALES  GENERAL  HOSPITAL 
GLANGWILI,  CARMARTHEN 

CHIEF  PHARMACIST  II 

for  this  modern  recently  completed  District  General  Hospital 
of  494  beds. 

The  successful  applicant  will  have  special  responsibility 
for  some  of  the  smaller  hospitals  within  the  Group. 
Salary  Scale:  £1,646  to  £2,084  per  annum. 
Whitley  Council  Conditions  of  Service. 
Application  forms  obtainable  from  the  Hospital  Secretary. 


CONNAUGHT  HOSPITAL, 
ORFORD  ROAD, 
LONDON  E17  9LW 

Pharmacy 
Technician 

(Apothecary  Hall  Certifi- 
cate or  equivalent)  or 
Student  Technician  re- 
quired. 

Whitley  Council  Conditions. 
Post  vacant  immediately. 
Apply  to  Hospital  Secretary 
(Tel.:  01-520  2233). 


ST.  WILLIS  HOSPITAL, 
NEWPORT,  MONMOUTHSHIRE. 
(324  beds) 
Pharmacist 

required  at  this  general  hos- 
pital. Salary  £1 ,325-£1 .665  p. a. 
will  participate  in  Ward  Phar- 
macy Scheme.  Good  experience. 
Assistance  provided  in  finding 
accommodation  in  the  locality. 
Apply  quoting  2  referees  to 
Group  Secretary,  64  Cardiff 
Road,  Newport. 


TRADEMARKS 


REGISTERED    TRADE    MARK  for 

sale.  'TOPAX'  all  goods  in  Class  3. 
Renewable    1979.    Box  1732. 


HAMMERSMITH  HOSPITAL  AND  THE  ROYAL 
POSTGRADUATE  MEDICAL  SCHOOL 

Du  Cane  Road,  London,  W.12. 

PHARMACIST 

required  at  above  large,  general  postgraduate  teaching 
hospital  (Category  V). 

Post  offers  excellent  experience  in  all  spheres 
hospital  pharmacy;  very  wide  range  specialist  and 
other  work  undertaken.  Department  (including  Quality 
Control  Laboratory)  actively  concerned  in  research 
work  of  the  hospital,  Medical  School  and  Institutes. 
Friendly  atmosphere;  pleasant  working  conditions. 

Accommodation  may  be  available  for  single  person 
(female). 

Salary  scale  £1 ,325-£1 ,665  according  to  experience, 
plus  Higher  Qualification  allowance  (where  applicable) 
£25,  and  London  Weighting  £90. 

Telephone  Chief  Pharmacist  (743  2030,  ext.  37). 


Our  address  for  Box  No.  replies  is 
Bouverie  House,  1 54  Fleet  Street,  London,  EC4A  2DL 


Tel:  01-353  3212 
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MANUFACTURING  FACILITIES 

Exporters  of 
cosmetics 
to  Italy 


Why  suffer  the  present  15%  disadvantage  of  I.G.E.  tax  imposed 
on  import  since  August  last,  as  well  as  on  each  subsequent 
transaction? 

Recover  your  trade  position  by  local  manufacture. 

A  first  class  manufacturing  and  packing  service  is  offered  by 
internationally  known  Italian  cosmetic  manufacturer. 

EXPERIENCED  TOP  CHEMISTS 
LATEST  MACHINERY 
NEW  FACTORY  —  just  built  to  give  greater  capacity 
QUALITY  CONTROL  —  unequalled 
DELIVERIES  —  rapid  and  exact 

Packing  your  bulk  in  your  packaging  components,  or  full  manu- 
facture, or  whatever  co-operation  desired.  Complete  confidence 
assured. 

For  information  and  negotiations  in  U.K.  in  English,  write  in  the 
first  instance  to  the  Managing  Director,  Box  No.  1733. 


MISCELLANEOUS  SHOPHTTINGS 


FOR  SALE 


DISPENSING  AIDS 

TABLET  COUNTERS.  TRIANGULAR,  STAINLESS  STEEL 


Type  'A'              Two  walls                6"  side 

  60p. 

8"  side 

  75P. 

I0"side 

  90p. 

or  £2- 10  per  set 

Type  'B'               Three  walls              6"  side 

  70p. 

8"  side 

  85p. 

10"  side 

  £100 

CAPSULE  COUNTERS.  STAINLESS  STEEL 

Rapid  and  accurate  counting  in  multiples  of  ten. 

}  5"x3±" 

  85p. 

7i"x3±" 

  £110 

or  £1-80  per  set. 
BOTTLE  LABEL  STRIPPER 

White  enamelled  steel   platform    10"  X  6".    Supports   bottle  and  catches 
stripped  labels  in  tray.  Complete  with  plastic  handled  cutter  and  five  heavy 
duty  blades.  £2  00.  Spare  cutter  20p.  Spare  blades  5  for  I5p. 
LABEL  MOISTENER 

Fitted  with  pure  bristle  brush  for  perfect  all  over  moistening  of  labels  up  to 
6"  wide  at  one  flick  with  no  unstuck  corners.  Will  give  a  lifetime's  use  .  .  . 
£3-80. 

All  prices  include  postage  and  packing. 

CRIPPS  &  BROWN  LTD. 
64  KIGHEIELD  LANE,  BIRMINGHAM  32 


BARGAIN  SALE 

CAPSULES  —  Empty,  2  piece 

Two-piece  gelatin  capsules,  USA  origin,  to  be  sold  at 
very  reduced  prices.  Total  15  million  capsules,  17 
colour  combinations,  sizes  zero,  1  and  2.  These  were 
bought  for  sales  project  which  wasn't  realised.  Will 
sell  at  16  per  cent  of  current  capsule  prices.  No  small 
buyer,  must  buy  lot  quantities. 

Write  to  CONMED,  Athlone,  Ireland, 
or  call  Athlone  2606 


OAKES  &  CO. 

DENTYRBLEACH  —  the  Perfect 
Denture  Cleanser,  15p  (3s)  per 
bottle.  Inc.  Tax.  Order  now  from 
your  wholesaler. 


Oakes 


Sole  manufacturers: 
&    Co    Ltd,  Hutton, 
Tel:  01-398  4650 


Essex. 


BERG  MOTION  SHOWCASES 

create  a  refined  merchandising  per- 
suasion that  —  SELLS.  Plus  pilfer- 
age protection.  Terms:  cash,  lease 
or  h.p.  Send  for  a  brochure  to: 
Samuel  M.  Steel, 
2,  Laurel  Grove,  Galashiels, 
Selkirkshire. 

Phone:  0896-3360 


ONE/TWO  DAY  REFITS 

No  trade  loss  arrangements. 
Competitive  prices.  Free  plan- 
ning.   Cash.    Rental.  Credit. 

S.  Greville-Clark,  Kytes  House, 
Watford,  WD2  6NT. 
Tel.:  Garston  72723 


SHOPFITTINGS  —  Manufacturers 
of  chemists  fittings  offer  Special 
Terms  to  chemists  opening  or  re- 
fitting in  Nov.,  Dec,  and  Jan., 
willing  to  act  as  show  installations 
for  new  range  of  display  shelving, 
showcases,  counters  and  check- 
out units.  Usual  H.P.  facilities. 
Limited  amount  of  three  year 
rental  available.  Rocano  Ltd.,  St. 
Paul  Street,  Bristol  2.  Tel.:  Bristol 
40328. 


Classified  Advertisement  Rates 


Display:  £4  per  s.c.i.  min.  1"  s.c.  (1"  x  1f");  i  page  (4f"  x 
3i")  £36;  i  page  (4£"  x  7")  or  (9"  x  3i")  £58;  1  page 
(91"  x  7")  £98. 

Screen:  100 

Semi-Display:  £3  per  s.c.i.  min.  1"  s.c. 
Linage:  30p  per  line,  min.  5  lines  @  £1.50 
Box  Numbers:  1  5p  extra 

Series  Discounts:  5%  discount  on  3  insertions  and  over; 
15%  discount  on  13  insertions  and  over 


Headings: 

ings 


All  advertisements  appear  under  appropriate  head- 


Copy  Date:  4  pm  Tuesday  prior  to  publication  date;  Advertise- 
ments should  be  prepaid 

Publication  Date:  Every  Saturday 

Post  to:  Classified  Advertisement  Manager,  Chemist  &  Druggist, 
Bouverie  House,  154  Fleet  St.,  London,  EC4A  2DL 

Telephone:  01-353  3212 

y©^|jiQn:  A. B.C.  total  average  sale  Jan. /June  1970,  15,158 


Printed  by  EDEN  FISHER   (SOUTHEND)  LTD.,  Sutton  Road,  Southend 
154  Fleet  Street,  London,  EC4A  2DL.  Registered  at  the  GPO  as  a  ne 
stored  in  a  retrieval  system,  or  transmitted,  in  any  form  or  by  any  m 
prior  permission  of  Benn  Brothers  Ltd. 


,  published  by  BENN  BROTHERS  LTD.,  at  Bouverie  House, 
rts  reserved.  No  part  of  this  publication  may  be  reproduced, 
mechanical,  photocopying,  recording  or  otherwise  without  the 
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Let  the 
Green 
Van 
carry 
the  can*. 


...  or  any  other  packages 
large,  small,  long,  short, 
simple  shaped  or  complicated 
Our  Green  Vans  collect 
and  deliver  many  millions  of 
such  parcels  throughout  the 
country  each  year  — 
RELIABLY,  SAFELY, 
SPEEDILY. 


A  National 
Parcels  Service. 

Parcels  collection 
and  delivery  — 
warehousing 
and  redistribution. 

You  can  rely  on 


M  n  art** 


mm 


5,000,000  women  will  see 
the  fabulous  30-second 
T.V.    commercial  ! 
5,500,000  women  will 
see  the  Woman's  Own 
campaign  I  3,250,000  fashion  con- 
scious women  will  see  advertisements  in 
Fabulous,  Hers,  Honey,  Mirabelle,  19,  Petticoat, 
Rave  and  Valentine!  And  some  1,850,000  women  will 
see  the  big-space  advertising  in  Annabel,  Flair,  19,  Nova,  She, 
Vanity  Fair  and  Woman's  Journal  ! 

Which  all  adds  up  to  some  15,500,000  women  with  34,500,000  oppor- 
tunities to  see  this -the  most  fantastic  Aronde  campaign  ever  I  And  that 
adds  up  to  bigger  and  better  sales  than  ever  !  So  make  sure  you  stock  up 
now  and  have  the  stocks  to  meet  the  demand  ! 


Only  ten 

newpence 

makes 

beauty 

sense 


iou  can  rely  on  ^J^r  | 

BBS  parcels  ltd  aronde 


We're  as  near  as  your  telephone  directory. 
Ring  your  local  branch.  We'll  deliver  the  goods. 


Columbia  Products  Ltd.,  Sherbourne  Avenue, 
Binstead,  Ryde,  Isle  of  Wight.  Tel:  Ryde  3761 . 
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Flattery  gets  Lastolita  everywhere 


In  Woman.  Woman's  Own,  Woman's  Weekly  —  you'll  find 
the  new  national  advertising  campaign  for  Lastolita 
foundation  stockings  really  getting  home  to  your  customers. 
The  theme  of  this  year's  advertising  is  the  wonderful  way 
Lastolita  flatters  legs  . .  .  yet  at  the  same  time  gives  just  the 
right  amount  of  vital  support  your  customers  need. 

It's  flattery  like  this  that's  going  to  create  a  bigger-than-eVer 
market  for  Lastolita  lightweight  elastic  yarn  stockings 
(conforming  to  N.H.S.  specification).  And  we're  all  set  to 
meet  big  extra  demands  — with  eye-catching  sales  aids  and  a 
really  reliable  by-return  delivery  service  for  all  orders. 

Get  details  of  the  exceptionally  generous  Lastolita  trade 
terms  for  quantities  of  six  or  more  pairs  and  the  no-quibble 


guarantee,  from  your  Lastonet  representative.  And  remember, 
he  calls  exclusively  on  retail  chemists  — so  you're  sure  of 
REALLY  PERSONAL  attention ! 

Or  write  to  the  address  below. 


We  are  participating  in  the 
EXPECTANT  MOTHER 
INFORMATION  SERVICE  - 
250,000  potential  customers  for 
Lastolita  stockists. 


She^w^nngabeigfeiersey 

amok}  anyone  notice  the 
wstolita  foundation  stockings? 

RIGHT  no  matU?  how  miecnri'°r"i  *?  "J-taU 

h£?.e,w  71  '"hioff.- 
YOUXL  FEEL  GREAT,  TOO- 
From  all  chemists 
including  branches 
of  Boot*. 


SheswearingaLotus  flowering 
cream  and  gold  brocade  dress 
and  did  anyone  notice  the 
Lastolita  foundation  stockings? 

™  iSpport  all  through  the  longest day.  Bu.y 
"™  .,  mother.-on-the-go,  career  girl. ... 
they  all  wear  Lastolita. 

Buy  Lastolita  stockings  yourself.  You'll  not  only 

look  great  In  the  new  '71  fashions- 

YOU'LL  FEEL  GREAT,  TOO! 

From  all  chemist,  including  branche.  of  Boot. 


(osteite 

you  never  can  tell 

LIGHTWEIGHT 
FOUNDATION 
STOCKINGS  BY 
.ASTONET. 


Dress  by  Bob  Schultz 


-you  never  can  tell  •Lightweight  foundation  stockings  •  Lastonet  Products  Ltd.,  Redruth,  Cornwall. 
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FALLOWFIELDS 

TERMS  OF  BUSINESS 


Additional  to  normal  trade  discounts  on  all  Kodak  goods 
and  most  other  lines  including  Agfa,  Ilford,  Perutz  and 
Fuji  film  .  .  .  and  because  purchase  tax  is  calculated  on 
our  nett  prices  this  means  you  get  a  discount  of 


off  the  normal  purchase  tax 

(INCIDENTALLY  ON  FLASH  BULBS  AND  PROJECTOR  LAMPS  THE 

ADDITIONAL  DISCOUNT  IS  izfiQ 

You're  bound  to  benefit  by  buying  from 


HEAD  OFFICE:     60  St  John  Street, 
London,  E.C.I. 


01-253  7591 


BRIGHTON:  The  Street,  Poynings, 

Sussex.  Poynings  273 

BRISTOL:  Novers  Hill  Trading  Est.,  Bristol 

Bedminster,  Bristol  3.  668086 

LEEDS:  St.  Bernard  Mills, 

Gelderd  Road,  Morlcy 

Gildersome,  Nr.  Leeds  09736 
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A  SELLING  FORMULA 

Ignore  technicalities:  Stick  to  basic  facts  says  Stanley  Bowler  FRPS 


Correct  exposure  is  one  of  the  special 
problems  of  photography  —  it  has  be- 
devilled almost  all  photographers  since  the 
process  was  invented.  The  exposure  bug 
bites  most  deeply  into  the  soul  of  the 
"expert  photographer"  so  that  he  becomes 
insensitive  to  any  of  the  other  aspects  of 
photography,    let    alone  picture-making. 

This  man  is  a  menace,  he  can  infect 
your  potential  customers  with  his  own 
special  "disease"  so  severely  that  they  will 
be  terrified  of  the  very  idea  of  owning  a 
camera  themselves.  If  you  dare  to  suggest 
that  they  might  think  about  taking  pic- 
tures, they  will  retort  with  comments  about 
how  difficult  photography  must  be,  so 
thoroughly  stupefied  with  its  mystique 
have  they  become — even  before  they  have 
tried  it  themselves. 

In  order  to  remedy  this  attitude  start 
from  the  beginning  with  a  simple 
camera  and  show  just  how  easy  it  is  to 
drop  a  cartridge  in  —  run  the  film  on  to 
the  first  frame,  and  you're  almost  ready 
to  make  a  sale. 

DON'T  explain  anything  about  the 
works.  Just  get  the  loaded  camera  into 
the  customer's  hands,  show  him  how  to 
aim  it  at  the  person  or  scene  he  wants  to 
record  and  take  it  from  there. 

The  expert  (who  gives  the  impression  of 
knowing  more  about  photography  than 
the  makers  of  apparatus  and  materials) 
often  berates  the  manufacturers  because 
of  the  fallibility  of  their  products.  But 
what  manufacturer  would  deliberately 
make  an  unreliable  product?  He  wants  the 
customer  to  get  good  results  from  the 
word  'Go'  because  he  wants  to  encourage 
the  customer  to  buy  some  more  —  and 
then  to  carry  on  buying. 

The  most  elementary  "exposure  meter" 
in  the  world  is  the  little  piece  of  printed 
matter  in  the  film  carton — so  often 
treated  as  a  bit  of  the  packing  and  thrown 
away.  Let's  look  at  the  one  included  with 
Ilford's  FP4  roll  and  35  mm  films:  the 
Exposure  Guide  panel  reads  like  this: 

EXPOSUREGUIDE  (shutter speed  1  /1 00-1  /1 25 sec) 
sunshine,  blue  sky      f/16         dull  f/8 
overcast  sky  f/11         very  dull  f/5.6 


and  that's  that.  But  perhaps  not  quite  all, 
for  the  figures  given  conceal  a  certain 
amount  of  latitude,  which  simply  means 
that  if  the  exposure  is  not  absolutely  right 
there  is  a  built-in  safety  factor  that  will 
still  allow  reasonably  acceptable  pictures 
to  be  obtained. 

But  the  foregoing  implies  that  the  custo- 
mer will  actually  read  the  information 
which  is  provided  to  help  him  obtain  good 
results  from  his  chosen  film,  in  the  same 
way  that  the  camera  maker  hopes  that  his 
leaflet  will  be  read — at  least  once. 

However,  many  camera  manufacturers 
have  cunningly  tackled  the  problem  by  in- 
corporating in  the  camera  mechanism  a 
simple  device  that  measures  the  light  re- 
flected from  the  whole  of  the  subject  and 
if  sufficient  is  present  allows  the  amount 
necessary  to  produce  an  acceptable  picture 
to  pass  through  the  lens. 

There  is  no  need  to  get  any  more  com- 
plicated than  that  about  the  matter.  All 
the  difficult  work  has  been  done  by  the 
scientists  and  technicians,  the  designers 
and  the  engineers  to  reduce  the  end  pro- 
cess to  its  simplest  terms. 

However,  you  may  be  questioned  about 
the  controls  which  affect  the  amount  of 
light  reaching  the  film  —  get  down  to  basic 
facts  and  don't  gloss  over  the  matter, 
otherwise  the  potential  customer  may  be 
suspicious  about  your  knowledge.  Explain 
that  there  are  two  controls,  one  being  the 
size  of  the  hole  in  the  lens  and  the  other 
the  time  during  which  light  is  allowed  to 
pass  through  that  hole.  Say  that  both  are 
controlled  by  rings  or  dials  around  or  near 
the  lens  and  that  the  recommended  settings 
are  given  in  the  instruction  leaflet(s). 

Over  a  number  of  years  I  have  dis- 
suaded more  people  from  buying  exposure- 
meters  than  I  care  to  remember  .  .  .  my 
advice  has  been  to  spend  the  same  amount 
of  money  on  film  and  to  learn  by  experi- 
ence. An  exposure-meter  is  a  necessity  to 
a  man  who  is  faced  with  difficult  assign- 
ments, especially  in  colour  where  contrast 
and  so  on  must  be  carefully  assessed. 

However  we  are  not  considering  such 
esoteric  technicalities  —  we  should  be  con- 
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cerned  with  simple  picture  taking,  with 
ensuring  that  the  customer  who  wants  to 
capture  family  scenes  in  the  garden  or  on 
the  beach  is  as  satisfied  as  he  can  be  in 
this  very  imperfect  world.  This  is  why  the 
colour  processing  laboratories  concentrate 
primarily  on  flesh  tones  —  or,  if  you  want 
it  again  in  the  simplest  terms,  to  ensure 
that  most  faces  are  pinkish  and  not  a 
ghostly  blue  or  a  diseased  green.  If  little 
Audrey's  dress  is  not  exactly  the  right  tint 
no  one  will  really  worry. 

The  simplest  cameras  of  all  are  those 
that  rely  on  a  fixed  shutter  speed  (there 
may  actually  be  two,  the  second  one  com- 
ing into  operation  when  a  flash-cube  is 
put  on  to  the  camera  but  no  one  need  be 
told  about  that  as  it  takes  place  automatic- 
ally), or  on  an  electric-eye  mechanism 
that  takes  over  the  iris — in  some  instances 
giving  a  visible  warning  in  the  viewfinder 
about  when  not  to  shoot. 

What  is  always  surprising  is  that  the 
operation  of  a  tape-recorder  never  seems 
to  present  the  same  problems  as  do  even 
the  simplest  cameras.  The  introduction  to 
the  market  of  tape-recording  and  tape- 
reproducing  equipment  was  largely  done 
by  photographic  dealers — not  the  radio 
shop  as  one  might  have  expected. 

It  is  interesting  to  learn  that  in  the  USA 
last  year  the  sales  of  tape-recording  units 
exceeded  those  for  photographic  items. 
There  should  be  a  lesson  in  this  some- 
where. Drop-in  cassettes  of  tape  made 
their  appearance  about  the  same  time  as 
the  126  cartridge  and  were  equally  quickly 
accepted  by  the  public. 

The  type  of  cassette  recorder  to  which 
reference  has  just  been  made  costs  about 
the  same  as  a  good  simple  camera  —  the 
tape  for  it  is  not  very  differently  priced 
from  the  film  and  sets  of  prints  from  that 
camera.  And,  in  the  same  way  as  you  can 
buy  pre-recorded  Musicassettes  to  listen 
to,  so  you  can  buy  sets  of  slides  of  places 
of  interest  to  which  you  may  not  be  able 
to  take  your  camera  .  .  .  alternatively,  you 
can  supplement  your  own  pictures  with 
such  sets  of  2x2  slides  to  make  the  record 
of  a  holiday  more  complete. 

Underlying  all  of  these  considerations 
of  how  one  should  sell  picture-making  is 
the  one  basic  fact  that  the  average  person 
these  days  wants  "instant  pleasure"  with- 
out the  slightest  trace  of  trouble,  without 
having  to  think  and  with  a  reasonable  cer- 
tainty that  the  pictures  are  "going  to  come 
out."  So,  bearing  this  in  mind,  it  would 
seem  sensible  to  concentrate  on  getting 
good  pictures,  helping  your  customer  to 
dodge  having  to  think  about  unfamiliar 
controls,  eff -numbers  and  so  on  —  make 
pictures  and  forget  about  the  photographic 
process  that  is  involved  in  so  doing. 


A 
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Kodak  Ltd  are  aiming  with  their  1971 
advertising  campaign  to  generate  more 
photographic  business  than  ever  before, 
not  only  for  themselves  but  for  photo 
dealers  and  finishers. 

The  1970  "Simple  as  blinking"  theme 
proved  so  successful  that  it  is  again  being 
used  in  this  year's  promotions. 

Main  thrust  of  the  campaign  will  be 
made  through  the  medium  of  television. 
Whereas  in  1970  TV  advertising  came  to 
an  end  after  two  months,  this  year  it  is 
being  carried  on  until  the  end  of  August. 
It  is  estimated  thaf  the  television  cam- 
paign will  reach  90  per  cent  of  the  popu- 
lation. 

From  April  1  until  the  end  of  May  the 
emphasis  will  be  on  cameras.  One  film 
being  used  which  has  proved  highly  effec- 
tive on  "human  guinea  pigs"  shows  a 
mother  at  her  daughter's  wedding.  At  first 
only  an  eye  appears  with  a  tear  welling  up. 
As  the  wedding  march  reaches  a  climax  the 
tear  falls  and  the  scene  switches  to  show 
mother  happily  snapping  away  with  an 
Instamatic  camera. 

From  May  onwards  the  focus  switches 
to  picture  taking.  The  two  films  being 
used  have  been  designed  to  convey  the 
message  that  "Kodak  makes  photography 
easy — you  make  it  fun." 

One  shows  a  small  boy's  reactions  to  a 
guardsman,  the  second  involves  a  child's 
birthday  party. 

The  second  arm  of  Kodak's  attack  is  the 
extended  use  of  solus  advertisements  on 
the  front  pages  of  national  newspapers. 

Market  research  has  shown  that  many 
people  think  that  Instamatic  cameras  are 
more  expensive  than  they  actually  are. 
Kodak  are  therefore  using  the  slogan 
"Under  a  fiver"  to  point  out  how  inexpen- 
sive an  Instamatic  33  camera  actually  is. 

At  the  same  time  the  camera  description 
has  been  made  more  "newsy"  and  explains 
just  why  Instamatic  photography  is 
"Simple  as  blinking." 

Once  again  the  weekend  "reminders" 
"Don't  forget  the  camera  this  weekend" 
are  being  used  to  encourage  people  to 
make  pictures  during  the  weekend  break. 

Backing  up  these  two  arms  of  the  cam- 
paign will  be  outdoor  posters  giving  con- 
tinuity and  colour.  One  poster  being  used 
is  a  variant  of  the  1970  "eye"  poster. 

It  bears  only  the  "simple  as  blinking" 
message  and  the  word  "Kodak."  It's  effec- 
tiveness has  been  proved  by  research 
which  showed  that  many  people,  seeing 
the  poster  for  the  first  time,  thought  they 
had  seen  it  before  and  associated  it  with 
cameras  despite  the  fact  that  none  appears. 

Forty  per  cent  of  Instamatic  cameras 
are  owned  and  used  by  children  up  to  the 
age  of  15.  Kodak  are  therefore  aiming  at 
this  section  of  the  market  with  a  series  of 
"story"  advertisements  in  juvenile  maga- 
zines from  March  to  the  end  of  June.  The 
stories  are  under  the  general  heading 
"photography"  in  action." 

In  order  to  avoid  the  danger  that  the 
keen  photographer  may  think  that  Kodak, 
by  emphasising  the  simplicity  of  photo- 
graphy are  no  longer  interested  in  him,  a 


series  of  advertisements  are  being  placed 
in  photographic  magazines.  They  will 
stress  the  fact  that  Kodak  offer  a  whole 
range  of  colour  films  each  suited  to  a 
particular  purpose. 

The  Kodak  Carousel  five  projector  which 
continues  to  sell  well  will  also  be  featured, 
as  will  the  Instamatic  movie  cameras. 

The  rationale  of  advertising  the  movie 
cameras  in  this  medium  is  that  a  man 
who  has  reached  the  point  of  deciding  to 
try  movie  pictures  is  likely  to  turn  to  the 
enthusiast  Press  to  find  out  what  apparatus 
is  currently  available. 

Complementing  the  national  advertising 
will  be  newly-designed  point-of-sale 
material  for  the  dealer.  The  Kodak  girl 
has  been  given  a  more  "sexy"  look  in 
order  to  appeal  to  the  youngsters.  She  will 
be  available  in  full-size  and  "mini"  ver- 
sions and  she  also  features  on  a  plastic 
window  bill  advertising  Kodak  films. 

This  year  Kodak  are  dropping  their 
system  of  providing  more  elaborate  dis- 
plays for  dealers  with  large  turnovers. 
Instead  the  same  basic  material  will  be 
available  to  all.  Larger  quantities  will  be 
available  to  dealers  who  wish  to  make  a 
special  display. 

This  will  apply  to  such  items  as  crowners 
for  Instamatic  movie  cameras  and  to  a  new 
easy-to-erect  display  stand  that  will  hold 
two  Instamatic  outfits.  One  outfit  is  held 
above  the  other,  minimising  the  amount  of 
counter  or  window  space  taken  up. 


Another  new  item  is  the  Kodak  "eye- 
catcher,"  a  circular  cut-out  of  a  photo- 
graphed eye  bearing  a  yellow  triangle  with 
one  of  the  Kodak  slogans. 

This  year  Kodak  are  making  a  start  on 
replacing  their  metal  doorway  signs  with 
a  plastic  variety.  These  will  be  available 
as  an  illuminated  projection  sign  to  which 
can  be  added  the  dealer's  name,  and  as  a 
non-illuminated  model.  Projecting  signs 
are  also  being  produced. 

The  new  signs  bear  the  symbol  used 
internationally  by  Kodak  —  thus  helping 
recognition  by  foreign  visitors. 

Eventually  the  signs  will  be  generally 
available  but  at  the  moment  they  are  being 
offered  only  as  replacements. 

Finally  Kodak  have  three  major  pro- 
motions to  stimulate  D  &  P  sales.  These 
will  be  offered  through  photo  finishers  and 
comprise  publicity  for  Kodak  photo- 
graphic greetings  cards,  enlargements  from 
colour  slides  and  prints  from  slides. 

The  Kodak  spokesman  who  talked  to  the 
Chemist  &  Druggist  said  that  the  com- 
pany felt  that  the  best  way  to  combat  "free  1 
film"  offers  was  for  dealers  and  finishers 
to  get  together  and  emphasise  to  customers 
the  range  of  extra  services  they  offer  that 
are  not  available  from  other  sources. 

Dealers  whose  finisher  takes  part  in  all 
three  promotions  may  be  receiving, 
through  him,  a  window  bill  with  the  slogan 
"Bring  us  your  Kodacolor  films." 

Kodak  are  also  helping  the  dealer  to 
impress  on  his  customers  the  fact  that  he 
cares  about  their  pictures  by  producing  a 
booklet  giving  simple  tips  on  picture- 
taking  technique.  This  can  be  handed  to 
customers  whose  photographs  have  turned 
out  unsuccessfully.  The  booklets  will  be 
distributed  through  photo  finishers. 

By  taking  active  steps  to  cash  in  on 
this  sales  effort  by  Kodak  and  not  relying 
on  Kodak  advertising  alone  to  make  sales,  j 
chemists  have  an  excellent  opportunity  of 
increasing  the  profits  from  the  photo- 
graphic side  of  their  business. 
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PROMOTIONS  FROM  THE  RANK  GROUP 


An  imaginative  and  comprehensive  sales 
promotion  plan  is  offered  by  Top  Rank 
Film  Processing  to  boost  D  and  P  sales 
by  chemists  and  photographic  dealers 
throughout  1971. 

Eight  seasonal  in-store  promotions  de- 
signed to  generate  extra  business  outside 
the  traditional  peak  months  of  July  and 
August  are  supported  by  colourful  free 
window  banners,  showcards  and  counter 
cards.  Each  promotion  will  also  be  pub- 
licised direct  to  the  customer  by  stuffer 
leaflets  inserted  into  the  print  wallets  sent 
out  by  the  Top  Rank  laboratories. 

Some  of  the  promotions  are  directly 
seasonal  —  "Easter  pictures"  and  "Your 
own  Christmas  cards"  are  two  examples. 
But  most  of  the  promotions  timetable  con- 
tains attractive  offers  designed  to  stimu- 
late interest  in  D  and  P  without  any  cost 
to  the  retailer.  These  include  free  develop- 
ing, free  extra  prints,  free  extra  enlarge- 
ments and  a  spring  competition. 

Additionally,  Top  Rank  have  produced 
six  dealer  promotion  packs  that  can  be 
used  at  any  time  throughout  the  year. 
Rank  provide  colour  leaflets,  showcards 
and  window  banners  for  six  different 
money  saving  offers  that  will  generate 
more  D  and  P  turnover.  These  packs 
involve  a  certain  amount  of  financial  co- 
operation by  the  dealer  for  example  "8p 
off  anything  in  this  shop"  (provided  the 
customer  spends  50p  on  D  &  P)  or  "Free 
flash  bulbs"  (the  dealer  decides  how  many 
flashbulbs  he  can  afford  to  give).  Examples 
of  the  wallet  stuffers  are  shown  in  the 
centre  column. 

Requests  for  show  material  can  be 
programmed  to  arrive  at  specific  times 
to  tie-in  with  the  retailer's  timetable  for  his 
own  local  promotions. 

Developing  and  printing  has  always 
been  a  useful  way  to  extra  turnover  with- 
out any  capital  tied-up  in  stock  and  in- 
variably it  is  collected  and  paid  for  by 
the  customer  before  the  invoice  has  been 
received  from  the  processing  laboratory. 
The  only  possible  risk  is  with  uncollected 
work  and  even  this  contingency  has  been 
foreseen  and  is  covered  with  the  new  Top 
Rank  Film  Processing  deal. 

Any  work  uncollected  after  four  weeks 
from  date  of  delivery  can  be  returned  for 
a  50  per  cent,  credit  on  invoice  value. 
A  special  envelope  is  provided  for  this 
purpose  so  that  work  returned  for  credit 
can  be  placed  in  the  D  and  P  collection 
bag  together  with  new  work. 

The  two  Top  Rank  Film  Processing 
laboratories,  located  at  Brentford.  Middle- 
sex, and  Mansfield,  Notts  operate  a  day- 
and-night  collection  service  extending 
from  Manchester  to  the  South  Coast.  The 
latest  continuous  processing  equipment  is 
installed  at  both  plants  to  ensure  a  service 
of  top  commercial  processing  standard. 

By  using  the  promotional  packs  offered 
by  Top  Rank,  retailers  can  more  fully 
utilise  the  laboratory  services  throughout 
the  year.  This  in  turn  means  increased 
profits  from  the  D  and  P  counter  — 
particularly  if  some  window  and  counter 
space  can  be  given  over  to  the  eye  catch- 
ing  show   material   produced   for  him. 


free 

flashbulbs! 


Get  free  flash  bulbs  every  time 
we  develop  and  print  your  film  I 

.  Never  tried  flash  bulbs  before  ? 
Try  them  now,  free,  with  our  special 
offer.  They're  so  simple  to  use  and  . 
they'll  open  up  whole  new  areas 
of  photography  to  you.  With. flash 
bulbs  yots  get  more  fun  out  of 
photography  because  you  get  more 
out  of  your  camera. 

Ask  for  details  now  ! 


-  ft 
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We'll  give  you  8p  off  anything  you 
buy  every  time  you  spend  50p  on 
having  your  films  developed  and 
printed  here  i 

It's  quite  an  offer -and  one  that's 
limited,  so  hurry  -  let  us  have  your 
films  for  processing  quickly ! 

Ask  for  details  now ! 


> 
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! 

1  "*  fA 

Asahi  Pentax  manufacturers  of  the 
Spotmatic  35-mm  single  lens  reflex  camera 
— ■  also  manufacture  a  wide  range  of  bino- 
culars. Made  to  the  same  high  standards 
as  their  cameras  and  similar  top  quality 
optical  components  each  pair  of  these 
binoculars  features  the  Asahi  Pentax  lens 
filter  designed  to  protect  the  eyes  from 
infra  red  and  ultra  violet  rays. 

This  built-in  filter  allows  the  binoculars 
to  be  used  in  against-the-light  conditions 
where  a  conventional  binocular  would 
give  too  much  glare. 

Rank  Photographic,  who  distribute 
Asahi  Pentax  binoculars  from  their  head- 
quarters at  Great  West  Road.  Brentford. 
Middlesex,  have  a  three-point  promotion 
plan  for  retailers: 

□  The  basic  33]  per  cent  discount  can  be 
considerably  improved  with  quantity  dis- 
counts (it  may  be  noted  that  purchase  tax 
is  payable  only  on  the  carrying  case). 

□  Managers  and  assistants  can  purchase 
a  pair  of  Pentax  binoculars  for  their  own 
use  at  extremely  advantageous  terms. 
Alternatively  they  may  by  selling  a  suffi- 
cient number  of  Asahi  Pentax  binoculars, 
they  may  even  qualify  for  a  free  pair. 

□  Each  time  a  pair  of  binoculars  is  sold 
the  salesman  gets  the  chance  to  enter  a 
simple  competition  in  which  entrants  ar- 
range a  list  of  features  in  order  of  im- 
portance. An  entry  form  is  supplied  with 
each  pair  of  binoculars  sold  and  a  free 
trip  to  Japan  is  the  prize. 

This  promotion  plan,  coupled  with 
supporting  advertisements,  window  display 
material  and  leaflets,  make  one  of  the 
most  powerful  campaigns  mounted  for 
promoting  binocular  sales  by  a  leading 
camera  distributor. 

[Latest  addition  to  the  Asahi  Pentax 
range  of  binoculars  is  a  7-12x  zoom 
model  with  a  40-mm  object  lens  (£37'75). 
This  "zoom"  action  is  achieved  by  an 
internal  movement  of  the  optical  system; 
no  change  in  the  physical  size  of  the 
binoculars  takes  place  during  operation.] 
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Demonstrate  a  Polaroid 
camera  105  million  times 
and  you'll  sell  a  lot  of  camera 


Polaroid  and  Swinger  are  registered  trade  marks  of  Polaroid  Corporation,  Cambridge,  Mass.,  U.S.A. 
Polaroid  (U.K.)  Limited,  Rosanne  House,  Welwyn  Garden  City,  Hertfordshire. 


Polaroid  instant  photography  is  so 
exciting  that  a  demonstration  is  usually 
enough  to  convince  an  interested 
customer. 

The  problem  is  getting  interested 
customers  for  you  to  demonstrate 
it  to. 

Well,  this  summer,  we're  going 
to  arouse  a  whole  lot  of  interest  for 
instant  photography  with  aT.V. 
campaign. 

It  will  reach  15  million  homes  seven 
times  each. That's  over  105  million 
demonstrations. 

Altogether,  we'll  tell  over  34  million 
people  how  easy  and  inexpensive  it  is 
to  get  beautiful  Polaroid  instant  pictures 
with  the  Swinger  II.  How  all  they  have  to 
do  is  aim,  shoot,  pull  out  the  film  packet, 
wait  30  seconds,  and  then  peel  off  a 
beautiful  black-and-white  shot. 

As  we  said,  demonstrate  a  Polaroid 
camera  105  million  times  and  you 
ought  to  sell  a  lot  of  cameras. 


Polaroid  Instant  Picture  Cameras 
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WHAT  THE  TRADE  HAS  TO  OFFER 


New  Polaroid  camera  on  way 

Polaroid  (UK)  Ltd,  Rosanne  House,  Wel- 
wyn  Garden  City,  Herts,  are  shortly  to 
introduce  a  new  Polaroid  camera  for 
making  colour  prints.  The  camera  is  being 
introduced  to  photographic  dealers  at  a 
series  of  business  meetings  during  the 
months  of  March  and  April. 

Dealers  who  order  stocks  of  the  new 
camera  will  have  the  chance  of  taking  one 
camera  home  with  them  from  the  meeting 
and  entering  a  simple  portrait  competition. 
For  the  two  best  black-and-white  and 
colour  portraits  taken  with  the  new  camera 
and  sent  to  the  company  by  April  30,  a 
12-bottle  case  of  Bollinger  '64  champagne 
is  being  awarded  as  a  prize.  All  pictures 
will  qualify  for  an  "entry"  award. 

The  full  schedule  of  Polaroid's  business 
meetings  covers  eleven  principal  cities 
throughout  the  country  ending  in  London 
on  April  1,  with  supplementary  "mini- 
meetings"  in  some  areas  that  are  not  with- 
in easy  reach  of  the  principal  cities.  (For 
details  see  p  12). 

Mallory  Batteries  widen  scope 

Batteries  for  use  with  flash  cubes  and  in 
slide  viewers  are  included  in  a  range  of 
seven  new  zinc  carbon  battery  types  intro- 
duced by  Mallory  Batteries.  Mallory  claim 
that  the  new  batteries,  together  with  their 
mercury  and  alkaline  cells,  give  them  the 
most  complete  range  of  primary  batteries 
on  the  market. 

They  are  offering  four  of  the  Duracell 
alkaline  cells  with  their  zinc  carbon 
equivalents.  The  introduction  of  the  new 
range  is  supported  by  show  cards,  window 
bills  and  a  new  display  merchandiser. 

The  new  Mallory  Duracell  zinc  carbon 
range  consists  of  the  following  (Ever 
Ready  type  numbers  in  brackets  followed 
bv  the  equivalent  Duracell):  M13R 
(SP2),  Duracell  Mnl300;  M14R  (SP11). 
Duracell  Mnl400;  M15R  (H7),  Duracell 
Mnl500;  M1604  (PP3),  Duracell  Mnl604; 
M1602  (PP6);  M1603  (PP9);  Ml  605 
(PP7).  (Mallory  Batteries  Ltd,  Gatwick 
Road,  Crawley,  Sussex.) 

Help  with  profit  margins 

Jonathan  Fallowfield  Ltd,  60  St  John 
Street,  London  EC  1,  point  out  that  they 
offer  an  extra  7  per  cent  discount  in  addi- 
tion to  normal  trade  discounts  on  all 
Kodak  goods  and  on  many  others.  The 
company  now  has  four  branches  covering 
the  whole  of  southern  England  and  the 
Yorkshire-Lancashire  area  and  is  planning 
to  open  three  or  four  more  in  1971. 

Agfa  Quick  Service  flashgun 

An  electronic  flash  gun  with  rapid  re- 
charger,  the  Agfatronic  220  A  (£40p79)  is 
the  first  of  their  new  products  unveiled  at 
Photokina  1970  to  become  available  in 
the  United  Kingdom. 

In  designing  the  new  flashgun  Agfa- 
Gevaert  bcre  in  mind  the  trend  towards 
miniaturisation  combined  with  power  and 
the  Agfatronic  220A  has  a  guide  number 
of  72  for  50  ASA  film. 

Its  design  follows  that  of  other  models 


in  the  Agfatronic  range  and  offers  low 
current  drain  by  automatic  cut-out  device 
and  constant  recycling  time  of  10  seconds 
at  all  states  of  accumulator  charge  (capa- 
city of  60  flashes). 

The  availability  for  use  of  electronic 
flash  units  depends  on  the  charge  state  of 
the  accumulator.  Up  to  now.  12-15  hours 
have  been  required  to  recharge  an  ac- 
cumulator, but  Agfa-Gevaert  have  devel- 
oped a  rapid  recharge — for  use  with  the 
220  A — the  Agfatronic  Quick  Service.  A 
charge  sufficient  for  45  flashes  is  delivered 
in  30  min,  and  one  for  25  flashes  in  only 
15  min.  The  flashgun  and  Quick  Service 
Unit  are  sold  only  together.  (Agfa-Gevaert, 
Ltd,  Great  West  Road,  Brentford,  Middx.) 


New  enlarging  accessory 

Clearly  graduated  scales  for  easy  setting 
even  in  darkroom  lighting  are  a  feature 
of  Johnsons  of  Hendon's  new  masking 
frame  (£8-60). 

Sturdily  made  from  metal,  the  frame 
is  scaled  in  centimetres  and  inches.  It  also 
has  the  standard  paper  sizes  clearly 
marked.  In  order  to  change  from,  say 
12  x  10  in  to  10  x  8  in  paper,  one  merely 
pushes  the  pointer  to  the  appropriate 
arrow  and  automatically  gets  a  quarter 
inch  border  without  having  to  do  any 
mental  arithmetic. 

Sponge  rubber  feet  prevent  slipping  and 
damage  to  the  enlarger  baseboard  and 
the  matt  white  surface  of  the  easel  is 
easily  kept  clean  with  a  damp  cloth. 
(Johnsons  of  Hendon,  Lid,  335  Hendon 
Way,  London  NW4.) 


Regent  binoculars  steady  progress 

The  Regent  prismatic  binoculars,  manu- 
factured by  W.  Haking  Industries  in  Hong 
Kong,  using  British  Chance  Pilkington 
glass,  are  reported  to  be  growing  more 
popular  each  season. 

The    range    has    hard-coated  lenses 


throughout  with  central  focusing  and  com- 
prises the  following  models:  8  x  30;  8  x 
40;  7  x  50;  10  x  50;  12  x  50;  16  x  50. 

In  the  Regentlux  range,  which  embodies 
sloping  shoulder  binoculars  with  chrome 
fittings  and  adjustable  eye  cups  for  spec- 
tacle wearers,  the  following  models  are 
available:  8  x  30;  8  x  40;  7  x  50;  10  x  50. 

The  whole  series  have  pigskin  cases  and 
are  packed  in  coloured  gift  boxes. 

Both  the  Regent  and  Regentlux  ranges 
are  marketed  in  the  United  Kingdom  by 
Llighgate  Optical  Manufacturing  Com- 
pany Ltd,  184  Great  Portland  Street,  Lon- 
don W  I. 

PQ  Universal  in  new  bottle 

PQ  Universal,  the  most  popular  general 
purpose  developer  manufactured  and  mar- 
keted by  Ilford  Ltd,  is  now  available  in 
a  conical  300  ml  bottle  (32+p).  PQ  Uni- 
versal is  said  to  keep  well  and  the  new 
bottle  cap  makes  a  handy  measure. 
Moulded  in  red  plastic,  the  cap  is  cali- 
brated in  four  10  ml  sections  so  that 
appropriate  quantities  of  PQ  Universal 
concentrate  can  be  measured  quickly  and 
accurately. 

Recommended  dilutions  of  PQ  Universal 
are  as  follows: 

llfrobrom  and  other  enlarging  papers  1+  9 
Contact  paper  and  lantern  plates  1+4 
Films  and  plates  (tank  processing)  1  +  19 
Films  and  plates  (dish  processing)  1+9 

Recommended    development    times  at 
20°C  (68°F)  are: 
llfobrom,  l|-2  min. 
Contact  papers,  J-l  min. 
Films  and  plates  (1  +  19  dilution) 

Roll  films,  3-3|  min. 

Flat  films.  3-5  min. 
(Ilford  Ltd,  Ilford,  Essex) 

Countrywide  distribution  service 

Vestric  Ltd,  Runcorn,  Ches.  maintain  a 
stocking  and  distribution  service  for 
photographies  from  33  of  its  34  branches 
which  are  scattered  throughout  the  British 
Isles.  In  Glasgow,  where  there  are  three 
branches,  two  stock  photographic  items. 

The  company  can  thus  supply  the  day 
to  day  requirements  of  chemists  for  photo- 
graphic equipment  and  materials  of  all 
popular  makes.  In  addition  the  company's 
central  photographic  store  at  Ruislip,  Mid- 
dlesex maintains  a  stock  of  slower  moving 
lines.  The  store  is  controlled  by  a  mana- 
ger with  wide  experience  in  the  trade  and 
is  thus  able  to  deal  with  a  wide  range  of 
queries  and  orders. 

From  time  to  time  the  company  runs 
special  promotions  on  various  lines  allow- 
ing retail  chemists  to  buy  at  atttractive 
rates  and  in  reasonable  quantities. 

Perutz  film  for  colour  prints 

J.  J.  Silber  Ltd  have  introduced  Perutz 
colour  negative  film.  Available  in  126  (12 
and  20  exposure)  and  135  (20  exposure) 
sizes,  Perucolor  is  rated  at  80  ASA.  It  uti- 
lises the  same  process  as  Agfacolor  CNS 
and  can  be  sent  for  processing  to  any 
approved  Agfacolor  processing  laboratory. 
(J.  J.  Silber  Ltd,  11  Northburgh  Street, 
London  EC  1). 
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KNOW  AND  SELL  PHOTOCHEMICALS 


By  Kevin  MacDonnell,  Johnsons  of  Hendon  Ltd. 


Oddly  enough,  Johnson  of  Hendon  were 
making  photographic  chemicals  before 
photography  was  invented,  for  they  sup- 
plied the  silver  salts  for  some  of  the  very 
earliest  experimenters.  People  like  Tom 
Wedgwood,  who  made  contact  prints  from 
lace  and  leaves  before  1800,  had  to  buy 
their  basic  chemicals  from  Johnson  & 
Sons,  as  the  firm  was  then  called,  since 
no  one  else  in  London  supplied  them. 

The  company  kept  in  close  contact  with 
photography  right  from  the  start  and  were 
making  a  ready-to-use  liquid  developer 
for  the  amateur  before  the  1914-18  war. 
Sales  grew  rapidly  until  today  there  can 
be  few  photographic  dealers  who  do  not 
stock  at  least  some  of  their  products. 

The  Johnson  policy  has  always  been 
to  make  chemicals  that  (a)  can  be  used 
with  the  minimum  of  fuss;  (b)  that  are 
suited  to  all  makes  of  film  and  paper,  not 
just  one  or  two;  (c)  that  are  accompanied 
by  clear  and  detailed  instructions.  They 
also  try  to  maintain  friendly  and  infor- 
mal relations  with  amateur  photographers. 

From  time  to  time  one  reads  in  the 
Press  of  "wonder-developers"  for  which 
fantastic  claims  are  made,  but  which,  after 
a  brief  life  usually  disappear  forever.  All 
negative  developers  represent  a  com- 
promise between  speed,  grain  and  sharp- 
ness— improvements  to  one  of  these  quali- 
ties are  usually  made  at  the  expense  of 
one  of  the  others. 

No  developer  has  yet  been  invented 


that  will  give  increased  speed,  very  fine 
grain  and  great  sharpness  all  at  the  same 
time,  and  it  is  probably  true  to  say  that 
the  best  all-round  compromise  is  still  re- 
presented by  MQ  Borax,  a  formula 
worked  out  over  forty  years  ago  and  sold 
by  Johnsons  under  the  name  Fine  Grain. 

However,  from  the  amateur  point  of 
view  it  has  two  disadvantages.  First  it 
is  bought  in  powder  form  and  has  to  be 
mixed  with  water  before  being  stored  in 
an  airtight  container  ready  for  use  and 
second  the  development  time  must  be 
increased  by  about  10  per  cent  for  each 
film  that  is  processed  in  20oz  of  the 
solution.  Some  years  ago  therefore  John- 
sons invented  Unitol,  which  has  proved 
to  be  a  steady  best-seller. 

Unitol  is  a  highly  concentrated  de- 
veloper that  resulted  from  many  years 
of  study  of  the  amateur's  problems.  One 
ounce  of  the  developer  is  diluted  with 
enough  water  to  fill  the  tank  in  use,  and 
the  developing  time  at  that  particular  di- 
lution is  read  off  from  the  tables  supplied. 

After  use  the  developer  is  poured  down 
the  sink.  In  other  words  a  fresh  ounce 
of  developer  is  used  for  each  film  and  the 
results  are  therefore  standardised.  Unitol 
has  considerable  latitude  —  an  error  in 
exposure  or  an  error  in  the  developing 
time  is  not  a  matter  of  major  importance 
— and  the  stock  solution  keeps  well. 

Thinking  along  the  same  lines,  Johnsons 
recently  produced  Redifix,  an  ultra-rapid 


hardening  fixer  that  comes  in  the  form  of 
a  single  concentrated  solution.  Most  simi- 
lar formulae  consist  of  two  solutions  that 
have  to  be  mixed  in  the  right  propor- 
tions before  diluting  with  water.  While 
this  is  a  simple  matter  for  a  chemist, 
it  is  disliked  by  the  average  amateur. 

Some  amateurs  like  to  obtain  negatives 
that  have  the  ultimate  in  sharpness,  so  a 
high-definition  developer  called  Definol 
has  been  made  available  which  is  ideal 
for  use  with  slow  and  medium-speed  films. 
It  also  gives  an  increase  in  emulsion  speed. 

It  is  impossible  to  mention  all  the 
chemicals  that  Johnsons  make  for  the 
amateur,  ranging  from  photo  tints  to  matte 
black  paint  to  flash  powder,  but  amongst 
the  best  known  are  Universol,  a  developer 
for  both  films  and  prints,  Speedwash, 
which  cuts  washing  time  by  at  least  75 
per  cent,  Bromide,  a  high-quality  print 
developer,  and  Contrast,  which  gives  bright 
prints  in  a  short  time. 

It  is  not  difficult  to  sell  Johnson  chemi- 
cals to  amateurs,  who  appreciate  their 
quality  and  reliability,  provided  they  feel 
you  know  what  the  chemicals  will  do 
and  can  help  them  with  their  minor  tech- 
nical problems.  In  spite  of  the  fact  that 
many  hundreds  of  thousands  of  amateur 
packs  are  sold  every  year,  one  can  still 
hear  the  odd  dealer  saying  there  is  no 
demand !  Chemical  sales  can  represent  a 
good,  steady  part  of  your  income  —  but 
only  if  you  know  what  you  are  selling. 


TUDOR  OPEN  D&P  SCHOOL  TO  DEALERS 


With  the  start  of  the  photographic  season 
not  far  away,  many  chemists  and  photo- 
graphic dealers  must  be  taking  a  serious 
look  at  their  D  &  P  counters.  By  now  all 
will  be  familiar  with  the  competition  from 
"free  film"  companies  and  be  asking 
whether  the  answer  is  the  offer  of  cut 
price  or  free  films  through  the  retail  trade. 
Most  will  answer  "No"  since  the  increase 
in  the  turnover  needed  to  make  the  same 
profit  is  too  high.  Moreover,  if  everybody 
offered  cut-price  or  free  films  the  result 
would  surely  be  an  overall  loss  of  profits 
that  many  would  be  unable  to  recover. 

The  answer  then  must  probably  come 
from  the  photofinisher.  Not  by  his  offer- 
ing more  discount,  but  through  a  wider, 
more  comprehensive  range  of  services 
linked  to  promotions  and  special  offers 
throughout  the  year.  Of  course  all  of  these 
must  be  backed  by  high  quality  and  a 
prompt,  efficient  turnround  of  the  work 
with  an  effective  after-sales  follow-up. 

Today  there  are  several  laboratories 
offering  a  good  service  to  dealers,  but  how 
many  are  helping  to  stimulate  and  increase 
D  &  P  turnovers?  Tudor  Processing,  Ltd, 
of  London,  for  one  have  looked  at  the 
techniques  operated  in  other  countries  and 
have  already  put  some  ideas  into  effect. 

Just  recently  the  company  completed  the 
building  of  a  modern  training  school  at 
their  factory  in  Oxgate  Lane,  London, 
NW  2,   the  first   independent  processing 


laboratory  to  do  so.  The  school  is  equipped 
with  film  and  slide  projectors  and  is  under 
the  full-time  supervision  of  a  training 
officer.  Its  prime  function  will  be  to  train 
new  employees  in  developing  and  printing. 

In  such  a  growing  industry,  it  is  sur- 
prising to  find  so  few  opportunities  for 
people  to  learn  the  varied  skills  that  a 
modern  photofinishing  laboratory  requires. 
Part  of  the  training  programme  that 
Tudor  has  devised  will  be  theoretical  but 
the  emphasis  will  be  on  "on-the-job" 
training.  In  this  way  they  are  confident 
that  not  only  can  their  standards  of  photo- 
finishing  be  raised,  the  benefits  of  which 
will  be  passed  on  to  the  customer,  but  that 
their  range  of  services  can  be  extended. 

In  the  near  future,  the  facilities  of  the 
school  will  be  extended  to  all  the  com- 


A  new  employee  of  Tudor  Processing 
undergoes  his  on-the-job  training 


pany's  dealers.  Two  courses  are  now  being 
planned,  one  for  counter  staff,  the  other 
for  managers  and  proprietors.  Each  course 
will  comprise  one  afternoon  and  for  the 
counter  staff  will  involve  an  induction  in 
developing  and  printing,  with  an  outline  of 
how  a  modern  laboratory  works. 

The  general  aim  is  to  establish  better 
levels  of  communication  between  dealers 
and  laboratory,  thereby  promoting  a  more 
efficient  service  to  the  public.  The  course 
for  managers  and  proprietors  will  be  of  a 
more  technical  nature.  Tudor's  company 
and  sales  policies  will  also  be  stated  and 
new  and  improved  ways  to  help  in  in- 
creasing   dealers'    turnovers  suggested. 

Already  another  novel  service  is 
planned  for  addition  to  the  comprehensive 
existing  range.  From  March,  all  dealers 
will  be  able  to  offer  a  new  black  and  white 
enlargement.  The  company  have  purchased 
a  printing  machine  that  is  capable  of  pro- 
ducing 5  x  7in,  6|  x  8|in  and  10  x  8in 
single  width  glossy  enlargements.  Since 
the  printing  is  fully  automated,  the  over- 
head costs  are  greatly  reduced.  This  is 
reflected  in  the  prices  being  charged. 

It  is  not  surprising  therefore  that  after 
the  company's  success  in  London,  that  they 
should  be  planning  to  extend  their  ser- 
vices to  cover  the  Midlands.  Details  can- 
not be  released  yet,  but  service  times  of 
24  hours  on  black  and  white  and  48  hours 
on  colour  negative  films  are  promised. 
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from  at  prices  to  suit  your  pocket. 


BRITAINS  MOST  POPULAR  BINOCULARS 


Highgate  Optical   Manufacturing  Co. 
184,  Great  Portland  Street,  London,  W.1 
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Vestric  Ltd   

Your  Photographic  Processing 
is  one  of  your 
most  profitable  lines. 
Make  sure  you  can  offer 

First  Quality  Work 

to  your  customers  by  using  our 

Full 

Processing  Services 
Colour  or  B'W. 


All  makes  handled  to 
makers  specifications. 

Send  all  your  photo  work  to 


THOMAS  LITSTER 

P.O.  Box  7, 

March  Street  Industrial  Estate, 
PEEBLES,  SCOTLAND. 

Est.  1923      Telephone  07212  3185 


*WE  ALSO  WHOLESALE  ALL 
PHOTOGRAPHIC  PRODUCTS 


* 


May  we  have  a  few  words 

with  you  in  private 
about  our  plans  for  1971? 


,    <-<™       And  come  when  you  can. 
*a  ^  this  an  Invitation. 
Consider  this  an  2  30  &  7-0°  Pm 

,  u^n  Bedford  Hotel, 

8th  March,        Brighton,  polygon  Hotel , 


9th  March, 
11th  March, 
11th  March, 
15th  March, 
17th  March, 
17th  March, 
18th  March, 
22nd  March, 
22nd  March, 
23rd  March, 
24th  March, 
25th  March, 
29th  March, 
30th  March, 
31st  March, 
1st  April, 


Southampton, 

Cardiff, 

jersey, 

Birmingham, 

Nottingham, 
Plymouth, 
Manchester, 
Cambridge , 

Leeds , 
Newcastle, 
Edinburgh, 
Glasgow, 
Belfast, 
Canterbury, 
London , 
London, 


Royal  Hotel, 
Grand  Hotel , 
Midland  Hotel, 
Albany  Hotel, 
Duke  of  Cornwall  Hotel, 
Grand  Hotel, 
University  Arms  Hotel, 
Queens  Hotel, 
Turks  Head  Hotel, 
North  British  Hotel, 
Shawla*1^  Hotel, 
international  Hotel, 
Chaucer  Hotel, 
Bonnington  Hotel, 
Bonnington  Hotel, 


2.30  &  7.00  pm 
2.30  &  7-00  P« 
2.30  pm 

2.30  &  7.00  pm 

2.30  &  7.00  pm 

2.30  pm 

2.30  &  7.00  pm 

2.30  pm 
2.30  &  7.00  pm 
2.30  &  7.00  pm 
2.30  &  7.00  pm 
2.30  &  7.00  pm 
2.30  pm 
2.30  pm 

2.30  &  7.00  pm 
2.30  &  7.00  pm 


AprU.  Garden  city,  Hert.. 

Peloid  (UK)  U»«(tCaSr«% 


